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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript addresses a timely and relevant topic in consumer behavior research , the influence of online reviews on brand loyalty. As digital platforms increasingly shape purchase decisions, understanding the dynamics between review trust, consumer perceptions, and loyalty is vital for both academia and industry. The study’s findings provide practical insights for marketers on managing online reputation and fostering genuine customer engagement. It also contributes to the literature on electronic word-of-mouth (eWOM) by highlighting demographic and behavioral patterns that affect the review–loyalty relationship.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is suitable as it reflects the study’s main focus however, for added clarity and academic precision, it could be slightly refined to:
“Impact of Online Reviews on Brand Loyalty: Evidence from KGF Taluk”.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is generally clear and covers the study’s aim, methodology, key findings, and implications. However, it can be strengthened by:

· Briefly stating the sampling method (convenience sampling) and its limitation to improve transparency.

· Mentioning the main demographic profile of respondents (e.g., age range or dominant group) to contextualize the findings.

· Including a short statement on the study’s practical significance for marketers and businesses.

These additions would make the abstract more informative and aligned with standard academic expectations.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically correct in terms of its research aim, data collection, and descriptive analysis. The objectives align with the methodology, and the results are logically interpreted. However, the study’s scientific rigor is limited by the small sample size (100 respondents) and the restricted geographic scope (KGF Taluk only), which reduce generalizability. Additionally, while descriptive statistics are well-presented, incorporating inferential analysis (e.g., correlation or regression) could have strengthened the validity of the conclusions.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are generally sufficient and include both classic works and recent studies up to 2025, which keeps the literature review current. However, some citations rely heavily on secondary sources or general web links, which may reduce scholarly rigor.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language is generally clear and suitable for scholarly communication. 
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