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Abstract
The Pradhan Mantri Mudra Yojana (PMMY) is a government initiative designed to provide financial assistance to micro and small enterprises, with a particular focus on encouraging entrepreneurship among women entrepreneurs. The present study aims to examine the awareness level of women micro, small and medium entrepreneurs of Durg Chhattisgarh towards PMMY schemes and its influence on financial inclusion, financial empowerment and access to financial assistance through PMMY scheme. A quantitative approach was used to collect the response from the sampled 280 women micro, small, and medium entrepreneurs of Durg Chhattisgarh. The results confirm that there has been a significant (p≤0.001) growth in amount sanctioned (in crore) and amount disbursed (in crore) to the PMMY women entrepreneurs from FY 2015-16 to FY 2023-24. PMMY scheme fulfills all the investigated indictors of financial inclusion through PMMY scheme. The Chi-square (independence test) calculated value confirmed that PMMY scheme has significantly (p≤0.001) brought financial inclusion among the women entrepreneurs of Durg Chhattisgarh. The mean score values of responses from respondents indicate that the women micro, small, and medium entrepreneurs of Durg Chhattisgarh have high level of awareness regarding the tested indicators of awareness towards PMMY scheme. Further the findings declare that the women micro, small, and medium entrepreneurs of Durg Chhattisgarh agree with all the tested indicators of financial empowerment. The predictor analysis (regression analysis) reported that awareness among women micro, small, and medium entrepreneurs towards is a significant (p≤0.001) predictor of acquiring financial assistance under PMMY schemes by the sampled women entrepreneurs. Future studies are required to identify the major challenges faced by the women entrepreneurs in acquiring and utilizing PMMY loans, despite the reported high awareness levels. This deeper understanding is crucial for refining the scheme's implementation strategies and ensuring its benefits are equitably distributed, especially given the documented socioeconomic barriers faced by women in accessing financial assistances. 
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Introduction
[bookmark: _GoBack]Women Micro, Small, and Medium Entrepreneurs play a pivotal role in the economic development of India, contributing significantly to production, employment, and exports (Thilagar, 2016). Their increasing participation helps foster inclusive growth and innovation within the nation's economy (Gupta, 2023). However, female entrepreneurs, particularly those operating microenterprises, frequently encounter significant challenges in securing adequate financing for business expansion despite various governmental schemes designed to support them (Sharma & Mandan, 2019). This disparity in financial access is often compounded by societal and cultural barriers, which can restrict women's entrepreneurial activities and hinder their ability to scale their businesses (Kille et al., 2022). This is particularly critical given that India represents the largest emerging market for MSMEs, underscoring the imperative for enhanced investment to bridge existing funding gaps (Petare & Mohite, 2016). The Pradhan Mantri MUDRA Yojana was introduced as a targeted intervention to address these financial shortcomings by providing collateral-free loans to micro and small enterprises, particularly emphasizing women entrepreneurs (MSME Finance Gap, 2017). 
Pradhan Mantri MUDRA Yojana (PMMY) was launched by the Indian government to address the significant financial challenges faced by micro and small enterprises, particularly their limited access to institutional credit (Gupta, 2023). This scheme was launched by the Government of India on April 8, 2015. This initiative sought to integrate these enterprises into the formal financial system, thereby stimulating economic growth and fostering entrepreneurship across the nation (Pandya, 2017). The scheme aims to facilitate collateral-free loans up to ₹10 lakh to non-corporate, non-farm small/micro-enterprises, thereby bolstering their operational capabilities and promoting job creation (Virk & Negi, 2019). By extending credit to underserved segments, MUDRA seeks to unlock the entrepreneurial potential within the informal sector, driving economic inclusivity and sustainable development (Handayani & Abubakar, 2020). It specifically targets micro-enterprises, which often struggle to secure traditional bank loans due to their small scale and lack of collateral (Rao, 2018). This strategic