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 WORKING CONDITIONS OF THE STREET VENDORS IN BARA BAZAR, AIZAWL CITY, MIZORAM


[bookmark: _GoBack]Abstract
Street vending is a global phenomenon and a vital part of the informal urban economy, offering livelihood opportunities to low-income populations through easy entry, low capitalization, and self-employment. This study examines the socio-demographic profile, occupational characteristics, and working conditions of street vendors in Bara Bazar, Aizawl City, Mizoram. Primary data were collected from 148 vendors through structured interviews, supported by secondary sources. Findings reveal inadequate sanitation, limited access to drinking water, poor shelter, harassment, and safety risks. Despite their significant economic contributions, many vendors with low educational attainment remain excluded from formal employment and work in unhealthy, unsafe environments, highlighting the urgent need for improved infrastructure, legal protection, and inclusive urban policies to safeguard their health and livelihoods.
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Introduction
Street vendors represent a global phenomenon and one of the most visible aspects of the informal sector. It is characterized by low capitalization involvement, self-employment and easy to enter as it does not need any skill or education. They play a key role in urban economies. Millions of people worldwide sell various goods and services on the streets. Due to low levels of education, street vendors usually do not find work in the formal sector. Instead, they are trying to capitalize, trade-in their products such as vegetables and fruits, household items, cooked food, garments and others.  According to the Street Vendors (Protection of Livelihood and Regulation of Street Vending) Act, 2014, street vendor means “a person engaged in the vending of articles, goods, wares, food items or merchandise of everyday use or offering services to the general public, in a street, lane, side walk, footpath, pavement, public park or any other public place or private area or from a temporary built up structure or by moving from place to place and also includes hawker, peddler, squatter and all other synonymous terms which may be local or region specific”.
Since vendors usually work in harsh conditions such as hazardous weather, pollution and traffic, as such it has been identified as one of the most marginalized and insecure economic activities (Tucker & Devlin,2019:4). In many Indian cities, street vending is criminalized by the authorities (Sales 2018). They are regarded as illegal traders as they do not pay taxes. As a result, they encounter harassment, confiscation and the destruction of their goods and return them only after paying fines. Despite these challenges, they played a significant role in the urban economy, providing services and employment opportunities to unskilled, uneducated low-income people (Timalsina, 2011). In many countries, due to their importance street vending is legalized. In 2014, the government of India passed “The Street Vendors (Protection of Livelihood and Regulation of Street Vending) Act to protect street vendors.
Many informal workers especially street vendors, work in environments that are high-risk and unsafe environment, as many street vendors are operating in a temporary structure without having a proper place, structure, safe drinking water and waste disposal. These affect their health and wellbeing negatively and show the need for improved infrastructure and assistance. Due to this, the present study aims to examine the working conditions of street vendors in Bara Bazar, Aizawl City.
Objectives
1. To assess the socio-demographic conditions of street vendors in Bara Bazar, Aizawl ity.
2. To examine the socio-demographic characteristics of street vendors in Bara Bazar, Aizawl City.
3. To study the working condition of street vendors in Bara Bazar, Aizawl City.
Study Area
Aizawl is the capital of Mizoram. According to the 2011 census, the total population in Aizawl City was 293,416 and it constitutes 26.89% of the state's total population. The sex ratio is 1029 females, which is relatively high compared to many other Indian cities. The City is governed by the Aizawl Municipal Corporation (AMC), and it is organized into 19 Municipal Wards and 83 Local Councils (Saitluanga, 2017). Bara Bazar is the central business district and largest market area in Aizawl City and making it a hub for commerce and trade. It was established in 1910 by the then District Commissioner of Lushai Hills. It is located in Dawrpui, as the names Bara Bazar and Dawrpui are similar, it reflects the market significance. The market has expanded over the year and the market encompasses nearby localities such as Zarkawt, Electric veng, Saron veng and Chhinga Veng, further enhancing its role as a bustling commercial centre in the region (Thangluah, 2022).
Methodology
This research was based on both primary and secondary data. Primary data were collected through interview schedules. The well-structured questionnaire was developed for the collection of primary data of street vendors. Random sampling technique was employed to collect primary data from 148 street vendors in Bara Bazar, Aizawl City.
Secondary data were collected from documents, published reports from Government and non-governmental agencies. 
Percentage method was employed and obtained from Microsoft Excel for data analysis.
Statement of the problem
Street vending in Bara Bazar, Aizawl City, provides vital livelihood opportunities for low-income individuals, yet vendors face harsh and insecure working conditions. Limited access to basic facilities such as safe drinking water, toilets, roofing, and waste disposal exposes them to health risks and unhygienic environments. Congested spaces, inadequate drainage, and traffic hazards increase vulnerability to accidents, robbery, and harassment by authorities and the public. Despite their significant economic contribution, street vendors remain largely excluded from formal protection and support. This study addresses the urgent need to assess and document their socio-demographic profile, occupational characteristics, and daily challenges to inform inclusive urban policies.
Significance of the Study
This study highlights the crucial role of street vendors in sustaining the urban economy of Aizawl City while exposing the difficult realities of their working conditions. By highlighting the socio-demographic characteristics, occupational patterns, and workplace challenges of vendors in Bara Bazar, the research provides valuable insights for policymakers, urban planners, and local authorities. The findings can guide the Mizoram government and municipal bodies in designing inclusive policies, improving market infrastructure, and ensuring vendors’ access to basic amenities, safety, and legal protection. It also contributes to academic discourse on informal economies, offering a foundation for future studies on urban livelihoods and sustainable development.
