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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The study emphasised that the cultural beliefs and peer influence significantly contributed to consumer hesitancy, particularly within lower-income segments for purchasing organic products in Andhra Pradesh. By singling out middle-income families as the most stressed, it brings up problems with affordability, trust and accessibility.


	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, it is clear and academic
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Abstract should discuss about health consciousness. It should include an investigation of how perceived health benefits relate to income levels would give a fuller picture of how consumers make decisions.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct. However more emphasis should be given on statistical interpretation of the income-demand relationship, beliefs and family influence for buying organic food.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	More references should incorporate additional research literature on who buys organic food.  A collection and analysis of the reasons individuals buy organic food.  The way people think and act, Figuring out why people do or don't buy organic food.  How consumers feel about organic food.  Why Young people want to buy organic food etc.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, acceptable
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	Research should elaborate in conclusion section about the stakeholders. Emphasise the impact of health awareness, environmental concern, and peer influence in developing countries context.
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