intervention recognizes the critical role these businesses play in the Indian economy, where they contribute significantly to industrial production, exports, and employment generation (Huang et al., 2020). The PMMY operates on a principle of providing financial assistance through various categories of loans, namely Shishu, Kishor, and Tarun, each catering to different stages of business development and funding requirements. This structured approach aims to ensure that financial aid is tailored to the specific needs of diverse micro-business segments, from nascent startups to established small enterprises. This tiered lending system enables a more nuanced and effective deployment of capital, addressing varying scales of entrepreneurial ventures (Prasad & Nagdeo, 2023). 
A notable proportion of women entrepreneurs, especially those at the micro-level, still largely rely on informal financing sources like personal savings and family wealth, rather than formal channels such as banks, to fund their ventures (Singh & Wasdani, 2016). This reliance often stems from a lack of awareness or perceived inaccessibility of formal financial institutions, thereby limiting their growth potential and hindering their contribution to the formal economy. Despite the government’s establishment of various programs to facilitate Women Micro, Small, and Medium Entrepreneurs, many female entrepreneurs do not fully leverage these advantages due to insufficient awareness about the schemes (Gupta, 2023). This highlights a critical disconnect between policy initiatives and their intended beneficiaries, necessitating further examination into the awareness levels and utilization patterns of such schemes among women entrepreneurs (Gupta, 2023). Addressing this gap requires not only the dissemination of information about available schemes but also a deeper understanding of the socio-economic factors that influence women entrepreneurs' financial decision-making processes (Mmereki et al., 2020;Kumar & Singh, 2021). This research seeks to investigate the extent of awareness among women micro, small, and medium entrepreneurs of Durg district of Chhattisgarh regarding the Pradhan Mantri MUDRA Yojana and its implications for their economic empowerment and business growth. 
Research Questions
RQ1: Does PMMY play role in overcoming financial exclusion among women entrepreneurs?
RQ2: What is the level of awareness among the women micro, small, and medium entrepreneurs regarding PMMY? 
RQ3:  What is the outreach of PMMY among women micro, small, and medium entrepreneurs of Durg District of Chhattisgarh?
RQ4: Does awareness about PMMY among women micro, small, and medium entrepreneurs help them in taking benefits of this scheme?
Objectives
The study was conducted on the following objectives;
· To investigate the role of PMMY in tackling financial problems of women entrepreneurs.
· To examine the level of awareness among women micro, small, and medium entrepreneurs of Durg District of Chhattisgarh.
· To determine the relationship between awareness regarding PMMY and financial empowerment of women micro, small, and medium entrepreneurs.
· To determine the outreach of PMMY among women micro, small, and medium entrepreneurs in Durg district of Chhattisgarh. 
Hypothesis
H1: PMMY plays a significant role in financial inclusion among women entrepreneurs.
H2: There is a high level awareness regarding PMMY among women micro, small, and medium entrepreneurs.
H3: The level of awareness towards PMMY is a significant predictor of accessing the financial assistance under PMMY scheme. 
Research Methodology
The purpose of this study is to investigate the extent of awareness among women micro, small, and medium entrepreneurs of Durg district of Chhattisgarh regarding the Pradhan Mantri MUDRA Yojana. Chhattisgarh is a newly developed state, and a significant number of MSMEs are operating across rural and urban areas of the state. The target population for the present study was the women micro, small, and medium entrepreneurs of the state. The overall sample size selected for the present study were 280 respondents (n=280). The demographic characteristics of the smapled population are given in Table-1. The sample size for the present study was calculated by the following formula;
[image: ]
Where,
n = Sample size
N = Population size,
Z = Critical value of the normal distribution at the required confidence level,
p = Sample proportion,
e = Margin of error
Table-1
 Demographic profile of the surveyed women micro, small, and medium entrepreneurs of Durg district of Chhattisgarh (n=280)
	Demographic Variable
	Category
	Frequency
	Percentage(%)
	Mean±SD

