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	PART 1: Comments

	
	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
	The paper is adding value to the increasing knowledge base of sustainable consumer behavior by conducting an empirical analysis which demonstrates how environmentally friendly products can lead to purchase decisions when brand image plays a mediating role. This research is suitable from a local perspective as it focuses on an emerging market (Indonesia) and examines consumer responses in a coffee retail sector that is rapidly undergoing sustainability transitions. With PLS- SEM, the authors provide a statistically robust study of the environmental branding influence on customers' psychological and behavioral aspects of their purchasing decisions. The findings are very valuable to marketing strategists and
sustainability activists who are willing to integrate the brand image with environmentally friendly practices.
	

	Is the title of the article suitable?
(If not please suggest an alternative title)
	The present title fits very well with the content and it shows the main concepts that are the focus of the study (green products, brand image, and purchase decisions). The title is telling us the location (Fore Coffee), which is awesome and very detailed. Though, it might be a little more useful in terms of academic clarity and getting accessed via the search if the title was more of a proper one and less creative. The phrase "Sustainability Meets Branding" sounds nice but it is not that precise in terms of indexing or scholarly databases.
Alternative Suggested:
“The Mediating Role of Brand Image in the Relationship Between Green Products and Consumer Purchase
Decisions: A Case Study of Fore Coffee”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract is mostly comprehensive but would benefit from minor refinements. It might be better if the phrase "the population is undetermined" was either explained more clearly or taken away and also if the repetition in the method section was reduced. It would be easier to understand the abstract if it also briefly referred to the statistical significance of the mediation effect. Essentially, a little reorganization of the abstract in terms of clarity and style would raise the level of
its academic influence.
	

	Is the manuscript scientifically, correct? Please write here.
	The study implements an appropriate quantitative approach and makes good use of PLS-SEM to investigate the mediating role of brand image. The measurement model presents strong reliability and validity, while the structural model is in line
with the proposed hypotheses and shows statistically significant results. It would be clearer if minor changes in terms of words and phrases were made, however, the main analysis is methodologically sound and the conclusions are supported.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references used are mostly enough and closely related to the subject matter. Almost all of them are new (from 2021 to 2025) and represent the latest publications concerning green marketing, brand image, and consumer behavior. Nevertheless, the incorporation of a couple of core international scientific sources on green marketing strategy and brand-mediated purchase behavior might help the authors to have a better theoretical framework. Adding citations to such works as Peattie & Crane (2005) or Ottman (2011) would give the research more profoundness.
Ottman, J. (2017). The new rules of green marketing: Strategies, tools, and inspiration for sustainable branding
.Routledge.
Peattie, K., & Crane, A. (2005). Green marketing: legend, myth, farce or prophesy?. Qualitative market research: an international journal , 8 (4), 357-370.
	

	Is the language/English quality of the article suitable for scholarly communications?
	The manuscript's language is generally clear and the communicated meaning is correct, however, it still needs some minor changes to be of a scholarly standard. There are some sentences which are too long and repeat the same idea, and also, there
are grammar and wording problems which may make the understanding of the text difficult. The use of a small copyedit to improve the flow would be helpful to make the text more readable.
	

	Optional/General comments
	The paper covers a significant topic at the intersection of environmental sustainability and consumer behavior in an emerging market. The study is well-planned, the data treatment is strong, and the results are a valuable source of knowledge for the academic world as well as for practical use. The article is well worth publishing after some small changes in the writing, organization, and positioning of the literature.
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	Are there ethical issues in this manuscript? 

	(If yes, Kindly please write down the ethical issues here in details)
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