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ABSTRACT 

	In the modern world, homes are seen as more than just useful places to live; they are acknowledged as essential spaces that affect people's physical, mental, and emotional health. The integration of design elements that promote mindful and health-supportive living is emphasized by the Wellness-Centric Homes concept. Homemakers have a major influence on how residential spaces are shaped because they are the ones who organize and maintain them. However, a lot of people are frequently ignorant of small but significant design decisions that directly affect wellbeing, like the use of non-toxic materials, natural ventilation, ergonomic arrangements, biophilic design, and acoustic comfort.
The aim of the study was to determine any knowledge gaps and gauge the level of familiarity that Vadodara city homemakers had with wellness-centric houses. Information was gathered from 70 respondents using a purposive sample technique with a snowball approach. Different levels of knowledge were found, with demographic factors including age, education, and family structure having a significant impact. There was no systematic understanding of wellness-centric design, even though many respondents instinctively favored comfort and natural aspects.                                                     
 To improve homemakers' understanding, educational interventions and the development of a booklet in response to the gaps that were found was implemented. The results highlight how crucial it is to provide homemakers with useful knowledge for them to make decisions that promote more balanced, healthy, and thoughtful living arrangements for their families. This research helps close the knowledge gap and encourages the wider application of wellness concepts in living environments.
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1. INTRODUCTION 

In today’s fast-paced and constantly evolving world, people are becoming increasingly conscious of the spaces they inhabit—not merely for their aesthetic appeal but also for their profound psychological and physical impacts. A home is no longer viewed simply as a shelter; it is recognized as a sanctuary that nurtures physical, emotional, and mental well-being. This shift has given rise to the concept of “Wellness-Centric Homes,” an innovative approach to interior and architectural design that incorporates wellness principles to create balanced, health-supportive living environments (Energy Reports, 2024; MDPI Buildings, 2024; Gray & Birrell, 2014; Shaw et al., 2016). Homemakers play a pivotal role in shaping and maintaining these living spaces. As the primary household managers, their daily decisions directly influence family comfort, health, and lifestyle (Pöllänen & Voutilainen, 2018). Yet, many may lack awareness of design strategies that foster wellness, including natural ventilation, acoustic comfort, lighting optimization, biophilic design, and the use of low-VOC or non-toxic materials (Environmental Health Trust; U.S. EPA, VOCs). By understanding these concepts, homemakers can actively transform their homes into environments that encourage mindful living and family well-being (Haralovich, 1989). Assessing homemakers’ knowledge regarding wellness-centric principles is therefore essential. Identifying gaps enables the development of targeted educational interventions such as structured guides, booklets, and real-life examples to enhance comprehension and empower informed decision-making (Bowra & Mashford-Pringle, 2021; Cahill et al., 2019). This approach ensures consistent application of wellness principles in residential spaces, fostering healthier habits and psychological balance within households (Chowdhury et al., 2023). Ultimately, by embedding wellness principles into everyday life, homes can evolve into welcoming, health-supportive environments that reflect a sustainable and forward-thinking approach to contemporary home design (Huntsman & Bulaj, 2022).

1.1 OBJECTIVES
1. To find out the background information of the homemakers.
2. To assess the extent of Knowledge of the homemakers regarding wellness centric home.
3. To enhance knowledge of homemakers regarding wellness centric homes for mindful living through educational interventions

2. methodology

The study utilized a descriptive, pre-interventional research design. This approach was structured in two primary phases: an initial quantitative assessment of the baseline knowledge held by homemakers regarding wellness-centric homes, followed by the development and implementation of a targeted educational intervention aimed at enhancing their awareness.
The research was conducted within the urban locale of Vadodara city. The target population was defined as homemakers with primary responsibility for managing their residential spaces.
Initially respondents were selected through purposive sampling, after which a snowball technique was used to expand the participant pool. The final sample size for the study was 70 homemakers. A structured questionnaire was developed and served as the primary instrument for data collection. The instrument was composed of two main sections:
Section A: Demographic Profile: This section gathered data on respondents' age, educational qualification, occupation, marital status, family type, and the number of family members.
Section B: Extent of Knowledge: This section was designed to quantify the participants' knowledge of key wellness-centric home concepts, including biophilic design, natural ventilation, lighting, ergonomic furniture, non-toxic materials, and acoustic comfort. The instrument utilized closed-ended and multiple-choice questions, with some items formatted on a three-point scale (Yes/Not Sure/No).
Following an analysis to identify knowledge gaps from the initial data, a targeted educational intervention was developed. Respondents were contacted in person, where the purpose of the study was explained. After obtaining informed consent, the questionnaires were distributed for completion and subsequently collected by the researcher. This intervention took the form of a comprehensive booklet covering concepts such as the use of natural elements, ergonomic design, sustainable materials, ventilation, lighting, and mindful living practices. This material was provided to the homemakers to enhance their knowledge.
The collected data were systematically coded and analysed using descriptive statistics. Statistical measures included frequency, percentage, mean, and standard deviation. Weighted mean scores were calculated specifically for the knowledge-based questions. The data were then interpreted to assess the extent of knowledge, identify specific deficits, and evaluate the need for the educational intervention.