Literature Review
Bromley (2000) provides a global perspective on street vending, emphasizing how policies and laws often overlook the interests of street vendors. The study notes that local and city policies tend to favour specific geographical areas, leaving others neglected and without opportunities for development. This neglect limits the profitability of street vendors and exacerbates their social marginalization, causing them to slide further down the socio-economic ladder. Additionally, the research highlights the important role of voluntary organizations that advocate for and support street vendors in navigating these challenges.
Bhowmik (2006) examined street vendors in seven Indian cities such as Patna, Kolkata, Bangalore, Bhubaneswar, Mumbai, Ahmedabad, and Imphal. The study found that even though they make a substantial economic contribution to urban economies, street vendors face extremely deprived conditions and limited recognition. In Kolkata, strict legal actions are imposed against street vendors that lead to imprisonment in the name of preventing public disturbance. Beside this, police took bribes from vendors on a weekly basis. The situation is same in Ahmedabad and Bangalore, while harassment is one of the main issues in all seven cities. 
Crossa (2009) studied the challenges faced by street vendors in Mexico City, noting that the city council's entrepreneurial planning undermines their interests. The study explains that initiatives aimed at beautifying the city through infrastructure development, new buildings, and the establishment of a central plaza include guidelines for evicting street vendors from public spaces. This policy effectively disregards the needs of street vendors, who rely on these streets for their daily survival.
Brata (2010) conducted a study on workplace vulnerability among 122 street vendors in Yogyakarta, Indonesia, using a vulnerability index developed from an earlier study in India. The findings indicated that the vulnerability index for these vendors was medium, with food vendors experiencing higher levels of vulnerability compared to other street vendors. As the study was not intervention-based, it concluded with quantitative data derived from the vulnerability index. The results highlight the potential for social work practices and interventions by voluntary and government organizations. The study suggests that Yogyakarta's street vendors require welfare measures, social work intervention, and policy-level actions to address their vulnerabilities.
Dinda (2010) examined the socio-economic condition of the street vendors in 28 towns in Bihar and found that the average daily income of street vendors ranges from Rs. 100 to Rs. 150. Their working conditions are often insecure, and they receive little support from civic authorities. Many vendors are forced to leave their vending areas, as they are alleged as a public nuisance. The study emphasizes the urgent need for support and advocacy from street vendor associations to address these issues.
Ugochukwu et al. (2012) studied child hawkers in Nigeria. The study revealed that 24.5 per cent children had experienced harassment, including girls (6.1%). Furthermore, 32.4 per cent reported that they were robbed and losing their earning. The study also found that 8.2 per cent of the respondents engaged in smoking. Among the respondents, 1.4 per cent faced minor road accident. Regarding the education, 79.6 per cent wished to pursue higher education. Meanwhile, 12.2 per cent of the sampled vendors desired to expand their business while the remaining 8.2 per cent had no clear desire. 
Bhowmik and Saha (2012) conducted a study on street vending across ten cities in India, including Bengaluru, Bhubaneswar, Imphal, Patna, Hyderabad, Lucknow, Delhi, Mumbai, Jaipur, and Ahmedabad. The study examined the demographic profiles and their occupational profiles such as marital status, age, literacy, caste, religion, income, standard of living, economic activities, types of vendors, storage and commuting practices, financing, time spent on vending, housing and others The research found that cities regarding the issues and challenges faced by vendors were varied significantly. 
Finding and Discussion 
1. Socio-demographic characteristics 
This section outlines the socio-demographic characteristics of street vendors in Bara Bazar, Aizawl City, focusing key aspects such as gender, marital status, religion, ethnicity, and educational level.
Gender composition is an important component of demographic characteristics as it helps us to discover a group of population who participate in street vending. The study reveals that street vending in Bara Bazar is primarily a female-dominated occupation, with women constituting 79% of vendors. In Bara Bazar, Aizawl City, male vendors contributed for 21 per cent of the total respondents. 
Marital status indeed plays a significant role in the informal sector, particularly in street vending due to the pressures of financial responsibility and family obligations can be overwhelming, leading to a greater need for stable income. However, they often benefit from support networks, such as spouses or extended family, which can provide both emotional and financial assistance.
The marital status of street vendors in Bara Bazar, Aizawl City offers valuable insights into their economic and social roles. Majority of street vendors were (60%) currently married, indicating that street vending is often a family-centered activity. The percentage of never married vendors was 22 per cent while 12 per cent were either separated or divorced and the remaining 5 per cent were widowed or widower (Table 1).
Street vending in Bara Bazar, Aizawl City is predominantly controlled by the local Mizo ethnic community, which comprises 94 per cent of vendors. The remaining 6 per cent includes Bengali-speaking Assamese migrants from Cachar district, as well as the Chin ethnic group from Myanmar, and Nepali (Gurkhas) and Meitei individuals from Nepal and Manipur respectively, categorized as "Others". Each group of ethnicity contributes to the diversity of the market, but the overwhelming presence of the Mizos highlights their cultural and economic significance in this local context (Table 1).
Table 1 Socio-demographic characteristics of street vendors in Bara Bazar, Aizawl City
	Gender

