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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is incredibly valuable as it bridges a critical gap in the literature on Business Intelligence (BI). While most studies focus on large corporations, this paper shines a light on the transformative power of simple, accessible technology for micro-enterprises in the unorganized sector—a segment often overlooked but vital to economies like India's. The case study of Brother's Wagon provides a tangible, real-world blueprint for how digital literacy can drive operational efficiency and profitability at the grassroots level. Furthermore, the inclusion of detailed teaching notes and sample datasets makes it a practical resource for educators aiming to bring real-world analytics into the classroom.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is suitable and clearly describes the manuscript's content and approach. It is academic yet accessible. No change is needed.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is currently too long and detailed, reading more like a summary of the entire paper. I suggest condensing it significantly. Focus on: 1) the problem (lack of BI in micro-enterprises), 2) the method (a qualitative case study), 3) the key finding (Excel adoption led to improved decision-making and profits), and 4) the main conclusion (affordable BI tools can modernize the unorganized sector). Remove specific examples like "conditional formatting" and "best-selling items," as these belong in the main body.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound. The case study methodology is appropriate for the research questions. The findings are presented clearly and are well-supported by the observations and data from the case. The arguments are logical and grounded in the existing literature on BI and MSMEs.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and include a good mix of recent works (2023-2025) and foundational ones. They are well-chosen and relevant to the topic.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is generally clear and suitable for scholarly communication. It requires a thorough proofread for minor grammatical errors and awkward phrasing, but the overall quality is good.
	

	Optional/General comments


	The greatest strength of this manuscript is its practical relevance. The teaching notes and sample datasets are exceptional and will be immensely valuable for instructors. To strengthen the paper academically, I recommend separating the "Findings" and "Discussion" into distinct sections to allow for a deeper analysis of the results in the context of existing literature. The "Methodology" section also needs more detail on how the interviews were conducted and analyzed.
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