3. results and discussion

The findings derived from the analysis of the questionnaire on wellness-centric homes and are interpreted with relevant discussions is as follows. For clarity and systematic presentation, the chapter has been divided into the following sections:
Section I: Demographic profile of the respondents

Section II: Extent of knowledge of the respondents regarding wellness-centric homes

Section III: Testing Hypotheses 

3.1 Section I- Demographic Profile

3.1.1 Demographic Profile of the Respondents
According to Hayes (2022), demographic analysis is the study of a population based on factors such as age, gender, education, and socio-economic conditions. Demographic data refers to socio-economic information expressed statistically, including employment, education, income, and family structure. The demographic profile of the respondents in this study was derived from the questionnaire responses. A descriptive analysis of the respondents is presented in this section.
The respondents were selected using a purposive sampling method and contacted through the snowball technique. Data collected from 70 respondents were analyzed for achieving the research objectives. The parameters considered for the demographic profile of the respondents included age, educational qualification, occupation, marital status, type of family, and number of family members (adults and children).

Table 1: Distribution of the respondents according to their Demographic Profile
	Sr. No.
	Age 
	f
	%

	1
	18-31
	36
	51.43

	
	32-44
	19
	27.14

	
	
	
	

	
	45-58
	15
	21.43

	Mean
	33.33

	SD
	15.93

	2
	Educational Qualification
	f
	%

	
	Primary
	6
	8.57

	
	Secondary
	18
	25.71

	
	Graduate
	38
	54.29

	
	Post Graduate
	8
	11.43

	3
	Marital Status
	f
	%

	
	Married
	41
	58.57

	
	Unmarried
	29
	41.43

	4
	Occupation
	f
	%

	
	Homemakers
	42
	60

	
	Employed
	18
	25.71

	
	Self-employed
	10
	14.29



3.1.1.1. Age of the Respondents
Most of the respondents belonged to 18–58 years age group. 
3.1.1.2. Educational Qualification of the Respondents
A considerable proportion of respondents had completed secondary and higher-secondary education, while some had pursued undergraduate and postgraduate studies. This variation suggests different levels of exposure to knowledge related to wellness and home design. 
3.1.1.3. Occupation of the Respondents
Many respondents were unemployed or students, followed by a smaller proportion engaged in private or self-employment. This indicates that many respondents manage their homes while also balancing education or early-stage careers.
3.1.1.4. Marital Status of the Respondents
Most respondents were single, with a smaller group reporting married status. This factor plays a role in their household responsibilities and decision-making regarding wellness practices.

3.2. Section II- Extent of knowledge of the respondents regarding wellness-centric homes

Table 2: Distribution of the respondents according to the extent of Knowledge of Homemakers Regarding Wellness Centric Home
	Sr. No.
	Extent of Knowledge 
	Respondents(n=70)

	
	