	Male
	21%

	Female
	79%

	Marital Status

	Married
	60%

	Unmarried
	22%

	Divorced
	12%

	Widow/Widower
	5%

	Religious Composition

	Christian
	97%

	Hindu
	1%

	Muslim
	2%

	Ethnicity

	Mizo
	94%

	Assamese
	3%

	Others
	3%

	Education

	Below HSLC
	75%

	HSSLC
	20%

	Graduate
	1%

	Post Graduate
	4%


Christianity is the predominant religion in Mizoram. As shown in Table 1, 97 per cent of street vendors identify as Christians. Beside this, the remaining street vendors include a Hindus (1%) and Muslims (2%). The Hindu vendors primarily comprise of non-local migrants from Manipur and Nepal, whereas the Muslim vendors were from the Cachar district of Assam. This religious composition shows the diverse  cultural identity of Mizoram, where Christianity plays a significant role in community life and influences social interactions among the diverse groups within the street vending environment.
The high number of Mizo ethnic vendors in Aizawl can be attributed to the implementation of the Inner Line Permit (ILP) since from the colonial period. This regulation restricted non-tribal migration to Mizoram, aiming to prevent cultural and economic assimilation and protect the indigenous population (Saitluanga, 2017). As a result, the presence of Non-Mizo in the area remains minimal. Additionally, Burmese (Myanmarese) vendors were also part of the street vending scene in Aizawl, typically selling electronics items (Thangluah, 2022).  
The educational levels of street vendors in Bara Bazar, Aizawl city are quite low. The study showed that 75 per cent of the respondents have not completed high school reflecting significant challenges in their backgrounds (Table 1). Due to lower educational levels and limited opportunities in formal sectors they were likely to turn to street vending. One of the main reasons for low educational background is low standard of living as they come from economically disadvantaged families, where access to quality education is severely restricted. This lack of educational opportunities can perpetuate a cycle of poverty, making street vending one of the few viable options for earning a livelihood.
Occupational characteristics 
[bookmark: _Hlk94626326]This section examines the occupational characteristics of street vendors in Bara Bazar, Aizawl City, focusing on aspects such as the type of vendors, items sold, motivations for entering the trade, experience, rent, income, and sources of capital at the initial stage.
The most common street vendors in Bara Bazar, Aizawl City were the stationary vendors who sell goods and services from their fixed location. Stationary vendors account for 82 per cent while mobile vendors accounted for 18 per cent (Table 2). Although street vendors are mobile, they typically operate within a specific market area.
Street vendors sell variety products such as vegetables and fruits, cooked food, utensils, clothes and dresses, and machines. The study revealed that the majority of the street vendors in Bara Bazar, Aizawl City were fruits and vegetables (53%). This is due to high consumer demand for fresh products. Selling of cooked foods contributed for 16 per cent of the total vendors and often found near educational institutions and offices during the day and along busy roadsides at night (Table 2). This allows them to capture students and commuters.
Street vendors engaged in the selling of garments comprise 16 per cent of the respondents. Secondhand garments (Thrift) are popular among locals due to their quality and affordability. Another type of street vendors found in the study area were those who engaged in selling of machine and utensils which constitute 10 per cent and 5 per cent of the total respondents respectively (Table 2).
Regarding the reasons to enter in vending, majority of the street vendors choose street vending due to unemployment (68%). Many of the street vendors struggle to secure jobs in the formal sector due to lack of skills, and absence of other essential qualifications. A significant number of respondents have attributed financial problems (18%) as the main reason behind entering into street vending (Table 2).
Table 2 Occupational characteristics of street vendors in Bara Bazar, Aizawl City
	Type of Vendors

