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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript holds importance for the scientific community as it provides fresh empirical evidence on consumer purchasing behavior in the Indonesian cosmetics sector, specifically focusing on the emerging Pinkflash brand. By examining the combined influence of price, brand image, and product quality, the study contributes to the broader literature on consumer decision-making and marketing strategies in developing markets. The findings not only enrich theoretical discussions on consumer behavior but also offer practical insights for cosmetic producers and marketers in designing competitive pricing models, strengthening brand identity, and enhancing product quality. Furthermore, the research adds localized data from Bandar Lampung, thereby supporting comparative studies across different cultural and regional contexts.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Price, Brand Image, and Product Quality as Determinants of Cosmetic Purchase Decisions: Evidence from Pinkflash Consumers in Bandar Lampung
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Some parts (like mentioning the exact β values for each factor) may be too detailed for an abstract. Consider keeping the emphasis on “all three factors had significant positive effects” rather than including full statistical coefficients.
	

	Is the manuscript scientifically, correct? Please write here.
	it is scientifically correct in its overall design, execution, and presentation.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	  Consumer behavior in cosmetics/beauty sector
· Euromonitor International (2023/2024) market reports on cosmetics in Asia.

· Journals such as Journal of Retailing and Consumer Services, Journal of Business Research, and International Journal of Consumer Studies often publish on cosmetics and consumer decision-making.

  Theoretical support
· Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior and Emerging Technologies, 2(4), 314–324.

· Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A means–end model and synthesis of evidence. Journal of Marketing, 52(3), 2–22. (a foundational work still widely cited).

  Recent empirical works
· Han, H., Yu, J., & Kim, W. (2021). Cosmetic consumption values and consumer behavior: The role of social media marketing. Journal of Business Research, 129, 543–551.

· Lee, J., & Wu, Y. (2022). The influence of brand image and product quality on consumer loyalty in the beauty industry. International Journal of Consumer Studies, 46(3), 749–760.


	

	Is the language/English quality of the article suitable for scholarly communications?


	Language is suitable
	

	Optional/General comments


	Kindly make the above changes in the article
	


	PART  2: 



	
	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)


	


Reviewer details:

Nikita Yadav, Jagran Lakecity University, India
Created by: DR
              Checked by: PM                                           Approved by: MBM
   
Version: 3 (07-07-2024)

