Review Form 3


	

	Journal Name:
	Asian Journal of Agricultural Extension, Economics & Sociology 

	Manuscript Number:
	Ms_AJAEES_145241

	Title of the Manuscript: 
	Identify the perceived constraints in the use of Green products

	Type of the Article
	Original Research Article


	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The manuscript is highly relevant in the scientific community since it addresses a pressing environmental problem-non-biodegradable packaging mostly caused by fast food consumption. The authors provide excellent empirical data on the constraints perceived by consumers and managers in going green, such constraints being lack of trust, limited availability, high cost, and resistance to change. In the analysis of this research study, Garrett Ranking Method has been employed to rank the constraints so that proper measures can be taken on them by policymakers, businesses, and researchers willing to encourage sustainable practices. Thus, by enlightening the barriers to green adoption and ways to overcome these impediments, it promotes the growth of environmental sustainability and green marketing in fast-growing urban environments.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The working title of the article, "Identify the perceived constraints in the use of Green Products," is too ambiguous and inappropriate for academic writing. It more resembles a work instruction than a study and hardly aligns itself with the theme or scope of the actual work. Since the study primarily deals with barriers faced by consumers and managers in adopting green packaging products in fast-food outlets of Assam using Garrett Ranking analysis, these concepts should be brought out in the title.
Suggested alternative titles:

· Perceived Constraints in the Adoption of Green Products: Evidence from Fast Food Packaging in Assam

· Barriers to the Use of Green Products in Food Packaging: A Garrett Ranking Analysis in Assam

These revised titles provide academic rigor while expressing the essence of the study more appropriately; the titles also make the paper easier and more pleasant to read for the audience.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is lucid and outlines the basic results of the operation. However, it needs to approach journal standards. The presentation is such that it defines the problem, scope, and major results but does not cover statements of objectives, a clear account of methodology, implications, and conclude. Some sentences can be tightened as well for flow. Here are the suggestions:

1. Clearly state the purpose of the study (e.g., "The study aims to investigate consumer and managerial constraints").

2. Give a brief explanation of the methodology, including the Garrett Ranking, survey method, and sample size.

3. Give a thorough, methodical synopsis of the results (perhaps in one sentence for managers and one for customers).

4. Add a final sentence discussing the study's implications for sustainability, businesses, and policymakers.

5. Steer clear of repetition (for example, "limited availability" appears twice in the same structure for managers and consumers).

Sample revised abstract:

The growing dependence on non-biodegradable packaging, fuelled by the fast-food industry, is becoming an urgent environmental challenge. Although green marketing has been promoted for decades, the actual use of eco-friendly products remains disappointingly low. This study set out to explore the key obstacles that prevent wider adoption of green packaging in fast food outlets. The research was carried out in the Kamrup Metropolitan district of Assam between August and October 2024, covering 16 outlets and engaging 115 consumers as well as 30 managers and staff. Using Garrett Ranking analysis, the results show that consumers are most concerned about the lack of trust in green claims, limited availability, and the high cost of eco-friendly options, while they worry least about understanding eco-labels. On the other hand, managers and staff point to high costs, supply shortages, and resistance to change as their main challenges, with regulatory issues having the least impact. These findings underline the need for practical strategies that can build trust, strengthen supply chains, and make green products more affordable, paving the way for greater acceptance and sustainable practices in the food service sector.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct in terms of objective, methodology, results, and conclusions. The main improvements needed are in justifying methodological choices, acknowledging sample limitations, and connecting findings more strongly with prior research and policy implications.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and offer both foundational and regional insights. However, the list could be improved by adding more recent international studies from after 2018 on sustainable packaging, eco-label trust, and consumer adoption of green products. Including recent literature would update the scholarly foundation and help link the findings to wider global trends in green consumption and packaging sustainability. To strengthen the literature review and discussion, you could include:

· Alam, S. S., Almotairi, M., & Gaadar, K. (2023). Buying behaviour towards eco-labelled food products: Mediation–moderation analysis. Sustainability, 15(3), 2474. https://doi.org/10.3390/su15032474

· George, S., Susainathan, J., & Parayitam, S. (2023). The relationship between green packaging awareness, initiatives, and behavior: An exploratory study on India’s rural population. RAUSP Management Journal, 58(1), 116–132. https://doi.org/10.1108/RAUSP-11-2022-0240

· Gupta, S., & Singh, A. (2025). Green choices: A study of consumer preferences and attitudes towards eco-friendly packaging in the tier-three cities of India. Manthan: Journal of Commerce and Management, 12(1), 39–53. https://doi.org/10.17492/jpi.manthan.v12i1.1212504

· Koa, M., & Temerlin, J. (2024). Effects of eco-labels and perceived influencer expertise on perceived healthfulness, perceived product quality, and behavioral intention. Journal of Current Issues & Research in Advertising, 45(2), 185–202. https://doi.org/10.1080/10641734.2023.2288813

· Donato, C., & Adıgüzel, F. (2024). The effects of visual design on eco-label evaluations: The role of visual complexity and perceived fit. Journal of Consumer Marketing, 41(5), 517–529. https://doi.org/10.1108/JCM-09-2023-5450
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language of the manuscript is mostly clear and understandable, but it does not always meet the expected standard for academic communication. The paper is well-structured and most sentences are grammatically correct, but some areas need improvement. The title and abstract, for instance, sound more like instructions than summaries of research, and some sections have repetitive phrases. There are also issues with grammar, sentence flow, and word choice. Long sentences could be simplified for better readability. Phrases like “high cost is fourth” should be stated in a more formal academic way, such as “high cost ranked fourth in importance.” Additionally, terms like “green products” should be used consistently throughout the text. Overall, while the manuscript conveys its ideas effectively, it would benefit from careful editing to enhance grammar, consistency, and tone, making sure it meets the expectations of professional academic writing.
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	Reviewer’s comment
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	No major ethical concerns. The study involves surveys with consumers and managers in food outlets, and it does not seem to include any sensitive personal data or vulnerable groups. 
	


Reviewer details:

Joe Ana Rose B. Sanchez, Philippines

Created by: DR
              Checked by: PM                                           Approved by: MBM
   
Version: 3 (07-07-2024)


