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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The findings of this manuscript are important to the scientific community because they explain how TikTok marketing affects a specific demographic group. By combining theoretical ideas with real-world data, the study shows how brand awareness and brand recall influence purchasing choices, with recall being the stronger factor. These insights not only improve marketing theory but also provide practical direction for businesses looking to connect with Gen Z audiences. Additionally, the research highlights cultural contexts that are often overlooked in consumer behavior studies, enriching the wider discussion about social media's impact. This work lays a solid groundwork for future research into marketing strategies across various cultures and digital platforms.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	The research title is clear and straightforward. It effectively communicates the focus of the study.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is managed well and it discusses the purpose of study, research method, key findings, and implications, however, it could include the cultural significance of examining Mandaya Gen Z to enhance its relevance. Adding a sentence about this study’s unique role in indigenous digital marketing would make it more engaging.

	

	Is the manuscript scientifically, correct? Please write here.
	Yes, it is scientifically correct, having clear research design. The research findings backed with relevant literature.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, it is sufficient and recent as it shows that researchers studied recent relevant research articles as it shows recent publication references from 2022 to 2025.  The recent works on local social media usage and cross cultural marketing made strengthen the contextual framework of this research.


	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the written English language is good for academic communication, however small grammatical adjustments in some sentences would enhance flow and connectivity but overall it is written well. 
	

	Optional/General comments


	This research paper presents a clear and relevant topic that tackles an important issue in digital marketing. The objectives are straightforward, and the methodology fits the study’s goals. The analysis relies on real data, which boosts the credibility of the findings. The discussion effectively connects the results to both theory and practice, making the work valuable for both academics and practitioners.

it is a focused and insightful study that contributes to the existing body of knowledge.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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