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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript contributes significantly to the scientific understanding of customer loyalty mechanisms within the B2B pharmaceutical sector, a domain that remains underexplored, particularly in emerging markets like Indonesia. By empirically testing the effects of trust, satisfaction, and relationship commitment using SEM-PLS, the study provides valuable insights for both scholars and practitioners in relationship marketing. The findings have practical implications for pharmaceutical companies seeking to strengthen long-term customer relationships and enhance competitive advantage. Furthermore, it adds to the growing body of literature on relational marketing by contextualizing it within a regulated and trust-sensitive industry.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title, "The Influence of Trust and Satisfaction on Relationship Commitment and Customer Loyalty at PT Combiphar," is descriptive and generally suitable. However, it is a bit lengthy and could be refined for conciseness and impact.

Suggested alternative title:
"Trust and Satisfaction as Drivers of Relationship Commitment and Loyalty in the B2B Pharmaceutical Sector: A Case Study of PT Combiphar"


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract provides a comprehensive summary of the study, including the research objective, context, methodology, and key findings. However, repetition should be removed for clarity and professionalism.

Suggestions:

· Delete the duplicated paragraph to avoid redundancy.

· Clarify the methodological detail briefly (e.g., specify the SEM-PLS framework).

· Conclude with a stronger statement on implications for theory and practice to highlight the study’s significance.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is generally scientifically correct and employs appropriate quantitative methods—specifically Structural Equation Modeling (SEM) using Partial Least Squares (PLS)—to test hypotheses concerning trust, satisfaction, relationship commitment, and customer loyalty. The statistical analysis is robust, with proper tests for validity, reliability, and model fit. However, there are several scientific limitations:

· The research methodology lacks detail on sampling techniques, respondent demographics, and instrument validation, which are essential for replicability and scientific rigor.

· The discussion is confirmatory with minimal critical evaluation or exploration of contradictory findings from existing literature.

· Some statistical interpretations (e.g., R² values and effect sizes) are underdeveloped and require more nuanced analysis.

Overall, while scientifically grounded, the manuscript needs deeper analytical reflection and methodological transparency to fully meet scientific standards.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are generally sufficient and include a mix of foundational and contemporary sources relevant to relationship marketing, trust, satisfaction, and loyalty. However, there are several concerns:

· Some references are outdated (e.g., Kotler & Armstrong, 2016; Zeithaml & Bitner, 2000) and could be updated with more recent literature on customer relationship management and B2B loyalty.

· There is redundancy in citing the same sources multiple times (e.g., Almomani, 2019 appears in both theoretical and practical contexts).

· The reference formatting is inconsistent, particularly in journal names, italicization, and author details.

· Several important recent studies on SEM-PLS applications in B2B marketing are missing and could strengthen the theoretical foundation.

Suggested additions:

· Hair, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2022). A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM).

· Palmatier, R. W., Dant, R. P., Grewal, D., & Evans, K. R. (2006). Factors Influencing the Effectiveness of Relationship Marketing: A Meta-Analysis. Journal of Marketing.


	

	Is the language/English quality of the article suitable for scholarly communications?


	The English language quality of the manuscript is generally understandable but not yet suitable for high-quality scholarly communication. The manuscript contains several issues that detract from readability and professionalism:

· Grammatical errors and awkward sentence constructions are frequent (e.g., incorrect article usage, verb agreement, and phrasing).

· Repetition and verbose expressions reduce clarity and conciseness, particularly in the Introduction and Discussion sections.

· Several sentences lack academic tone, reading more like promotional or descriptive content rather than objective analysis.

A comprehensive language and style revision by a professional academic editor is strongly recommended to enhance clarity, precision, and scholarly tone.


	

	Optional/General comments


	The manuscript addresses a relevant and timely topic by exploring key relational constructs—trust, satisfaction, and commitment—in the pharmaceutical B2B context. Its application of SEM-PLS is methodologically appropriate and adds empirical value to relationship marketing literature in emerging markets. However, to improve its academic merit, the paper requires major revisions in narrative coherence, language clarity, and critical discussion. With careful restructuring and professional editing, this study has strong potential for publication and impact.
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