ANALYSIS OF BUSINESS SALES OF READY-TO-COOK VEGETABLE PRODUCTS IN SAMARINDA CITY





ABSTRACT
The business of selling ready-to-cook vegetables is a venture that provides pre-prepared vegetables, allowing consumers to cook them immediately without much preparation. These ready-to-cook vegetables are a combination of various types of fresh vegetables that have been prepared and packaged in styrofoam containers and airtight transparent plastic bags, ensuring long-lasting freshness. This study aims to identify the types of vegetables used in the ready-to-cook vegetable packages, the costs involved in the production process, revenue, and profits, as well as the challenges faced in the ready-to-cook vegetable business. This research was conducted at Sayuryuk.com, located in Samarinda City, from March to May 2024. The sample was taken using the random sampling method with the respondent being the owner of Sayuryuk.com. Data analysis used methods of cost analysis, revenue, income, and R/C ratio. The research results show that the raw materials for 12 ready-to-cook vegetable packages consist of 52 types of vegetables used in these packages. The average monthly production cost is IDR 8,597,083.18 per month, the production revenue is IDR 10,598,250.00 per month, and the profit earned by Sayuryuk.com is IDR 2,001,166.82 per month, with an R/C ratio of 1.2. These results indicate that the business of selling ready-to-cook vegetables at Sayuryuk.com is feasible and profitable because the value is more than 1. The challenges in the ready-to-cook vegetable sales business at Sayuryuk.com include a lack of labor, limited raw materials, and a short shelf life of pre-cut raw materials.
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1. INTRODUCTION

Horticulture is an agricultural commodity that has many varieties. There are 323 varieties of horticultural commodities consisting of 80 types of vegetables, 60 types of fruit, 117 ornamental plants, and 66 types of medicinal plants [1] Horticulture is a varied agricultural commodity and is predicted to become an important sector for the national economy in the future, along with the increasing population and public consumption [2]. Based on data from the Central Statistics Agency (BPS), Indonesia's population continues to increase from 270 million in 2020 to 276 million in 2022. Horticultural products, especially vegetables, must meet high-quality and safety standards to keep up with increased consumption. Vegetables have the potential to add value and make significant economic contributions, so people expect horticultural products to meet safety standards, maintain nutritional value, and have superior quality to meet demand. [3]
Vegetables are a type of horticultural crop that has benefits as a source of vitamins, minerals, and fiber for humans. In addition, the role of vegetables is also significant in an economic context. The horticultural crops subsector contributes 1.44% of the Gross Domestic Product (GDP). Along with increasing public knowledge and education, awareness of food quality, including vegetables, is also increasing. Healthy lifestyle trends encourage consumers to choose nutritious foods, such as vegetables, so the market needs to provide fresh vegetables every day, opening up large and profitable business opportunities in the vegetable industry [4].
The Central Bureau of Statistics reports that the labor force in Indonesia is increasing from 140 million in 2021 to 144 million in 2022, with the participation rate rising from 67.8% to 86.63%, resulting in less time for workers to shop and choose the type of vegetables they will consume [5]. In 2022, BPS data shows that of the 53 million female workers in Indonesia, representing 38.98% of the total workers [6], many career women are looking for practical vegetables, such as ready-to-cook vegetables, to save time. Ready-to-cook vegetables are a combination of fresh vegetables that have been processed and packaged in styrofoam containers and airtight transparent plastic, so they are ready to be used in cooking and have long durability [7].



The East Kalimantan Provincial Government targets the absorption of around 400,000 female workers to achieve a Gender Development Index (GDI) of 90% in women's involvement in the economy [8]. BPS data shows an increase in the number of female job seekers in East Kalimantan from 6,315 in 2021 to 13,073 in 2022, analyzing sales and distribution of ready-to-cook vegetables in Samarinda City, relevant [9]. The development



of technology and widespread internet access opens up online business opportunities such as Sayuryuk.com, Sayurbossku.com, and Sayuranhijau.id, with Sayuryuk.com offering ready-to-cook vegetables that are practical, hygienic, and make purchasing easy.
Sayuryuk.com, established in 2018 and located at Jalan Pakis Merah 19 No.676, Sempaja Utara, Samarinda City, sells ready-to-cook vegetables as well as hydroponic vegetables, fruits, and proteins. In running a ready-to-cook vegetable business, it is important to pay attention to factors such as a description of the type and quantity of vegetables, purchase costs, sales, labor costs, revenue, and profit analysis. This analysis helps business owners understand profits, identify potential problems, and make decisions to optimize results, as well as set appropriate pricing strategies in the face of market competition. Therefore, the author conducted a study entitled " Analysis of Business Sales of Ready-To-Cook Vegetable Products at Sayuryuk.com In Samarinda City (Case Study: Sayuryuk.com)". The objectives of this study were (1) to know the types of vegetables used in ready-to-cook vegetable packages. (2) Calculating the production costs required in the production process, revenue, and profit. (3) Knowing the obstacles/problems faced in the ready-to-cook vegetable business.