	01. Age
	Upto 20 years
	37
	13.214%
	2.371±0.948

	
	21-40 years
	103
	36.786%
	

	
	41-60 years
	71
	25.357%
	

	
	above 60 years
	39
	13.929%
	

	
	
	
	
	

	02. Education
	Upto 10th
	41
	14.643%
	2.905±1.494

	
	Upto 12th
	60
	21.429%
	

	
	Diploma
	21
	7.500%
	

	
	UG
	76
	27.143%
	

	
	PG &above
	52
	18.571%
	

	
	
	
	
	

	03. Monthly Income
	Below Rs 50000
	61
	21.786%
	2.117±0.995

	
	Rs 50000- Rs 250000
	97
	34.643%
	

	
	Rs 250000- Rs 500000
	56
	20.000%
	

	
	Above Rs 5000000
	36
	12.857%
	

	
	
	
	
	

	04. Caste
	UR
	59
	21.071%
	2.732±1.337

	
	OBC
	88
	31.429%
	

	
	ST
	39
	13.929%
	

	
	SC
	45
	16.071%
	

	
	Other
	19
	6.786%
	


The present study employs a quantitative approach. Both primary and secondary data was collected for this investigation. The primary data was collected through pre-tested valid questionnaire and secondary data was collected form Government of India website (https://www.mudra.org.in/). Since, a large number of young, middle aged and old women are involved in MSME businesses in the state of Chhattisgarh. Therefore the quantitative approach is more suitable to help in collecting data from the sampled population. Furthermore in the study we have collected quantitative data by applying a closed-end-questions in a questionnaire. A pilot study was conducted and then a self-structured questionnaire was developed. An expert validity of the questionnaire was done then the questionnaire was tested with the help of pre-testing techniques. The data was collected from the respondents through face to face interview through a validated questionnaire. Once the responses of the respondents were collected from the survey, then it was subjected to analysis by using different statistical methods. The awareness level among the women Micro, Small, and Medium Entrepreneurs with the respective weights of different scales was classified (Likert, 1934). The collected data was fed up in the excel spreadsheet for further analysis. The data were tabulated and statistically analyzed by t-Test and analyses of variance (ANOVA) at (p≤0.05) level of significance. Regression analysis was done to evaluate the parametric relationships between different variables. The data was analyzed using SPSS or XLSTAT software. 
Results and Analysis
The Pradhan Mantri Mudra Yojana (PMMY) stands as a pivotal government initiative designed to foster financial inclusion by providing credit to micro and small enterprises that traditionally face significant barriers in accessing formal financial channels. This scheme aims to bridge the funding gap for nascent businesses and entrepreneurs, thereby stimulating economic growth and job creation across various sectors. Table-1 shows the achievements of PMMY scheme in financial empowerment of women entrepreneurs of India during FY2015-16 to FY2023-24. The results depicts that the total number PMMY loan Sanctioned to the beneficiaries in Financial year 2015-16 was 34880924 which has increased to 66777013 in  financial year 2023-24. These results confirm that there has been a significant (p≤0.001) growth in the number of total number PMMY loans sanctioned to the beneficiaries.  Similarly there has been a significant (p≤0.001) growth in amount sanctioned (in crore) and amount disbursed (in crore) to the PMMY beneficiaries from FY 2015-16 to FY 2023-24 respectively. The results show that among the total number PMMY loan sanctioned to the beneficiaries in FY 2015-16, 65.831%  of total number PMMY loan were sanctioned to women entrepreneurs and in FY 2023-24, 63.331% of total number PMMY loan were sanctioned to women entrepreneurs. These results show that majority of the PMMY loans were sanctioned to the women entrepreneurs of India. The results regarding the amount sanctioned (in crore) and amount disbursed (in crore) to the women entrepreneurs under PMMY scheme from FY 2015-16 to FY 2023-24 is illustrated in Table-1. The results confirm that there has been a significant (p≤0.001) growth in amount sanctioned (in crore) and amount disbursed (in crore) to the PMMY women entrepreneurs from FY 2015-16 to FY 2023-24. 




Table-2
Achievements of PMMY scheme in financial empowerment of women entrepreneurs of India (FY2015-16 to FY2023-24)
	FY
	No of PMMY loan Sanctioned
	Amount Sanctioned
(in crore)
	Amount Disbursed
(in crore)
	Loan sanctioned to women entrepreneurs

	Amount sanctioned to women entrepreneurs
(in crore)
	Amount sanctioned to women entrepreneurs 
(in crore)

	2015-16
	34880924
	137449.27
	132954.73
	22962461
	NA
	63190.00

	2016-17
	39701047
	180528.54
	175312.13
	29147000
	80289.68
	78249.78

	2017-18
	48130593
	253677.10
	246437.40
	33558238
	103254.12
	100170.55

	2018-19
	59870318
	321722.79
	311811.38
	37062562
	133033.62
	129153.23

	2019-20
	62247606
	337495.53
	329715.03
	39103349
	145182.00
	142846.00

	2020-21
	50535046
	321759.25
	311754.47
	33303604
	131303.00
	128370.00

	2021-22
	53795526
	339110.35
	331402.20
	38429259
	166422.00
	164442.00

	2022-23
	62310598
	456537.98
	450423.66
	44256813
	216954.00
	215035.00

	2023-24
	66777013
	541012.86
	532358.35
	42492281
	225887.00
	222297.00

	
	