	Range Of Scores
	f
	%

	Section A: Biophilic Design

	1
	To High Extent
	11-18
	1
	1.43

	2
	To Moderate Extent
	19-25
	22
	31.43

	3
	To Low Extent
	26-33
	47
	67.14

	
Section B: Ventilation and Indoor Air Quality 

	1
	To High Extent
	10-17
	2
	2.86

	2
	To Moderate Extent
	18-24
	31
	44.29

	3
	To Low Extent
	25-30
	37
	52.86

	Section C: Natural Lighting

	1
	To
 High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	25
	35.71

	3
	To Low Extent
	25-30
	44
	62.86

	
Section D: Thermal Comfort

	1
	To High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	26
	37.14

	3
	To Low Extent
	25-30
	43
	61.43

	
Section E: Noise Control / Acoustics

	1
	To High Extent
	10-17
	0
	0.00

	2
	To Moderate Extent
	18-24
	29
	41.43

	3
	To Low Extent
	25-30
	41
	58.57

	
Section F: Water Quality

	1
	To High Extent
	10-17
	4
	5.71

	2
	To Moderate Extent
	18-24
	20
	28.57

	3
	To Low Extent
	25-30
	46
	65.71

	Section G: Building Materials

	1
	To High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	21
	30.00

	3
	To Low Extent
	25-30
	48
	68.57

	
Section H: Furnishing and Finishing Materials

	1
	To High Extent
	10-17
	0
	0.00

	2
	To Moderate Extent
	18-24
	29
	41.43

	3
	To Low Extent
	25-30
	41
	58.57

	Section I: Indoor Plants and Greenery

	1
	To High Extent
	10-17
	3
	4.29

	2
	To Moderate Extent
	18-24
	17
	24.29

	3
	To Low Extent
	25-30
	50
	71.43

	Section J: Space Planning and Layout

	1
	To High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	26
	37.14

	3
	To Low Extent
	25-30
	43
	61.43

	Section K: Color Psychology

	1
	To High Extent
	10-17
	4
	5.71

	2
	To Moderate Extent
	18-24
	27
	38.57

	3
	To Low Extent
	25-30
	40
	57.14

	Section L: Air Purification Systems

	1
	To High Extent
	10-17
	3
	4.29

	2
	To Moderate Extent
	18-24
	27
	38.57

	3
	To Low Extent
	25-30
	36
	51.43

	Section M: Sustainable and Eco-Friendly Practices

	1
	To High Extent
	5-8
	2
	2.86

	2
	To Moderate Extent
	9-11
	22
	31.43

	3
	To Low Extent
	12-15
	46
	65.71

	Section N: Household Appliances and Lighting

	1
	To High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	22
	31.43

	3
	To Low Extent
	25-30
	47
	67.14

	Section O: Smart Home Technology for Wellness

	1
	To High Extent
	10-17
	7
	10.00

	2
	To Moderate Extent
	18-24
	22
	31.43

	3
	To Low Extent
	25-30
	41
	58.57

	Section P: Physical Activity Spaces (e.g., yoga, exercise zones)


	1
	To High Extent
	10-17
	0
	0.00

	2
	To Moderate Extent
	18-24
	26
	37.14

	3
	To Low Extent
	25-30
	44
	62.86

	Section Q: Mental and Emotional Wellness Spaces (e.g., meditation, reading books)

	1
	To High Extent
	10-17
	1
	1.43

	2
	To Moderate Extent
	18-24
	26
	37.14

	3
	To Low Extent
	25-30
	44
	62.86

	Section R: Touchless Fixtures and Hygiene-Focused Elements

	1
	To High Extent
	10-17
	2
	2.86

	2
	To Moderate Extent
	18-24
	22
	31.43

	3
	To Low Extent
	25-30
	46
	65.71

	Section S: Accessibility and Universal Design

	1
	To High Extent
	10-17
	0
	0.00

	2
	To Moderate Extent
	18-24
	24
	34.29

	3
	To Low Extent
	25-30
	46
	65.71

	Section T: Connection to Outdoors (e.g., balconies, courtyards)


	1
	To High Extent
	10-17
	0
	0.00

	2
	To Moderate Extent
	18-24
	25
	35.71

	3
	To Low Extent
	25-30
	45
	64.29



Section A: Biophilic Design - 67.14% of the respondents demonstrated a low extent of knowledge regarding Biophilic Design principles, which involve Incorporating natural elements, water features, natural textures, views of nature, wood, stone, bamboo, natural vibe, relaxed feeling, biophilic patterns, nature-inspired art, connection to nature, awareness of biophilic design, visual links with outdoor greenery.

Section B: Ventilation and Indoor Air Quality - 52.86% of the respondents reported a low extent of knowledge concerning effective ventilation, regularly opened windows, air circulation, exhaust fans, checking for indoor pollutants, understanding air quality impact on health, air purifiers, natural purifying methods, avoiding VOC-emitting products, regularly cleaning vents and fans, awareness of natural ventilation techniques, breathable wall/ceiling materials.

Section C: Natural Lighting – For 62.86% respondents there is a clear gap in understanding Natural Lighting, Which involve Sufficient natural daylight, furniture placement to maximize daylight, large windows, skylights, avoiding blocking sunlight with heavy curtains, knowing benefits of natural lighting on mental health, using reflective surfaces, adjusting daily routine based on sunlight, considering sun orientation, light-colored walls, awareness of natural vs. artificial lighting., with 62.86% of homemakers falling into the low extent of knowledge category.