2. RESEARCH METHODS

2.1 Time and Place

This research was conducted at the ready-to-cook vegetable business at Sayuryuk.com located at Jalan Pakis Merah 19 Number 676, North Sempaja, North Samarinda District. The research was carried out for three months, starting from preparation, data collection, data management, to the stage of preparing the thesis report.


2.2 Data Collection Methods

The data used in this study consisted of primary data and secondary data. Primary data was obtained through field observations and interviews with respondents using a pre-prepared questionnaire. While secondary data is obtained from literature sources and literature such as books, journals, and theses from previous research obtained from libraries and related institutions or agencies.

2.3 Sampling Method

Sampling in the study was carried out by the purposive sampling method, or on purpose. Purposive sampling is a source sampling technique with certain considerations. This method is selected based on the subject or sample element that has certain characteristics that are relevant to the research objectives [10]. Data was taken at Sayuryuk.com in the ready-to-cook vegetable business with respondents from the business owner, Hafiz Setyo Pratomo, and 5 Sayuryuk.com labor staff.

2.4 Variable Definition and Measurement

The variables used to identify the sales profit of ready-to-cook vegetable products, namely:
1. Ready vegetable raw materials used for ready-to-cook vegetables are kale, garlic, shallots, chayote, pumpkin, green spinach, carrots, celery, ginger, chili, and others (pack).
2. The production process of ready-to-cook vegetables is the  activity of making packages of ready-to-cook vegetables so that they are ready to be sold (pack per month)
3. The sale of ready-to-cook vegetables is the activity of selling products to the market (IDR per month)
4. The costs of purchasing raw materials, the production process, and selling ready-to-cook vegetables are costs at the time of production (IDR per month)
5. The sales price of ready-to-cook vegetables is the price of ready-to-cook vegetable products sold on the market.
(IDR per pack).
6. Receipt of ready-to-cook vegetables is the total ready-to-cook vegetable products sold, then multiplied by the selling price of ready-to-cook vegetables (IDR per month)
7. The profit from ready-to-cook vegetables is the difference in money between the proceeds from the sale of
ready-to-cook vegetables obtained and all costs incurred (IDR per month).

2.5 Data Analysis Method

This research was analyzed by the descriptive analysis method with qualitative and quantitative research types. Qualitative analysis to explain the raw materials used in ready-to-cook vegetable product packages and explain the problems being experienced in ready-to-cook vegetable production. Quantitative analysis aims to analyze the cost, revenue, income, and profit level of ready-to-cook vegetable products.
1. Total Cost
Total cost is the sum of all costs required to produce a product. TC is the sum of all fixed and variable costs, with the following formula [11]:
TC = TVC + TFC
Description:
TC = Total Cost
TVC = Total Variable Cost TFC = Total Fixed Cost
2. Revenue
Total revenue is obtained from the total ready-to-cook vegetable products sold, then multiplied by the selling price of each product. Revenue can be calculated using the formula, as follows [12]:
TR = P x Q
Description:
TR = Total revenue (IDR) P = Product price (IDR)
Q = Number of products sold/production (pack)
3. Income
Profit is the result of the reduction between revenue and total costs. The formula for finding ready-to-cook vegetable income can be calculated in the following way [11]:
𝜋 = TR - TC
Description
𝜋 = Profit (IDR)
TR = Total Revenue (IDR) TC = Total Cost (IDR)
4. Revenue/Cost Ratio
R/C is used to determine the profit level of a business. The level of business profit can be calculated by the formula, as follows [13]:
R/C Ratio = TR/TC
Description:
TR = Total Revenue (IDR)
TC = Total Cost/Total Production Cost (IDR) Conditions:
R/C < 1: the business is detrimental to cultivate R/C > 1: profitable business to operate
R/C = 1: business is at break-even point

3. RESULTS AND DISCUSSION

3.1 Respondent Characteristics

The respondent in writing this research is the business owner of Sayuryuk.com, named Hafiz Setyo Pratomo, who is 37 years old. The age of 37 years is a productive age, including in the range of 15-64 years [14]. The last education taken by the owner of Sayuryuk.com is Strata-2. The level of education is one of the benchmarks in determining whether or not a person is productive in managing a business. The number of family dependents is an indirect factor that influences attitudes in managing the business [15].

