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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This paper gives important insights into the efficiency of digital marketing methods in influencing purchase intentions among Generation Z customers, particularly in the context of e-commerce platforms such as Shopee. By focusing on a specific population at Makassar State University, the study provides empirical evidence that can be used to develop targeted marketing strategies and better understand customer behavior in digital contexts. The findings highlight the importance of real, engaging, and data-driven marketing methods customized to Generation Z's preferences, which is critical for both academics and practitioners looking to improve digital marketing results. Overall, this study adds to the growing body of knowledge about digital marketing efficacy and customer involvement in the digital era.
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	It is clear and informative, but including a few more details about the research process would make it even better.
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	The references cited in the manuscript include a mix of recent studies and foundational works, with some sources from 2020 and 2025, indicating a reasonable level of currency. To strengthen the literature review and ensure comprehensiveness, it would be beneficial to include more recent studies from 2024 or 2025 that specifically address digital marketing effectiveness among Generation Z or e-commerce platforms like Shopee. Incorporating additional references on the latest digital marketing trends, influencer marketing, and consumer behavior in digital environments would enhance the manuscript's relevance and depth
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	The article provides a clear and comprehensive analysis of how Shopee's digital marketing strategies influence Generation Z's purchase intentions, supported by solid data and relevant recommendations for enhancing marketing effectiveness.
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