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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This research is an important contribution to the scientific community for several reasons 1. Previous studies often looked at strategic intelligence and sustainable marketing separately 2. This work connects them by showing how they interact in industrial companies (a). It demonstrates how strategic intelligence can improve sustainable marketing efforts (b). This gives companies practical ways to adapt to a fast-changing business world.

The study's focus on Jordan is what truly makes it stand out. Most existing literature concentrates on developed countries. By providing data from an emerging economy in the Middle East, it offers a broader, global perspective. The findings are supported by strong statistics, with an R-squared value of 85% 1. This shows a powerful link between the variables. It adds credibility to the research and creates a solid base for future studies.

	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title is suitable. It clearly states the research focus, variables, and context. It is straightforward and informative, which is key for an academic paper. However, if you want a more engaging option, you could try: “Strategic Intelligence and Sustainable Marketing Performance: Evidence from Jordan’s Industrial Sector.” Another choice is: “How Strategic Intelligence Drives Sustainable Marketing: Insights from Jordanian Manufacturing Companies.” These alternatives are a bit more dynamic. They still include all the essential information. The original title, however, works perfectly well for an academic study.

	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract covers the main points well, but it could be stronger in a few areas. First, it jumps right into the methods without stating the research problem. Adding a sentence about the knowledge gap or the practical issue that motivated the study would give readers better context.

Also, while it mentions the four dimensions of strategic intelligence, it doesn't explain what sustainable marketing means here. A brief clarification would help avoid confusion for some readers.

The results are solid, showing the R-squared value and significance levels. However, it would be more impactful to include at least one key finding, like which dimension of strategic intelligence had the strongest effect.

Finally, the recommendations are quite general. Being more specific about one practical implication would make the abstract more memorable.

Overall, the abstract does its job, but these tweaks would make it more engaging and informative for readers.

	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript looks scientifically solid overall. The methodology is appropriate with a good sample size and established measurement scales. The statistical analysis using multiple regression fits the research questions well.

However, there are some concerns. The very high R-squared of 85% seems unusually strong and might indicate multicollinearity issues that weren’t fully explored. The study relies entirely on self-reported data, which can introduce bias, and the cross-sectional design limits causal conclusions despite some causal language in the findings.

The paper would benefit from better discussion of these limitations and clearer explanation of the sampling approach. The theoretical justification for the chosen strategic intelligence dimensions could also be stronger.

Overall, it’s methodologically sound but needs more critical reflection on its limitations.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The reference list feels a bit thin for a study of this scope. There aren’t enough recent sources from the past few years, especially when it comes to strategic intelligence and sustainable marketing research in emerging markets like Jordan. Adding more current literature would really strengthen the paper’s foundation.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The English quality needs improvement for scholarly publication standards. There are several grammatical errors, awkward phrasings, and issues with academic tone throughout the manuscript. Some sentences are unclear or overly complex, which affects readability. The writing would benefit from professional editing to fix syntax issues and improve flow. Overall, it requires language polishing before being suitable for a quality academic journal.

	

	Optional/General comments


	This is a solid study with practical relevance for managers in emerging economies. The high statistical results are impressive, though they raise some questions worth exploring further. With some refinement in language quality and a stronger literature review, this could be a valuable contribution to the strategic intelligence field.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

No major ethical issues detected from the available content. The study appears to use standard survey methodology with industrial companies.
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