3.2 Research Results

3.2.1 Raw Vegetable Ingredients Ready to Cook
Ready-to-cook vegetable packages are the products with the highest consumer interest at Sayuryuk.com, out of the 4 types of products sold, such as hydroponic vegetables, conventional vegetables and fruits, ready-to-cook vegetable packages, and protein packages. There are 12 products whose sales always continue every month, namely cah kangkung, cah pakcoy, sayur asem, sayur bening spinach waluh, sayur capcay, sayur lodeh, sayur soup, kimlo soup, stir-fried sweet corn beans, stir-fried tofu bean sprouts, purple eggplant balado, and oseng long beans tempeh. The vegetable raw materials used for 12 packages of ready-to-cook vegetables are 52 types. The ingredients used are maknyus meatballs, onions, shallots, garlic, green spinach, chickpeas, large green chilies, curly red chilies, large red chilies, cayenne red chilies, caisim, spring onions, and melinjo leaves, bay leaves, young corn, sweet corn, white ginger, dried ear mushrooms, long beans, kale, cauliflower, tofu, galangal, potatoes, white cabbage, pumpkin, chayote, galangal, young jackfruit, padamu vermicelli, pakcoi, racik lodeh, racik sayur asem, soup, sajiku capcay, oyster sauce, Chinese cabbage, celery, quail eggs, tomatoes, carrots, purple eggplant, 65 ml coconut milk, chicken/beef masako, tempeh, desaku balado, dried ikan terii, fried peanuts, brown sugar, orange leaves, tofu, and long bean sprouts.

3.3 Production Cost
Business costs or production costs required in running a business selling ready-to-cook vegetables are the main costs in running the business. Costs consist of fixed costs, non-fixed (variable) costs, and total costs.

3.3.1 Fixed Cost
Fixed costs are costs that do not depend on the level of output produced [16]. The cost value taken into account is the depreciation value of the tool. The tools used are refrigerators, digital scales, knives, scissors, and price tag tools. The depreciation of the tools used for 12 ready-to-cook vegetable products amounted to IDR 14,711.30.

   Table 1. Fixed Costs (Depreciation of Equipment)
	No
	Description
	Total
	Unit Price (IDR
	Total Cost
(IDR)
	Economi Lifespan (months)
	Depreciation
(IDR)
	Depreciation
(Conversion) (IDR)

	1
	Refrigerator
	1
	3.000.000,00
	3.000.000,00
	180
	16.667,67
	8.695,65

	2
	Digital Scale
	1
	408.000,00
	408.000,00
	60
	6.800,00
	3.547.83

	3
	Scissors
	3
	12.000,00
	36.000,00
	60
	600,00
	313,04

	4
	Scissors
	5
	15.000,00
	75.000,00
	60
	1.250,00
	652,17

	5
	Price Labeling Tool
	4
	43.200,00
	172.800,00
	60
	2.880,00
	1.502,71

	Amount
	
	3.478.200,00
	3.691.800,00
	
	28.196,67
	14.711,30


Source : Data Primer (processed) 2024
Note : Conversion depreciation is the cost calculated from the use of 12 types of ready-to-cook vegetables out of 23 types of ready-to-cook

3.3.2 Variable Cost
Non-fixed costs are costs that change according to the amount of production to be produced [16]. Non-fixed costs consist of:
1) Variable Cost of Purchasing Raw Materials for Ready-to-Cook Vegetables
Raw material costs are costs incurred by Sayuryuk.com to obtain the main ingredients or basic ingredients used in the process of making ready-to-cook vegetable packages. The costs that must be incurred for the purchase of raw materials for raw, ready-to-cook vegetables amounted to IDR 7,066,615.36. per month















  Table 2. Cost of Material Purchases
	No
	Package Name
	Total Products
	Product Cost
IDR per Pack
	Total Cost
(IDR per Pack)