	
	
	
	
	

	F-cal
	215.2106
	173.1521
	87.6907
	195.7731
	109.8116
	203.5841

	F-crit
	4.4939
	4.4939
	4.4939
	4.4939
	4.4939
	4.4939

	p-value
	0.000*
	0.000*
	0.000*
	0.000*
	0.000*
	0.000*

	FY: Financial Year
NA: Data not available
*Statistically significant difference at p≤0.001
Source: https://www.mudra.org.in/


Table-3 shows mean score (Means) and Chi-square test (goodness of fit) of responses towards the financial inclusion through PMMY scheme among women micro, small, and medium entrepreneurs of Durg, Chhattisgarh. Five indicators of financial inclusion viz account ownership, usage of financial transactions, satisfaction with financial services, use of financial products, and enhancement in financial literacy through PMMY scheme were investigated among respondents. Since the mean score of all of these indicators was near to 4, which indicated that the respondents agree with the fact that PMMY scheme fulfills all the investigated indictors of financial inclusion through PMMY scheme. The Chi-square (independence test) calculated value confirmed that PMMY scheme has significantly (p≤0.001) brought financial inclusion among the women entrepreneurs of Durg Chhattisgarh. These results support the alternate hypothesis H1: “PMMY plays a significant role in financial inclusion among women entrepreneurs”. Hence, the results confirm that PMMY scheme of Government of India is playing a pivotal role in the financial inclusion and financial empowerment of women in India.
Table-3. 
Shows mean score (Means) and Chi-square test (independence test) of responses towards the financial inclusion through PMMY scheme among women micro, small, and medium entrepreneurs of Durg, Chhattisgarh.(N=280)
	Item-No
	Statement
	Mean±SD
	Df
	X2Cal
	X2Tab
	p-value

	A-1
	I have a bank account for PMMY financial services
	4.573±0.229
	4
	54.61721
	9.488
	0.001*

	A-2
	I do regular PMMY financial transactions through bank 
	4.011±0.535
	4
	22.70183
	9.488
	0.001*

	A-3
	I’m satisfied with the PMMY financial services
	3.691±1.019
	4
	49.21720
	9.488
	0.001*

	A-4
	PMMY helps me in using different financial products
	3.587±1.331
	4
	35.66217
	9.488
	0.001*

	A-5
	PMMY has increased my financial literacy 
	3.460±0.947
	4
	30.17019
	9.488
	0.001*

	Note: The responses were collected through Strongly disagree to Strongly agree on Five-point Likert scale.
SD= Standard Deviation, Df = Degree of freedom, X2cal = Calculated Chi-square value,  X2 Tab = Tabulated Chi-square value
*Statistically significant difference at p≤0.001


Table-4 shows the mean score (Means) and Chi-square test (goodness of fit) of responses regarding the awareness level of women micro, small, and medium entrepreneurs towards PMMY scheme. The response from the respondents was collected against eight statements. The mean score value of these statements was between 3.540±1.309 to 3.982±0.988. The mean score values indicate that the women micro, small, and medium entrepreneurs of Durg Chhattisgarh have high level of awareness about all the tested indicators of awareness regarding PMMY schemes. Under such conditions alternate hypothesis (H2) “There is a high level awareness regarding PMMY among women micro, small, and medium entrepreneurs” is accepted and validated. The chi-square (goodness for fit) values confirm that the observed values don’t follow the expected distribution. Thus these values are subjected for further analysis.


Table-4. 
Shows mean score (Means) and Chi-square test (goodness of fit) of responses regarding the awareness level of women micro, small, and medium entrepreneurs towards PMMY scheme.(N=280)
	Item-No
	Statement
	Mean±SD
	Df
	X2Cal
	X2Tab
	p-value

	A-1
	I’m aware about PMMY
	3.982±0.988
	4
	37.90713
	9.488
	0.001*

	A-2
	I’m aware about different types of PMMY loans
	3.671±1.007
	4
	41.17840
	9.488
	0.001*

	A-3
	I’m aware about the procedure of availing PMMY loan
	3.733±0.894
	4
	49.35166
	9.488
	0.001*

	A-4
	I’m about the basic criteria of availing PMMY loan
	3.590±0.910
	4
	39.10912
	9.488
	0.001*

	A-5
	I’m aware about the financial products of PMMY 
	3.883±1.137
	4
	35.74880
	9.488
	0.001*