	Stationary
	82%

	Mobile
	18%

	Type of vending items

	Cooked food
	16%

	Vegetation
	53%

	Utensils
	5%

	Dress
	16%

	Machinery
	10%

	Reasons to enter in vending

	Financial
	18%

	Unemployment
	68%

	Health
	6%

	Children’s education
	8%

	Rent of vending place

	Yes 
	59%

	No
	41%

	Financial source

	Self
	79%

	Rent from relative
	9%

	Rent from others
	9%

	Loan from bank
	3%

	Monthly income

	Less than Rs. 5000
	20%

	Rs. 5001- Rs. 10000
	40%

	Above Rs. 10000 
	41%


Usually, limited skills and educational qualifications often prevent street vendors from pursuing formal employment. They choose vending as it does not require skills, enormous capital, or education. Around 6 per cent of the respondents have reported that they choose vending due to health reasons as they could not work hard in manual activities. Some vendors also mentioned that they migrated to Aizawl to provide better educational opportunities for their children and they start street vending as items like fruits and vegetables are easily available in their villages (Table 2).
Street vendors in Aizawl commonly set up their stalls in vacant public spaces or in front of shops, offices, and educational institutions. It is found that 59 per cent of the total vendors paid fees or rent while only 41 per cent did not pay fees or rent (Table 2).
Most of the street vendors in Bara Bazar, Aizawl City, mainly rely on personal savings to start their businesses. Specifically, 79 per cent of vendors used their savings as initial capital. In contrast, borrowing from relatives, private lenders, or banks was less common. Only 9 per cent of vendors borrowed initial capital from relatives, loans from banks and private financiers accounted for 3 per cent and just 9 per cent (Table 2).
Regarding the monthly income, 41 per cent of the street vendors have earned more than Rs. 10000 per month. However, there is no significant variation in income levels, with only 40 per cent of vendors earning between Rs. 5001 and Rs. 10000 per month. Additionally, those earning less than Rs. 5,000 per month account for 20 per cent of respondents (Table 2). The income of the street vendors in Bara Bazar, Aizawl City can be challenging for families considering the rising cost of living. Many residents may struggle to cover basic expenses like housing, food, and education.
2. Working condition 
This section is divided into 2 main points and it examines the working condition of street vendors in Bara Bazar, Aizawl City, focusing on facilities available and safety and security at work for the street vendors. This includes toilet, drinking water, roof, and dustbin robbery, harassment, flood, accidents due to vehicles and health related problems.
a. Facilities available for street vendors in Bara Bazar, Aizawl City
Access to toilet facilities is essential for maintaining sanitation and hygiene in the workplace. As Bara Bazar, Aizawl City is highly congested, with limited space available for constructing public toilets. Only 64 per cent of street vendors reported having access to toilet facilities in their vending areas.  However, a limited number of public urinals and paid toilets are available, often far from their vending place (Table 3).
Table 3 Facilities available for street vendors in Bara Bazar, Aizawl City
	Facilities
	Yes
	No

