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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a valuable contribution to e-commerce literature by examining trust factors in Cameroon, an underrepresented African market in existing research. It provides empirical evidence on how security perceptions, privacy concerns, and risk assessment influence online purchasing decisions in an emerging economy. The methodological approach combining MCA with regression analysis offers a robust framework for future perception-based research in similar contexts. Given the rapid digitalization across Africa, these insights are particularly timely for both academics developing e-commerce theories and practitioners seeking to understand consumer behavior in this region.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is partially suitable but could be improved for clarity and academic precision. "Customers purchase perceptions" should grammatically be "Customer Purchase Perceptions" or "Customers' Purchase Perceptions." Additionally, "Mirroring the Trust Factor" is not clear; the study examines trust as a mediator, not a "mirror." Suggested revised title is “The Role of Trust in Shaping Customer Purchase Perceptions of E-commerce Transactions in Cameroon”
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is moderately comprehensive but requires several improvements for clarity and completeness. It lacks specific mention of the Cameroonian context in the purpose statement despite being in the title. The methodology section should specify the three cities (Bamenda, Douala, and Yaoundé) where data was collected. The findings would benefit from clearer presentation of the most significant results, particularly the mediation effect of trust. The originality/value section is too generic and should explicitly state how this study fills gaps in existing literature, especially regarding e-commerce in African contexts. Additionally, the abstract should include practical implications of the findings for e-commerce platforms operating in Cameroon.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript has significant scientific issues that require correction:

1. The use of OLS regression for ordinal purchase decisions (never/always) is inappropriate. Ordered Probit was mentioned but not consistently applied. The conversion of categorical data to continuous variables via MCA lacks sufficient justification.

2. The study claims perceived risk increases trust (Equation 1, β=0.123*), which contradicts established e-commerce literature where risk typically reduces trust. This counterintuitive finding isn't adequately explained.

3. The mediation model (Equation 4) doesn't follow proper statistical procedures (e.g., Sobel test or bootstrapping). The claim of "partial mediation" is unsupported by the presented methods.

4. Key details are missing:

· No justification for sample size (n=234)

· Scale development process for perception variables not described

· No ethical approval statement despite human subjects research

Major revisions required to address methodological rigor, theoretical coherence, and statistical validity.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Only 3 of 32 references (9%) are from 2020 or later, despite rapid evolution in e-commerce and digital trust research. Key recent developments (e.g., post-pandemic consumer behavior, African digital payment innovations) are unaddressed.

No references to African e-commerce studies (e.g., Aker & Fafchamps 2015; GSMA Mobile Economy reports), despite the study's focus on Cameroon.

No citations supporting MCA-OLS integration for ordinal data or mediation analysis best practices (e.g., Hayes 2018).
	

	Is the language/English quality of the article suitable for scholarly communications?


	Frequent subject-verb agreement issues (e.g., "customers purchase perceptions" → "customers' purchase perceptions"), inconsistent tense usage, and punctuation errors (e.g., missing commas before introductory clauses). Redundant expressions ("the way customers assess... significantly influence their purchase habits") and non-academic colloquialisms ("customers turn to purchase less regularly"). Inconsistent use of terms like "perceived security" vs. "security perception" and "purchase decisions" vs. "purchase habits." Not clear phrasing ("mirroring the trust factor") and passive constructions obscure meaning. 

Professional copyediting is essential to address grammar, refine academic tone, ensure terminology consistency, and improve sentence structure. Current language quality may impede comprehension and scholarly impact.

	

	Optional/General comments


	Reframe to emphasize “how” Cameroon's socio-digital context creates unique trust dynamics, with deeper integration of African digital economy literature and context-specific implications.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)

Yes, there are several ethical issues in this manuscript:

The study involves human participants (n=234) but provides no evidence of ethics committee approval or adherence to research ethics guidelines, which is a fundamental requirement for scholarly research. No mention of obtaining informed consent from participants, nor how their data privacy and confidentiality were protected during collection and analysis. Despite collecting sensitive information about participants' online behaviors and perceptions, the manuscript doesn't specify how personal data was anonymized or secured.

The authors must add a clear ethics statement including approval details, consent procedures, and data protection measures before the manuscript can be considered for publication.
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