	1
	Cah Kangkung
	64
	8.660,00
	555.683,33

	2
	Cah Pakcoy
	32
	11.455,00
	366.560,00

	3
	Sayur Asem
	60
	12.600,00
	760.200,00

	4
	Bayam Waluh
	78
	14.590,00
	1.1140.451,67

	5
	Sayur Capcay
	42
	15.235,00
	634.791,67

	6
	Sayur Lodeh
	31
	15.480,00
	479.880,00

	7
	Sayur Sop
	74
	14.350,00
	1.054.725,00

	8
	Sayur Kimlo
	42
	16.102,86
	673.636,19

	9
	Tumis Buncis
	33
	12.530,00
	417.666,67

	10
	Tumis Taige Tahu
	33
	12.560,00
	414.480,00

	11
	Terung Ungu Balado
	17
	14.315,00
	236.197,50

	12
	Oseng Kacang Panjang Tempe
	30
	11.140,00
	332.343,33

	Amount
	535
	
	7.066.615,36


Source : Data Primer (processed) 2024

2) Variable Cost of Labor
Labor costs that are taken into account are all labor activities related to the process of processing vegetables into ready-to-cook vegetable packages, such as admin and packaging. There are 5 workers available, including 1 admin worker and 4 packaging workers. The wage of admin labor who handles the manufacture of 12 ready-to-cook vegetable products is IDR130,434.78, and the wage of packaging labor for 12 ready-to-cook vegetable products is IDR130,434.78. month−1 and packaging labor wages for 12 ready-to-cook vegetable products amounted to IDR 208,695.65. month−1.
Table 3. Cost of Labor
	No
	Type of Work
	Number of Workers
	Labor Wages
(IDR per Month)
	Conversion of Labor Wages for 4 Types of Products (IDR per Month)
	Conversion for 12 Products
(IDR Month-1)

	1
	Admin
	1
	1.000.000,00
	250.000,00
	130.434,78

	2
	Packaging
	4
	1.600.000,00
	400.000,00
	208.695,65

	Total Othet Costs
	5
	2.600.000,00
	650.000,00
	339.130,43


Source : Data Primer (processed) 2024
3) Other Variable Costs
Other costs are costs incurred by Sayuryuk.com during the production process by obtaining other materials to support production activities, even though they are not the main ingredients. Other costs in the production of ready-to-cook vegetables include electricity, water, plastic clips, tinwall, and price stickers. Other costs required in the production of ready-to-cook vegetables amounting  to 12 ready-to-cook vegetable products amounting  to IDR
1,176,626.09. month−1












  Table 4. Other Variable Cost
	No
	Type of Work
	Usage
	Unit Price
(IDR per Month)
	Total Cost (IDR per Month)
	Conversion of Total Cost
(IDR per Month)

	1
	Electricity
	1
	500.000,00
	500.000,00
	260.870,57

	2
	Water
	1
	325.000,00
	325.000,00
	169.565,22

	3
	Plastic Clips
	4
	7.000,00
	28.000,00
	14.608,70

	4
	Tin Wall
	14
	100.000,00
	1.400.000,00
	730.434,78

	5
	Price Stickers
	1
	2.200,00
	2.200,00
	1.147,83

	Total 
	
	
	2.255.200,00
	1.176.626,09


Source : Data Primer (processed) 2024

3.3.3 Total Cost
The total cost of production of ready-to-cook vegetables is obtained from the sum of fixed costs and non-fixed costs. The average total cost was IDR 8,597,083.18. month−1.
  Table 6. Total Cost
	No
	Description
	Cost (IDR per Month)

	1
	Fixed Cost
	14.711,30

	2
	Variable Cost
	8.582.371,88

	Total
	8.597.083,18


Source : Data Primer (processed) 2024

3.4 Revenue
Revenue is obtained from the product of the number of ready-to-cook vegetable packages produced at the selling price of ready-to-cook vegetables. The average revenue earned by Sayuryuk.com is IDR 10,598,250 month−1 for 12 types with product sales of 535 ready-to-cook vegetable packages.

3.5 Income
Profit is the income earned by sayuryuk.com from the sale of ready-to-cook vegetables, which is calculated from the difference between total revenue and total costs. The profit earned by Sayuryuk.com in selling 12 types of ready-to-cook vegetable packages amounted to IDR 2,001,166.82 month−1.
Large profits do not always indicate high efficiency. Therefore, profit analysis is always followed by the measurement of the R/C ratio. The R/C ratio is one measure of efficiency that describes the revenue for each rupiah spent (revenue cost ratio). The comparison between revenue and total costs shows an R/C ratio of 1.2.

