Review Form 3

	

	Journal Name:
	South Asian Journal of Social Studies and Economics 

	Manuscript Number:
	Ms_SAJSSE_145783

	Title of the Manuscript: 
	INFLUENCE OF BRAND AMBASSADORS ON PURCHASE DECISIONS AMONG GEN Z STUDENTS IN SELECTED UNIVERSITIES IN WESTERN KENYA

	Type of the Article
	


	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important to the scientific community because it provides localized empirical evidence on how brand ambassadors shape purchase decisions among Gen Z students in Kenya, a segment that is often underrepresented in global consumer behavior research. By focusing on students in Western Kenya, the study adds regional insights to the growing body of literature on influencer marketing and youth consumption patterns in emerging markets. The findings not only validate established theories such as the Theory of Reasoned Action and Social Impact Theory in an African context but also highlight cultural and digital nuances that differentiate Gen Z consumers in Kenya from their global counterparts. This contributes valuable knowledge for academics, marketers, and policymakers seeking to understand and engage with this influential demographic group
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is suitable as it clearly reflects the focus, population, and geographical scope of the study.

	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive as it covers the background, objectives, methodology, sample size, and key findings of the study. However, it could be strengthened by briefly mentioning the theoretical framework that underpins the research, as this would highlight its academic grounding. Including a short statement on the practical implications for marketers and higher education institutions would also enhance its relevance. At the same time, some parts could be made more concise, such as the description of Gen Z’s characteristics, which is slightly lengthy. Overall, the abstract is strong, but refining it with theoretical framing, practical significance, and more concise wording would make it even more effective.

	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct as it follows established research standards, employs a descriptive survey design, and uses appropriate sampling, data collection, and analysis techniques. The application of theories such as the Theory of Reasoned Action and Social Impact Theory provides a sound conceptual foundation, while the use of reliability testing and ethical considerations strengthens its validity. The findings are consistent with prior research and are logically interpreted, making the study credible and academically rigorous
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references in the manuscript are sufficient and fairly recent, with most sources ranging from 2020 to 2024, which ensures relevance to current trends in influencer marketing and Gen Z consumer behavior. They also include both global and Kenyan studies, giving the work a good balance of local and international perspectives. However, the reference list could be further strengthened by adding more recent works on digital consumer engagement and influencer credibility in African or developing market contexts. 

	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language and English quality of the article are suitable for scholarly communications. The manuscript is written in a clear, formal, and academically appropriate style, with correct grammar and vocabulary that meet the standards of academic publishing.
	

	Optional/General comments


	The manuscript makes a valuable contribution by examining the influence of brand ambassadors on purchase decisions among Gen Z students in Western Kenya, a demographic that is both economically significant and academically underexplored in this context. The study is well-structured, with clear objectives, a sound methodological approach, and relevant theoretical grounding. The findings are timely, offering both academic insights and practical implications for marketers and institutions seeking to engage with Gen Z consumers. The use of recent literature strengthens the work, although inclusion of a few additional references on digital consumer behavior in Africa could enhance its depth. The language quality is appropriate for scholarly communication, though minor revisions for conciseness and flow would further improve readability. Overall, the paper is well-prepared, relevant, and provides a strong foundation for future research in the field of influencer marketing and consumer behavior among young populations in emerging markets.
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