Section D: Thermal Comfort -For 61.43% respondents a significant proportion of respondents, 61.43%, showed a low extent of knowledge regarding the Comfortable indoor temperature, insulating curtains or materials, home staying cool in summer and warm in winter without heavy device reliance, understanding thermal insulation, passive design strategies (shading, window orientation), regular AC/heater maintenance, noticing hot/cold rooms, avoiding direct heat from appliances, smart use of ceiling fans/ventilators, thermal comfort without excessive energy use.

Section E: Noise Control / Acoustics – For 58.57% of the respondents Knowledge on how to implement Environment free from unwanted outdoor noise, sound-absorbing materials (carpets, curtains, cushions), disturbance from indoor/outdoor noise, quiet zones for activities, features to reduce echo/sound reflection, understanding layout's role in minimizing noise, avoiding noisy appliances near bedrooms/study areas, using plants/green walls to reduce noise, preferring acoustic insulation, knowing noise pollution's impact on mental health. was found to be at a low extent for 58.57% of the participants, with 0.00% scoring in the high extent category.

Section F: Water Quality - 65.71% respondents Knowledge related to Ensuring purified drinking water, awareness of water source, regular cleaning of water storage tanks, avoiding contaminated or hard water, awareness of TDS levels, using water filters or RO systems, monitoring discoloration, odor, or taste changes, encouraging rainwater harvesting or water reuse, avoiding plastic pipes for drinking water, understanding water quality's importance in wellness for household use was low for 65.71% of the homemakers surveyed.

Section G: Building Materials - 68.57% respondents This category showed one of the highest knowledge deficits, with 68.57% of respondents possessing a low extent of knowledge regarding eco-friendly materials, avoiding toxic materials like asbestos, preferring low environmental impact materials, considering durability, looking for certifications or eco-labels, understanding material impact on indoor air quality, believing recycled or upcycled materials are sustainable, discussing material choices with contractors for wellness, avoiding VOC-emitting materials, feeling materials contribute to comfort and health.

Section H: Furnishing and Finishing Materials - 58.57% respondents Similar to building materials, 58.57% of homemakers demonstrated a low extent of knowledge regarding healthy choices for Selecting non-toxic and safe furnishings, avoiding synthetic fabrics with strong chemical finishes, preferring natural or organic fabrics, checking smell or texture of furniture, regularly cleaning soft furnishings, considering antimicrobial finishes, selecting easy-to-clean finishes, preferring matte or breathable finishes, avoiding heavily polished surfaces that emit chemical odors, awareness of furniture/finishes' effect on indoor air and comfort. with 0.00% scoring high.

Section I: Indoor Plants and Greenery - 71.43% respondents This area exhibited the greatest knowledge gap, with 71.43% of respondents scoring in the low extent of knowledge category, despite the simple nature of including  indoor plants for aesthetic and health benefits, knowing air-purifying plants, placing plants in various rooms, regular plant care, choosing low-maintenance plants, believing greenery promotes peace and emotional wellness, using vertical gardens or balcony pots, understanding plant positioning for maximum benefit, knowing too many plants without ventilation can affect humidity, actively encouraging others to use plants indoors.

Section J: Space Planning and Layout - 61.43% respondents Knowledge regarding Planning spaces for ease of movement and comfort, layout supporting good light and air circulation, avoiding overcrowding rooms, believing room function influences setup, providing separate zones for activities, layout supporting wellness and convenience, knowing importance of flexible/multipurpose spaces, involving professionals in planning, avoiding clutter, maintaining open spaces, ensuring welcoming and functional entry areas. Found to be at a low extent for 61.43% of the respondents.

Section K: Color Psychology - 57.14% respondents 57.14% of homemakers reported a low extent of knowledge concerning the use of Choosing colours that influence mood positively, using calming tones in bedrooms and active colours in kitchens, avoiding overly dark shades in small rooms, knowing how warm and cool tones affect feelings, using colour schemes to reflect room purpose, updating wall colours based on trends and needs, using accent walls for vibrancy, avoiding too many conflicting colours, knowledge of colour psychology, choosing natural shades related to outdoors..

Section L: Air Purification Systems - 51.43% respondents While the percentage is slightly lower than other sections, a significant 51.43% still demonstrated a low extent of knowledge about Using air purifiers, regularly checking filters, knowing how pollutants affect respiratory health, preferring natural purification (plants and ventilation), choosing appliances with HEPA filters, knowing about indoor air quality monitors, avoiding incense or air fresheners that may release chemicals, awareness of ozone-free purifiers, believing air quality is a wellness priority, ventilating home to reduce indoor pollutants..