4. DISCUSSION

4.1 Raw materials for making ready-to-cook vegetable products
Sayuryuk.com offers 4 types of ready-to-cook packages, which include ready-to-cook vegetables, ready-to-cook protein, ready-to-serve snacks, and ready-to-serve fruit. The ready-to-cook vegetable package is the most popular package, especially for busy housewives and career women who have busy schedules. There are 23 vegetable packages offered, and there are 12 vegetable packages that are best sellers or packages whose sales always continue every month. The 12 types of vegetables are cah kangkung, cah pakcoy, sayur asem, sayur bening spinach waluh, sayur capcay, sayur lodeh, sayur sop, kimlo soup, stir-fried sweet corn beans, stir-fried tofu bean sprouts, purple eggplant balado, and oseng kacang panjang tempe.
The raw materials for making ready-to-cook vegetable products are obtained from local farmers, partners, SMEs, and others. Ready-to-cook vegetable raw materials are vegetables that have been cleaned, cut and are ready to be cooked without the need for additional preparation. Some of the raw materials for ready-to-cook vegetable packages come from conventional vegetables that are almost at the end of their shelf life, but are still suitable for consumption. This product is produced through the raw grading and sorting of raw materials. Therefore, product standards are needed to ensure a uniform production process, increase consumer confidence, protect against low-quality products, and serve as a control for workers.
The processing steps of ready-to-cook vegetable packets include product quality inspection, washing and cleaning, cutting, packaging, and refrigerated storage. Each product type has varying raw materials and usage amounts, ensuring the weight of each package is appropriate. Sayuryuk.com enhances customer satisfaction through transparency, trust, consistent product quality control, and efficient production and distribution costs.

4.2 Production Cost
Business costs or production costs required in running a business selling ready-to-cook vegetables are the main costs in running the business. Costs consist of fixed costs, non-fixed (variable) costs, and total costs.
Fixed costs are costs incurred for all production activities, which consist of tool depreciation. The tools used are refrigerators, digital scales, knives, scissors, and price tag tools. The highest depreciation cost in the production of ready-to-cook vegetables is a refrigerator of IDR 8,695.65 for 12 products, because it is made of durable and quality materials and is used in the long term. Refrigerators are used to store products for a longer shelf life. The lowest depreciation cost is for scissors at IDR 313.04 for 12 products, because the price is low compared to other equipment. Scissors are used to cut vegetables into appropriate sizes and remove unnecessary parts, such as wilted leaves, hard stems, or roots.
Variable costs in the production of ready-to-cook vegetables include raw materials, other costs, and labor, and vary depending on the type of product. The average cost of purchasing raw materials is IDR 7,066,615.36 for 535 units of 12 types of products, with production 2-3 times a week. month−1 for 535 units of 12 types of products,
with production 2-3 times a week. The cheapest product is cah kangkung at IDR 8,660.00, and the most expensive is
kimlo at IDR 16,102.86. The highest cost is clear spinach waluh IDR 1,140,451.67, and the lowest is purple eggplant packet IDR 1,140,451.67. month−1 and the lowest is the purple eggplant balado package of IDR 236,197.50 month−1. To deal with fluctuations in raw material prices, Sayuryuk.com collaborates with several suppliers and sets the highest price so that the increase in raw materials does not affect the selling price.
Sayuryuk.com has 5 workers from August 2023 to January 2024 for the production of ready-to-cook vegetables: 1 admin and 4 packaging workers. The admin is responsible for administration, social media management and promotion, stock recording, and coordination with the packaging team. Packaging workers prepare, cut, pack, and ensure the quality of ready-to-cook vegetables before distribution. The labor wage for 12 ready-to-cook vegetable products is IDR 339,130.43, of which IDR 130,434.43 is for the packaging team.
month−1 with IDR 130,434.78 month−1 for admin and IDR 208,695.65 for packaging. month−1 for packaging. This cost is calculated based on the average production over 6 months. With skilled labor and clearly defined tasks, Sayuryuk.com ensures efficient production and packaging. Other costs for 12 ready-to-cook vegetable productions
amounted to IDR 1,176,626.09 month−1. This cost includes the use of electricity for refrigeration and office equipment, water for washing raw materials and equipment, tinwall as product packaging, and price stickers for labeling.
The production costs incurred for the production of 12 types of ready-to-cook vegetable packages amounted to IDR 8,597,083.18 month−1, with fixed costs of tool depreciation of IDR 14,3711.30 month−1 and variable costs of IDR 8,582,371.88 month−1.
4.3 Revenue
Revenue is the rupiah value of product sales. Receipts of ready-to-cook vegetables are obtained from the product price multiplied by the amount of production. The average revenue was IDR 10,598,250.00 month−1 for 535 packages.  The highest revenue came from spinach, waluh clear vegetables with 78 packages per month,
indicating its popularity and high nutritional content. The lowest revenue was purple eggplant balado at IDR
297,000.00 month−1 with 17 packs sold, due to lower demand compared to other products.

