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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript provides valuable empirical insights into how viral marketing, brand awareness, and electronic word of mouth (e-WOM) significantly influence consumer purchase decisions—particularly in the context of a fast-evolving beauty industry in Indonesia. The selection of Glad2Glow as a case brand is timely, given its emerging market position, and the research helps clarify which marketing strategies resonate with the youth demographic. I appreciate the rigorous use of SmartPLS and a well-defined methodology, which lends robustness to the findings. However, the paper's conceptual contribution is modest—it largely reinforces existing literature with predictable outcomes. Yet, the local context and variable interplay give it enough merit to interest scholars and practitioners in digital marketing and consumer behavior.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The current title, "Analysis of Viral Marketing, Celebrity Endorser, Brand Awareness, and E-WOM in Influencing Purchase Decisions," is generally clear and reflects the main variables studied. However, it could be made more specific and engaging by indicating the context or brand focus of the research.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract of the manuscript is fairly concise and informative, but it lacks depth in a few critical areas. While it outlines the objective, methodology, sample size, and main findings, it does not fully convey the study’s theoretical foundation, practical implications, or contextual significance. Here are specific suggestions for improvement:

Include the Context or Rationale: The abstract should briefly mention why this study matters, especially in the context of Indonesia’s dynamic beauty market and the rise of Glad2Glow as an emerging brand. This would frame the research in a more compelling way.

Clarify the Methodology Briefly: While SmartPLS and a sample of 130 respondents are mentioned, it would help to clarify the sampling method (purposive sampling) and data collection tool (questionnaire) in one line, to give a clearer picture of research design.

Add Theoretical Contribution: Currently, the abstract reads like a practical report. Including a line on the theoretical framework (such as the use of Affection and Cognition Theory) would improve its scholarly appeal.

Mention Practical Implications: Highlighting one or two practical takeaways for marketers or brand managers would enhance the value of the abstract.

Avoid Redundancy: The sentence structure “the results of the study stated that…” can be tightened for better readability. The phrase “had a positive and significant effect” is also repeated too often without variation.


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript demonstrates scientific robustness and technical soundness through several key aspects. First, the research clearly articulates its objectives and systematically investigates the influence of viral marketing, celebrity endorsers, brand awareness, and electronic word of mouth (E-WOM) on purchase decisions using a quantitatively rigorous approach. The use of established analytical methods such as Partial Least Squares Structural Equation Modeling (PLS-SEM) and SmartPLS 3.0 provides methodological validity and allows for comprehensive hypothesis testing with appropriate statistical rigor.

The study sample is well-defined, consisting of 130 respondents drawn from a relevant consumer group, contributing to the reliability of the findings. Measurement indicators for each variable are grounded in recent literature, ensuring construct validity. The manuscript also reports clear statistical outcomes, including effect sizes, t-statistics, and p-values for each tested relationship, which enhances transparency and enables objective evaluation of the results.

Overall, the clear operationalization of constructs, adherence to robust statistical procedures, and presentation of empirical results aligned with the theoretical framework collectively confirm the manuscript's scientific correctness and enhance its credibility in addressing the research questions.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The manuscript utilizes a set of references that cover core constructs such as viral marketing, celebrity endorser, brand awareness, and electronic word of mouth (E-WOM). Foundational sources and established literature are cited for constructs and methods, including standard texts and academic articles on PLS-SEM and consumer behavior theories. The reference list also includes several empirical studies that are directly relevant to the hypotheses tested and discussion points.

However, there are areas where the breadth and depth of references could be improved:

Some discussions, particularly those comparing current findings with existing research, reference a limited set of prior studies.

Certain claims (such as the impact of digital trends on brand awareness or the nuanced mechanisms of E-WOM) would benefit from citation of more diverse or international studies.

There is little visible reference to the very latest literature from 2024–2025, which would help reinforce the manuscript's contribution as contemporary.


	

	Is the language/English quality of the article suitable for scholarly communications?


	The manuscript displays a generally clear and understandable level of English, but there are important areas where improvements are needed for it to meet the standards of scholarly communication.

Strengths

· The core ideas, methodology, results, and discussions are conveyed with basic clarity, making the main findings and structure accessible to readers.

· Academic terminology and keywords (e.g., quantitative approach, PLS-SEM, brand awareness) are appropriately used throughout the manuscript.

Areas for Improvement

· Grammatical accuracy and sentence structure: There are frequent grammatical errors, awkward phrases, and inconsistencies, particularly in verb tenses, article usage, and sentence construction. For example, sentences such as "The results of the study stated that the variables Viral marketing, Brand Awareness, and E-WOM had a positive and significant effect on purchase decisions," would benefit from improved parallelism and precision, e.g., "The results indicate that viral marketing, brand awareness, and electronic word of mouth (E-WOM) each have a significant positive effect on purchase decisions."

· Word choice and academic tone: Occasionally, informal expressions or direct translations affect academic tone (e.g., "Simply put, using famous people to promote products does not directly make people decide to buy them."). Aim for a more formal and objective tone, such as "Celebrity endorsements did not significantly influence purchase decisions in this sample."

· Consistency in terminology: Terms such as "E-WOM," "Electronic Word Of Mouth," and "e-wom" are used interchangeably. Select one standard form and apply it consistently.

· Definition and context: Some sections could benefit from brief clarifications of technical terms for international readers and a more seamless integration of theoretical frameworks.

· Paragraph coherence and transitions: Some paragraphs would benefit from clearer topic sentences and stronger transitions to improve flow and logical progression


	

	Optional/General comments


	Strengths

· Clear Research Focus: The manuscript clearly aims to assess the influence of viral marketing, celebrity endorser, brand awareness, and electronic word of mouth (E-WOM) on purchase decisions for Glad2Glow beauty products, offering a focused and relevant contribution to consumer behavior research.

· Appropriate Use of Methodology: The adoption of a quantitative approach using Partial Least Squares Structural Equation Modeling (PLS-SEM) and SmartPLS 3.0 is methodologically sound and well-aligned with the research objectives. The analysis includes key indicators such as factor loadings, reliability metrics (CA, CR, AVE), and significance testing, supporting robust statistical inference.

· Detailed Reporting of Results: Key results, including effect sizes, t-statistics, and p-values, are presented for each hypothesis. These details enhance transparency and enable objective evaluation.

· Construct Validity: Measurement indicators for each variable are referenced to prior literature, supporting the validity and relevance of the constructs under study.

Areas for Improvement

· Contextualization and Rationale: The manuscript would benefit from providing a brief rationale for focusing on Glad2Glow consumers in Purwokerto, highlighting any unique market characteristics or strategic motivations behind this choice.

· Theoretical Integration: While theoretical frameworks are mentioned, integration into the main discussion is uneven. Strengthen the linkage between findings and underlying theories (e.g., Theory of Cognition, Theory of Affection) for a more cohesive narrative.

· Variable Definitions: More concise and accessible definitions of key variables (viral marketing, celebrity endorsement, brand awareness, E-WOM) in the abstract and introduction would improve accessibility for a broad readership, including those less familiar with marketing theory.

· Reference Recency: Although relevant references are included, more recent literature (2023–2025) should be cited, especially in digital marketing and E-WOM, to reinforce the study’s contemporary relevance.

· English Language and Style: The manuscript’s language is largely clear, but several grammatical mistakes, awkward constructions, and inconsistent term usage reduce readability. Editing for grammar, sentence structure, consistency of terminology (especially for "E-WOM"), and academic tone is necessary.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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