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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)


	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.

	This manuscript holds significant importance for the scientific community as it critically examines both the transformative potential and ethical challenges of applying Machine Learning in e-commerce. By addressing issues such as privacy, algorithmic bias, and consumer manipulation, it contributes to the broader discourse on responsible AI deployment. The paper not only outlines the technological benefits of ML but also emphasizes the urgent need for ethical frameworks and regulatory measures. Its analysis offers valuable insights for researchers, policymakers, and industry practitioners aiming to balance innovation with fairness, accountability, and consumer trust.


	

	Is the title of the article suitable?
(If not please suggest an alternative title)

	Yes
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.

	The abstract effectively reviews how Machine Learning (ML) drives innovation in e-commerce through personalized recommendations, targeted marketing, and operational enhancements, while also highlighting serious ethical issues such as privacy invasion, consumer manipulation, and algorithmic bias. It stresses the importance of establishing strong ethical frameworks and regulatory policies to balance the opportunities and risks posed by ML, advocating for transparency and consumer empowerment to prevent exploitation and foster responsible use of predictive algorithms in the industry.
	

	Is the manuscript scientifically, correct? Please write here.
	       
Yes
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	       Yes
	

	Is the language/English quality of the article suitable for scholarly communications?

	      Yes
	

	Optional/General comments

	This article provides a balanced and insightful overview of the growing influence of Machine Learning in e-commerce, highlighting both its transformative benefits for businesses and consumers as well as the ethical challenges it poses. By emphasizing the necessity of ethical frameworks, transparency, and consumer protection, the commentary contributes meaningfully to ongoing discussions about responsible technology use in commercial environments. Overall, it encourages stakeholders to adopt ML innovations thoughtfully, ensuring progress does not come at the expense of ethics or consumer trust.
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