	A-6
	I’m aware about the loan installment amount under PMMY
	3.900±1.119
	4
	32.21358
	9.488
	0.001*

	A-7
	I’m aware about the interest rates on loan through PMMY
	3.717±0.905
	4
	30.25530
	9.488
	0.001*

	A-7
	I’m aware about PMMY debit cum ATM card
	3.540±1.309
	4
	33.10971
	9.488
	0.001*

	A-8
	I’m aware about the repayment procedure of PMMY loan
	3.689±1.025
	4
	45.10995
	9.488
	0.001*

	Note: The responses were collected through Not at all aware to Strongly aware on Five-point Likert scale.
SD= Standard Deviation, Df = Degree of freedom, X2cal = Calculated Chi-square value,  X2 Tab = Tabulated Chi-square value
*Statistically significant difference at p≤0.001



Table-5. 
Shows mean score (Means) and Chi-square test (goodness of fit) of responses towards the financial empowerment of women micro, small, and medium entrepreneurs of Durg Chhattisgarh under PMMY scheme.(N=280)
	Item-No
	Statement
	Mean±SD
	Df
	X2Cal
	X2Tab
	p-value

	FE-1
	PMMY helps u in fulfilling operating cost of your business 
	4.009±0.616
	4
	33.61160
	9.488
	0.001*

	FE-2
	PMMY has increased your income.
	3.973±0.800
	4
	51.20197
	9.488
	0.001*

	FE-3
	PMMY has increased your savings.
	3.819±0.931
	4
	31.36229
	9.488
	0.001*

	FE-4
	PMMY helps you to sustain your business financially.
	4.017±0.833
	4
	28.06185
	9.488
	0.001*

	FE-5
	PMMY has increased your profits.
	3.892±0.906
	4
	35.31720
	9.488
	0.001*

	FE-6
	PMMY has helped you in fulfilling your financial liabilities
	3.937±0.850
	4
	41.05028
	9.488
	0.001*

	Note: The responses were collected through Strongly disagree to Strongly agree on Five-point Likert scale. 
FE= Financial Empowerment,  Df = Degree of freedom,  X2cal = Calculated Chi-square value,  X2 Tab = Tabulated Chi-square value
*Statistically significant difference at p≤0.001



Table-5 shows mean score (Means) and Chi-square test (goodness of fit) of responses towards the financial empowerment of women micro, small, and medium entrepreneurs of Durg Chhattisgarh under PMMY scheme. Six indicators (statements in Table-5) were used to test the financial empowerment brought by the PMMY scheme among women micro, small, and medium entrepreneurs of Durg Chhattisgarh. Values of mean score for each statement declare that the women micro, small, and medium entrepreneurs of Durg Chhattisgarh agree with all the tested indicators of financial empowerment. The chi-square (goodness for fit) values confirm that the observed values don’t follow the expected distribution. Thus these values are subjected for further analysis.
Regression analysis was subjected to determine whether awareness among women micro, small, and medium entrepreneurs of Durg Chhattisgarh towards PMMY (AW-PMMY) is a predictor of Acquiring financial assistance under PMMY schemes. Table-.6, the Model Summary, shows several key metrics of dependent and independent variable in MODEL-I. The MODEL-I illustrates that value of R (coefficient of correlation) is equal to 0.793, which indicate a strong positive correlation between independent variable (Awareness among women towards PMMY) and dependent variable (Acquiring financial assistance under PMMY). The value of R2 (coefficient of determination) was 0.772, which confirm that 77.20% variance in the dependent variable (Acquiring financial assistance under PMMY) is explained by the independent variable (Awareness among women towards PMMY). These results reveal that the awareness among the women micro, small, and medium entrepreneurs of Durg Chhattisgarh towards PMMY scheme is a predictor of acquiring financial assistance under PMMY by the respondents. The value of adjusted R2 is 0.801, which indicates that the model is fit for the data after adjusting the number of variables.The average amount of error or deviation among predicted and actual values of dependent variable was explained through standard error of estimates. The value of standard error of estimates through MODEL-I was 0.094, which is very low, thus it suggest that the predictions of MODEL-I are more accurate indicating a very high level of fitness of model between independent (Awareness among women towards PMMY) and dependent variables (Acquiring financial assistance under PMMY). ANOVA summary of MODEL-I is presented in Table-7. The results of ANOVA explain the level of significant in the developed regression MODEL-I by using F-statistics. The value of F-calculated was 26.10475 and its obtained p-value was 0.000, which indicates that the p-value is lower than 0.001 level of significance. It implies that the MODEL-I is statistically significant and that the relationship between independent ad dependent variables is not due to random chance.
Table-4.8, the Coefficients table, provides insights into how the change in one unit in awareness among women micro, small, and medium entrepreneurs of Durg Chhattisgarh towards PMMY brings change in Acquiring financial assistance under PMMY scheme. The results in the Table-8 illustrate that the components of AW-PMMY show positive unstandardized and standardized beta coefficients towards AFAU-PMMY , and the  p-values less than 0.001, this indicates that each variable of Acquiring financial assistance under PMMY scheme is statistically and positively impacted by the awareness among women micro, small, and medium entrepreneurs of Durg Chhattisgarh regarding PMMY scheme. These results of Table.6, Table-7 and Table-8 support the alternate hypothesis H3 “The level of awareness towards PMMY is a significant predictor of accessing the financial assistance under PMMY scheme”. These results illustrate that the awareness among women micro, small, and medium entrepreneurs towards PMMY scheme significantly (p≤0.001) affect the access to the financial assistance under PMMY scheme.


