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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The study addresses a relevant and emerging area such as TikTok live commerce and its role in supporting microeconomic sustainability for MSMEs. The work contributes to understanding the intersection of digital communication, cultural mediation, and economic outcomes. 
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Suggested to change as below if author agreed 
Digital Cultural Communicators in TikTok Live Commerce: Implications for Microeconomic Sustainability
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	 It should specify sample limitations (only one account studied) in the abstract itself to set reader expectations.  It could benefit from more explicit practical implications for MSMEs.


	

	Is the manuscript scientifically, correct? Please write here.
	The methodology is sound for an exploratory case study. However, the scope is too narrow. Studying only one TikTok channel over four sessions limits the generalizability of findings. This needs to be clearly acknowledged as a limitation in the methodology and conclusion.

Future studies should compare multiple channels, different content niches, and possibly other platforms
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	 Some citations are undated (“n.d.”) and should be replaced with full publication details if possible.

More recent (2024–2025) studies on TikTok commerce and social media live selling could be incorporated.

Including cross-cultural or comparative platform literature could help situate findings more broadly.


	

	Is the language/English quality of the article suitable for scholarly communications?


	Occasional long sentences could be shortened for clarity.

Some grammatical errors and spacing inconsistencies (e.g., missing spaces after citations) should be corrected.


	

	Optional/General comments


	The discussion could be strengthened by connecting findings to broader marketing communication theories (e.g., consumer engagement models, social presence theory).

The digital cultural communicator concept is interesting and should be more sharply defined, distinguishing it from a general influencer.
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