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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript examines the influence of visual elements and connotations in advertising. In today's market, where brands are increasingly relying on visual storytelling, understanding the relationship between semiotics, advertising, and creativity is more important than ever. The paper provides insightful guidance for both researchers and industry professionals, significantly contributing to the existing body of knowledge and filling a noticeable gap in the literature.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is clear and relevant to the topic.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract provides an overview of the paper theme and objectives but lacks findings of the study. The key findings should be included in abstract as to help readers to understand the contribution of research. A comprehensive abstract should include objective, methodology, key findings and contribution of study. 
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound. 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references used in the manuscript are appropriate, just modify the serial number.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes
	

	Optional/General comments


	The manuscript offers a valuable perspective on connotative meanings and creative visualization in advertising. Some recommendations for improvement of the manuscript are:

· Include key findings in the abstract and include Findings/discussion section. 

· Explain the research methodology.
· Some of the sentences are very long which can make text difficult to read so shortening and simplifying complex sentences is recommended. 
With the above-mentioned revisions, the paper can be accepted for publication.
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