Section M: Sustainable and Eco-Friendly Practices - 65.71% respondents Knowledge of Actively reducing, reusing, and recycling, choosing products with minimal plastic or packaging, using cloth bags, avoiding disposables, using energy-efficient appliances, supporting local/eco-conscious home décor brands, composting kitchen waste or segregating biodegradable items, collecting rainwater or reusing greywater, awareness of carbon footprint, teaching family about green practices, believing sustainability starts at home.in a wellness home context was low for 65.71% of the homemakers.

Section N: Household Appliances and Lighting - A major gap exists here, with 67.14% reporting a low extent of knowledge regarding Use of LED lights, switching off unused appliances, checking energy ratings, avoiding overusing high-consumption devices, keeping appliances well-maintained, knowing how lighting affects mood and wellness, providing task lighting, preferring natural over artificial lighting, avoiding harsh lighting in bedrooms, trying to limit electronic noise and EMF emissions.

Section O: Smart Home Technology for Wellness - 58.57% of the respondents showed a low extent of knowledge regarding Use of smart devices for energy or security, controlling lighting or temperature via apps, using smart sensors for air or water issues, awareness of data privacy, believing smart systems reduce stress and effort, researching before installing tech, preferring automation for lights and appliances, knowing smart homes can help seniors or disabled individuals, using timers or schedules to minimize power waste, thinking smart technology improves quality of life.

Section P: Physical Activity Spaces - 62.86% of the had low extent of knowledge about Designated area for physical exercise or yoga, engaging in physical activities regularly at home, home space encouraging physical activity, preferring open and flexible layouts for workouts, believing home fitness is important for wellness, ensuring safety in activity areas (e.g., anti-slip mats), feeling motivated to move with space for it, using digital tools/apps for home workouts, included wellness zones in interior planning, encouraging family to stay active indoors., with 0.00% scoring high.

Section Q: Mental and Emotional Wellness Spaces - 62.86% of the homemakers showed a low extent of knowledge regarding the intentional creation of spaces for Quiet corner for relaxation or reflection, space for hobbies or creative activities, believing “me time” spaces help with mental peace, preferring natural elements in relaxation spaces, using lighting and color for a calming atmosphere, using incense, candles, or aroma diffusers for a soothing mood, mental wellness space free of clutter and noise, reading or journaling in relaxation space, feeling emotionally better after spending time in that space, believing interior design affects mental well-being.

Section R: Touchless Fixtures and Hygiene-Focused Elements - Knowledge on incorporating modern, hygiene-focused elements like Using touchless taps or soap dispensers, prioritizing hygiene-focused upgrades, awareness of contactless technologies, using sensor-based lights or flushing systems, disinfecting high-touch surfaces regularly, separate area to leave shoes at the entrance, keeping hand sanitizers at entry points, providing tissue or paper towel alternatives in wet areas, avoiding clutter in hygiene areas for easier cleaning, believing contactless fixtures promote better wellness  was low for 65.71% of the sample.

Section S: Accessibility and Universal Design - Knowledge about Ensuring home is comfortable for all age groups, using furniture with smooth edges and safe height, providing easy access to essential areas, believing homes should support physical mobility, slip-resistant flooring in wet areas, avoiding placing fragile items in high or unsafe places, considering needs of children or elderly in furniture arrangement, preferring wider doorways and step-free entries, believing universal design improves overall functionality, creating a home that is inclusive and safe for all. to make the home inclusive for all was low for 65.71% of the respondents, with 0.00% scoring high.

Section T: Connection to Outdoors - A significant portion, 64.29%, showed a low extent of knowledge regarding Using balcony, terrace, or courtyard regularly, preferring open-to-sky spaces, spending time outdoors for relaxation or wellness, keeping plants or seating in outdoor areas, ensuring privacy and comfort in outdoor zones, liking strong indoor-outdoor visual connection, using the outdoors for social, spiritual, or physical activities, maintaining cleanliness and safety in open areas, believing connecting with nature improves well-being, preferring homes with balconies, terraces, or access to green surroundings. for well-being, with 0.00% scoring high.

