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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This journal discusses the critical issue of agriculture in India, a marketing challenge for smallholders that is highly relevant to the content of sustainable agriculture development.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Appropriate
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Comprehensive methodology: using primary data (interviews and questionnaires) and secondary (government reports) to sharpen the validity of findings.
Robust Data Analysis: Garrett ranking techniques and chi square tests to identify and prioritize marketing issues.
Concrete recommendations: journals provide specific policy suggestions such as increasing awareness of the APMC act and strengthening farmer institutions.
	

	Is the manuscript scientifically, correct? Please write here.
	True
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Weaknesses and limitations 
Overgeneralization: the findings are focused only on Salem but the implications are presented as if they apply to the whole of India without taking into account regional diversity.
Lack of discussion of technology: although citing chigadolli et al.2024 about smart agriculture, the journal does not exploit the role of technology (e.g. digital platforms) in overcoming marketing problems.
Sampling bias: a sample of only 200 farmer respondents may not be representative of the entire diverse population of kaputaen farmers, such as Salem.
No Gender Analysis: journals ignore gender perspectives even though women farmers often face unique marketing challenges.

	

	Is the language/English quality of the article suitable for scholarly communications?


	It fits perfectly.
	

	Optional/General comments


	Improvement recommendations 
 Expand coverage: future studies should include comparisons with other districts to avoid generalizations.
Technology integration: research is needed to exploit the digital potential of e-NAM, a marketing application for identified problems.
Gender Analysis: paying attention to the differences in challenges faced by male and female farmers.
A more in-depth discussion of the policy: the journal should discuss why existing policies (such as the APMC Act) have failed to be implemented effectively.
Policy implications
The journal's findings highlight the need for:
Institutional reform: strengthening FPOs (farmer producer organizations and cooperatives) reducing dependence on intermediaries.
Market infrastructure: investment in storage, transportation and market facilities.
Market Literacy: an educational program to raise farmers' awareness of rights and marketing options.
Conclusion 
This journal makes a valuable contribution to understanding the challenges of agricultural marketing at grassroots. However, further research is needed that takes into account regional diversity, technology integration and gender inclusion to provide more holistic policy recommendations 
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