4.4 Income
Profit analysis is obtained from total revenue minus total costs. Revenue is calculated from the selling price multiplied by the amount of production. The higher the production, with small the costs, and good prices will increase profits. The average total cost incurred was IDR 2,001,166.82 month−1 , with total revenue of IDR 10,598,250.00
month−1 and total costs of IDR 8,597,083.18 month−1.
R/C ratio analysis is used to determine the effectiveness of each dollar spent in generating revenue. The R/C ratio is calculated by comparing total revenue with total costs incurred. Based on the research, the R/C ratio of the Sayuryuk.com ready-to-cook vegetable business is 1.2. This means that the business is profitable, because the value of R / C> 1 indicates a feasible and profitable business by the provisions of the R / C ratio.

4.5 Obstacles Faced
Sayuryuk.com is an e-commerce platform that focuses on selling ready-to-cook vegetables, which are vegetables that have been cut, cleaned, and are ready to be processed by consumers. Key challenges in the production of ready-to-cook vegetables include limited labor, raw material availability, and short product shelf life. Lack of skilled labor can result in reduced production capacity and slow down the production process. Availability of fresh vegetables is critical for the smooth production of ready-to-cook vegetables and meeting market demand. Factors such as climate change, price fluctuations, vegetable quality, and dependence on seasonality affect the availability of raw materials. Certain seasons may make it difficult to obtain vegetables, while other seasons may see an abundant supply. Raw material limitations can reduce production capacity and affect the final quality of the product. Cut vegetables tend to deteriorate faster than whole vegetables, as bacteria and mold can grow faster on cut vegetables, accelerating spoilage and shortening shelf life. Therefore, ready-to-cook vegetables require efficient handling, distribution, and storage under the right conditions to maintain their quality.

5. CONCLUSIONS AND SUGGESTIONS


5.1. Conclusion

Based on the results of research and data analysis in this study, the following conclusions can be drawn:
Sayuryuk.com uses 52 types of vegetable raw materials to produce 12 types of ready-to-cook vegetable packages. Each type of vegetable has a unique combination of ingredients, such as kale, garlic, and oyster sauce for cah kangkung; chayote, green spinach, and kencur for clear spinach waluh; to purple eggplant, red chili, and quail eggs for purple eggplant balado. This variety of ingredients ensures that each ready-to-cook vegetable package offers different flavors and qualities, catering to a wide range of consumer tastes.
The production cost required for ready-to-cook vegetables is IDR8,597,083.18. month−1. Ready-to-cook vegetable business revenue amounted to IDR10,598,250.00 month−1. The profit obtained by Sayuryuk.com on the sale of ready-to-cook vegetables is IDR2,001,166.82 month−1, with the R/C ratio value obtained of
1.2 or more than 1, which means that the sale of ready-to-cook vegetable products is profitable to cultivate.
	The constraints in the production of ready-to-cook vegetables are the lack of labor, limited availability of raw materials, and the shelf life of ready-to-cook vegetables is not long.


5.2. Suggestions

Based on the conclusions of the research results   on   hydroponic   vegetable   products   at sayuryuk.com, the following suggestions can be made:
Adopting a Just-In-Time production system, where raw materials are processed as soon as they are received and finished products are immediately delivered to consumers, can reduce the need for storage of raw materials and final products. Thus, the short shelf life of ready-to-cook vegetables can be overcome as the products do not need to be stored for a long time before being delivered to consumers.
Investing in preservation technologies, such as vacuum sealing or the use of Modified Atmosphere Packaging, can extend the shelf life of ready-to-cook vegetables without adding significant workload. It will also reduce pressure on raw material availability, as products can be stored longer and do not have to be used immediately. Ensure that raw materials and final products are stored under good conditions to minimize spoilage or quality deterioration.
Implementing a pre-order system and using data analysis to predict market demand will help Sayuryuk.com plan its raw material requirements. So that it can be ensured that the products produced are always fresh when they reach consumers.
Sayuryuk.com can focus on products by offering better quality, such as providing more varied package options according to consumer needs. Improving branding on social media can also help build stronger relationships with consumers and increase brand loyalty.
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