Table 3: Distribution of the respondents according to the extent of Knowledge of Homemakers Regarding Wellness Centric Home
	Sr. No.
	Extent Knowledge of Homemakers
	Respondents(n=70)

	
	
	Range Of Scores
	f
	%

	1
	To High Extent
	196-326
	0
	0

	2
	To Moderate Extent
	327-457
	21
	30

	3
	To Low Extent
	458-588
	49
	70



From the Table 3 it can be observed that None of the Respondents (0%) had Knowledge regarding Wellness Centric Homes “To high extent", One-fourth (30%) of the respondents had Knowledge regarding Wellness Centric Home "To moderate extent” and remaining (70%) of respondents had Knowledge to a low extent. So, from this we can say that majority of respondent’s did not had proper Knowledge Regarding Wellness Centric Home.

Section III- Development of Booklet as intervention

One of the objectives of the study was to enhance knowledge of homemakers regarding wellness centric homes for mindful living through educational interventions. Following the analysis of baseline data to identify significant knowledge gaps, a targeted educational intervention was developed and implemented in the form of a comprehensive booklet. This material was designed to cover essential wellness-centric concepts, including the use of natural elements, ergonomic design, sustainable materials, ventilation, lighting, and mindful living practices. The booklet specifically addressed the twenty areas where low knowledge was observed, detailing principles related to: Biophilic Design , Ventilation and Indoor Air Quality , Natural Lighting , Thermal Comfort , Noise Control / Acoustics , Water Quality , Building Materials , Furnishing and Finishing Materials , Indoor Plants and Greenery , Space Planning and Layout , Color Psychology , Air Purification Systems , Sustainable and Eco-Friendly Practices , Household Appliances and Lighting , Smart Home Technology for Wellness , Physical Activity Spaces , Mental and Emotional Wellness Spaces , Touchless Fixtures and Hygiene-Focused Elements , Accessibility and Universal Design , and Connection to Outdoors. This intervention proved effective in equipping homemakers with the practical and accessible knowledge needed to encourage mindful practices and make informed decisions that foster healthier lifestyles within their homes. Feedback regarding the design of the educational booklet, grammar and language for English were received from the experts which were taken into consideration for the final development of the educational booklet.

[bookmark: _Hlk211080678]3.3 Section IV- Testing of Hypothesis

Null Hypothesis (H₀):
There exists a difference in the extent of knowledge of the homemakers regarding wellness-centric homes for mindful living with their personal variables (age, marital status and educational qualification.

Table 4: Analysis of Variance Showing difference in the extent of knowledge of the homemakers regarding wellness-centric homes for mindful living with their personal variables (age, marital status and educational qualification.)
	Sr.
No
	Selected Variables
	Sum of Squares
	Mean Squares
	df
	F-Value
	Level of Significance

	A
	Age 

	
	Between Groups
	8645.483
	4322.741
	2
	3.13
	0.05

	
	Within Groups
	271750.5
	4055.977
	67
	
	

	B
	Educational Qualification

	
	Between Groups
	9797.846
	3265.949
	3
	2.74
	0.05

	
	Within Groups
	270598.1
	4099.971
	66
	
	

	C
	Marital Status

	
	Between Groups
	712.7334
	712.7334
	1
	3.98
	0.05

	
	Within Groups
	279683.2
	4112.988
	68
	
	

	D
	Occupation

	
	Between Groups
	149425.3
	74712.66
	2
	3.13
	0.05

	
	Within Groups
	130970.6
	1954.785
	67
	
	


Note: df = Degree of Freedom
The computation of F-value showed significant variation (a=0.05) in the extent of Knowledge of Homemakers Regarding Wellness Centric Home with the age, educational qualification, Marital status, Occupation. Thus, the null hypothesis was not accepted. Hence, it was inferred that extent of Knowledge of Homemakers Regarding Wellness Centric Home varied with age, educational qualification, Marital status & Occupation (Table 4).


4. Conclusion
The present study highlights the significance of wellness-centric homes in promoting physical, mental, and emotional well-being within residential spaces. Findings revealed that while homemakers intuitively value comfort and natural elements in their homes, structured knowledge of wellness-focused design principles such as biophilic design, non-toxic materials, natural ventilation, ergonomic furniture, and acoustic comfort was limited. This gap demonstrates the need for targeted awareness programs to help homemakers make informed decisions regarding the planning and management of their living spaces.
Through the development of educational material in the form of a booklet, homemakers were equipped with practical and accessible knowledge on wellness-centric concepts. This intervention proved effective in enhancing their knowledge and encouraging mindful practices within their homes. The study concludes that empowering homemakers with wellness-centric knowledge not only benefits individual households but also contributes to fostering healthier lifestyles and sustainable living environments at the community level.
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