Table-6. 
Model of Summary(MODEL-I)
	MODEL-II
	R
	R2
	Adjusted R2
	St Error of Estimates

	Awareness among women towards PMMY (AW-PMMY)
	0.793a
	0.772
	0.801
	0.094

	aPredictor (dependent variable) = Acquiring financial assistance under PMMY (AFAU-PMMY)
Independent variable = Awareness among women towards PMMY



Table-7. 
ANOVA Summary (MODEL-I)
	MODEL-II
	SS
	df
	MS
	F
	Sig

	AW-PMMY
	Regression
	588.27
	4
	147.0675
	26.10475
	0.000*

	
	Residual
	1549.28
	275
	5.633745
	
	

	
	Total
	1407.505
	279
	
	
	

	Note: AW-PMMY = Awareness among women towards PMMY
* Statistically significant at p≤0.001


Table-8. 
Coefficients (MODEL-I)
	
MODEL-II
	Unstandardized 
Coefficients
	Standardized Coefficients
	t-value
	Sig

	
	β
	SE
	Beta
	
	

	Awareness among women towards PMMY 
(AW-PMMY)
	Constant
	6.436
	0.782
	-
	8.230179
	0.000*

	
	AFAU-PMMY
	0.793
	0.076
	0.778
	10.43421
	0.000*

	Dependent variable) = Acquiring financial assistance under PMMY (AFAU-PMMY)
Independent variable = Awareness among women towards PMMY
* Statistically significant at p≤0.001


Conclusion
The present study was conducted to examine the awareness level among women micro, small, and medium entrepreneurs of Durg Chhattisgarh towards PMMY and how it is motivates the women entrepreneurs in acquiring financial assistance under PMMY scheme. A sample of 280 women micro, small, and medium entrepreneurs of Durg Chhattisgarh were interviewed through a pretested valid questionnaire and the responses were collected and subjected to regression analysis. The findings of this study confirm that the majority of the PMMY loans were sanctioned to the women entrepreneurs of India between FY 2015-16 to FY 2023-24. Results of this study confirm that there is a high level awareness regarding PMMY among women micro, small, and medium entrepreneurs of Durg Chhattisgarh. Further the results also declare that PMMY scheme plays a significant role in financial inclusion among women entrepreneurs of Durg Chhattisgarh. The study witnessed that the level of awareness among women micro, small, and medium entrepreneurs of Durg Chhattisgarh towards PMMY is a significant predictor of accessing the financial assistance under PMMY scheme. The high level awareness of women towards PMMY scheme suggests effective dissemination of information regarding the scheme’s benefits and accessibility, which is crucial for maximizing its reach and impact. The findings underscore the importance of targeted financial inclusion initiatives in fostering entrepreneurship and economic empowerment within specific demographics. The results of this study have wide policy, administrative, academic and scientific implications. 
Highlights
· PMMY scheme is a flagship initiative which aims to foster entrepreneurship, particularly among women for their financial empowerment.
· This study confirmed the role of PMMY scheme in financial inclusion
· The women entrepreneurs have witnessed their financial empowerment through PMMY scheme.
· Awareness regarding PMMY scheme among women entrepreneurs is a significant predictor for acquiring financial assistance under PMMY initiative of Government of India
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