	Access to Toilet
	64%
	36%

	Access to Drinking Water 
	22%
	78%

	Roof
	20%
	80%

	Availability of Dustbin
	47%
	53%


Access to drinking water is crucial for both vendors and customers. The study revealed that only 22% of street vendors have access to drinking water in their vending areas (Table 3). The low percentage is primarily due to the insufficient number of water points, which are typically located near government offices and shopping malls. Vendors without safe drinking water often find their own solutions, such as bringing water from home, purchasing packaged water, or filling their bottles from nearby households.
The presence of a roof over vending stalls is important for protecting street vendors from harsh climatic conditions. However, the study found that only 20% of vendors have equipped their stalls with either temporary or permanent roofing (Table 3). This includes a group of vendors who share a roof in their vending areas.
Insufficient sanitation leads to unhygienic market conditions that can adversely affect health of the street vendors. The presence of dustbins in the workplace is crucial for maintaining cleanliness, which impacts both vendors and customers. Among the sampled vendors, only 47 per cent have access to a dustbin in their vending area. It indicates that more than half of the vendors do not have public dustbins available in their area (Table 3).
b. Safety and Security at Work
[bookmark: _Hlk178341229]Street vendors are vulnerable to risks of crime, including robbery and harassment. However, the study revealed that only 41 per cent of street vendors reported experiencing robbery while working (Table 4). Factors contributing to the high rates of robbery were due to crowded, congested market and the inadequate security system. Security posts are typically set up only during busy festive periods, like Christmas and New Year, due to the increased risk of theft during these times (Thangluah, 2022). 
[bookmark: _Hlk178341284]A health problem in this study is referring to a physical illness or condition that requires medical attention due to pollution or rain particularly affecting street vendors.
Table 4 Safety and security at work of street vendors in Bara Bazar, Aizawl City
	Indicators
	Yes
	No

	Robbery
	41%
	59%

	Health Related problem
	7%
	93%

	Street flood
	14%
	86%

	Accident caused by Vehicle
	14%
	86%

	Harassment
	23%
	77%


In Bara Bazar, Aizawl City, only 7 per cent of street vendors reported health issues due to pollution or rain in Bara Bazar, Aizawl City (Table 4). The most common health issue was respiratory tract infections, with symptoms such as cough, runny nose, and sore throat, largely caused by their exposure to rain and pollution such as street dust.
Street vendors in Bara Bazar, Aizawl City experience disturbance due to street flooding.  Among the street vendors, 14 per cent were affected (Table 4). The primary cause of these flooding issues is improper drainage systems. Vendors who manage to avoid flooding are typically those stationed in well-defined areas, such as in front of shops or offices, where they benefit from proper roofing and infrastructure.
Street vending is a high-risk occupation since vendors work along sidewalks, and other public areas where accidents can happen, which makes them vulnerable to traffic incidents. However, the study found that only 14 percent of vendors have sustained injuries from traffic accidents. The low percentage can be attributed to two key factors, such as the presence of railings on sidewalks that provide protection and effective traffic management by local authorities, which helps to prevent accidents (Table 4).
Harassment is a common issue faced by vendors globally. In Bara Bazar, Aizawl City, 23 per cent of the sampled vendors reported experiencing harassment at their workplace (Table 4). Most instances involved verbal abuse, while some vendors encountered physical harassment from public, municipal authorities and police. The main cause of this reported harassment is due to illegal use of sidewalks and inappropriate vending locations.
Table 5 Effects of harassment on street vendors in Bara Bazar, Aizawl City
	[bookmark: _Hlk178328815]Confiscation
	38%

	Loss of income
	21%

	Damage of goods
	6%

	Warning
	35%


The effects of harassment on street vendors are significant, leading to various unfavourable outcomes. Specifically, 38 per cent of vendors reported the confiscation of their goods, which severely impacts their ability to operate. Additionally, 21 per cent experience loss of income which directly affecting their financial stability. Furthermore, 6 per cent reported that their goods were damaged, which not only incurs the costs but can also reduce their sales. Lastly, 35 per cent receive warnings, adding to the stress and uncertainty of their work environment (Table 5).

Conclusion
Street vendors are essentially contributing to local economies and communities, yet they face numerous challenges, including demanding working conditions and a lack of safety and security. The demographic analysis reveals that most vendors in Bara Bazar, Aizawl City, are married females from local Mizo tribes, with the majority being local in-migrants and literate, mostly high school dropouts. 
Many street vendors from Bara Bazar, Aizawl City relied on personal savings to start their businesses, and while 41 per cent earn over Rs. 10,000 per month, rising living costs make it difficult to manage essential expenses. Access to basic facilities, such as toilet and drinking water, is limited, with only 64 per cent having toilet access and just 22 per cent reporting access to drinking water. 
Harassment is a significant issue, with 23 per cent of vendors reporting verbal and physical abuse, mainly from municipal authorities, leading to severe consequences such as confiscation of goods and income loss. To improve the quality of life for street vendors, focused efforts are needed to enhance their working conditions through better infrastructure, healthcare access, and legal protections, thereby fostering a more inclusive and resilient urban economy.
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