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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This article also gives interesting findings on the role played by online reviews towards brand loyalty in various consumer segments. Researchers and practitioners can learn more about the current trends of digital consumer behavior, their decision-making and online feedback trust through the findings. Another aspect of the study that is particularly timely is the focus on such platforms as social media and Amazon, placing specific recommendations applicable in advising the brands to navigate the online reputation risk in a data-driven economy.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title appropriately summarises the scope and focus of the work, namely, how brand loyalty is influenced by online reviews- a study. To have more broader impact, another recommendation might be Impact of Online Reviews on Brand Loyalty: An Empirical Study of Indian Consumers.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	An abstract is usually comprehensive, and it summarizes the objective of the research, methods, and central findings. It would be relevant to provide more details on how the results of the study can impact the business planning and the approach to engaging customers. The summary, too, could be levelled with a brief description of the skepticism of online reviews, which denotes an important finding.
	

	Is the manuscript scientifically, correct? Please write here.
	Indeed, the manuscript has continuous quantitative research methods such as survey design, statistical analysis, and interpretation linked with presented objectives. Tables and demographic disaggregation help to make scientific rigor.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The listed references are relevant, in general, they refer to fundamental works, although such recent research (e.g. market trends in 2023 2025, latest review-related consumer trust research) would complete the article even more. To put it into perspective, it may be a good idea to include literature on the topic of fake reviews and AI in moderating online reviews.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The linguistic style is precise, academic and understandable by scholars. It has a few grammatical issues and some phrases may be repeated, and these abnormalities can be revised to be concise and clear. On the whole, the English quality of the manuscript is applicable to the academic publication.
	

	Optional/General comments


	
	


	PART  2: 



	
	Reviewer’s comment
	Author’s comment (if agreed with reviewer, correct the manuscript and highlight that part in the manuscript. It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)


	


Reviewer details:

Jaffar Mahmood Butt, Comsats University Islamabad, Pakistan

Created by: DR
              Checked by: PM                                           Approved by: MBM
   
Version: 3 (07-07-2024)


