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	Reviewer’s comment
Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript contributes to the growing body of research on sustainable consumption and green marketing by providing region-specific insights into consumer awareness, satisfaction, and purchasing behavior toward eco-friendly products. Its focus on Hanumangarh district, a developing region, highlights how environmental consciousness is emerging in semi-urban and middle-income communities, an area often underrepresented in sustainability research. By identifying the role of social media in shaping eco-awareness and highlighting quality and eco-certification as key purchase drivers, the study offers practical implications for marketers, policymakers, and environmental advocates. These findings enrich the scientific community’s understanding of the socio-demographic dynamics of green product adoption and provide a valuable basis for comparative studies in other regions and developing economies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title, “The Extent to Which Consumers Are Aware of Eco-Friendly/Green Products,” is clear and relevant but somewhat broad and generic. It reflects the focus on consumer awareness but does not capture the specific context (Hanumangarh district, Rajasthan) or the dimensions studied (awareness, satisfaction, purchasing behavior). 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is informative and generally well-structured, as it summarizes the study’s objectives, demographic profile of respondents, key findings, and implications regarding eco-friendly/green product awareness. It highlights important aspects such as high awareness levels driven by social media, consumer satisfaction, and influential purchase factors (quality and eco-certification).
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct in its overall approach, as it follows an established descriptive research design, uses both primary and secondary data, and presents findings in a structured way supported by tables and percentages. The conclusions drawn, such as the role of social media in raising awareness, the influence of eco-certification on purchase decisions, and the link between income and satisfaction, are consistent with the data presented and with established theories of consumer behaviour and green marketing.

However, while the study is scientifically valid at an exploratory level, its scientific rigor is somewhat limited. The reliance on a convenience sample of 100 respondents restricts generalizability. Statistical analysis remains primarily descriptive, with only limited use of inferential methods (ANOVA on income levels). More advanced techniques (e.g., regression, factor analysis, chi-square) would strengthen the validity of the findings. Additionally, some sections of the manuscript repeat descriptive results rather than critically interpreting them within a theoretical framework.

In conclusion, the manuscript is scientifically correct in design and execution, but it requires greater methodological rigor, deeper analysis, and tighter theoretical integration to fully meet the standards of high-quality scientific research.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references cited in the manuscript are partially sufficient and reasonably recent, but they could be improved. The paper does include several recent works (2020–2023), such as Kim & Lee (2023), Hapsari et al. (2023), and Sintowoko & Hidayat (2021), which help establish contemporary relevance. However, there are some concerns:

1. Coverage – While the references provide general background on eco-friendly products and consumer behavior, they are more descriptive than critical. The manuscript would benefit from including more diverse and international sources to strengthen its academic foundation.

2. Recency – Although a few references are from the last 2–3 years, many cited works are clustered around 2020–2021. Adding very recent studies from 2022–2024 (particularly in sustainability, consumer psychology, and green marketing) would make the literature review stronger and more up-to-date.

3. Completeness & Formatting – A few entries are incomplete (e.g., “Consumption Behaviour towards eco-friendly products: the influencing factors. (2018)” does not include journal details). Proper formatting and consistency according to the journal’s referencing style (APA/Harvard, etc.) need to be ensured.

Overall judgment: The references are adequate but not fully sufficient. The paper would be stronger if it integrated more recent (2022–2024) and international studies, ensured complete citation details, and critically engaged with prior research instead of listing it descriptively.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language of the manuscript is understandable and conveys the intended meaning, but it is not fully suitable for scholarly communication in its current form. Several issues affect clarity and professionalism:

1. Grammar and Syntax – There are multiple grammatical errors, awkward phrasings, and inconsistent sentence structures (e.g., “At lastly its packaging is in an eco-friendly manner” should be revised to “Finally, the product packaging is designed in an eco-friendly manner”).

2. Redundancy and Repetition – Certain points are repeated across sections (e.g., satisfaction levels and awareness factors), which reduces readability and weakens the academic flow.

3. Scholarly Tone – The manuscript sometimes adopts an overly descriptive tone rather than a critical and analytical academic voice. Phrases like “it could be success or failure” or “at lastly” are informal and not aligned with scholarly writing standards.

4. Cohesion and Flow – Transitions between sections (introduction → methodology → results → discussion) need refinement for smoother academic flow.
	

	Optional/General comments


	The manuscript explores a timely and relevant area, consumer awareness and adoption of eco-friendly products within the context of Hanumangarh district, Rajasthan. The topic aligns well with global sustainability priorities and can provide useful insights for policymakers, businesses, and researchers. However, to enhance its scholarly contribution, the paper would benefit from stronger methodological rigor, particularly in sampling and statistical analysis, as well as improvements in the depth of the literature review and theoretical grounding. Language editing is also necessary to ensure clarity, conciseness, and alignment with academic standards. Overall, the study has potential but requires significant refinement to meet publication expectations.  
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)
From the content provided, there are no major ethical issues apparent in this manuscript. The study deals with consumer awareness of eco-friendly products, which is a low-risk research area. The authors also included a Competing Interests Disclaimer, which is good practice.
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