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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript provides valuable insights into the marketing dynamics of guava fruit in Gujarat by analysing marketing efficiency, price spread, and trader margins across different marketing channels. Such studies are crucial for identifying inefficiencies in the agricultural value chain, improving farmer incomes, and informing policy decisions related to horticultural marketing. By offering a comparative analysis of marketing channels, the research aids in understanding how value is distributed from producer to consumer, contributing to the broader literature on agricultural marketing and rural development. The findings can serve as a reference for researchers, policymakers, and stakeholders aiming to optimize fruit marketing systems in similar agro-climatic regions.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Would suggest to interpret the meaning of the results obtained rather than stating all the results (numbers) for the various channels. As it is now, the write-up does not present an easy reading on the results obtained.
	

	Is the manuscript scientifically, correct? Please write here.
	· There is a need as to what is the research grap by describing the current scenario of the Marketing Efficiency, Margin and Price Spread Guava Fruit under Different Marketing Channels in Gujarat. This is to highlight the need for this study
· There is no literature review of past studies. All academic studies need to have a section of past studies review pertaining to the scope of this study

· There are no justifications for all the methodological aspects for this study as the author merely just stated them without any deliberations or justifications for it. Eg. Why Gujarat? Why only 3 channels? criteria of respondents and total respondents etc. All these were not addressed clearly and properly.

· The results need to be interpreted and explain the meaning of the results. Do not just put the numbers in and there is no “voice” or view from the author regarding the results.

· The conclusion is rather unclear and did not address not the results of this study can be used by various stakeholders to narrow the current research gap (currently missing from the write-up).

· Ensure that all the in-text citations are aligned with the references list.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	· There is no literature review of relevant studies for this write-up
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