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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The study is significant to the scientific community because it presents information concerning the need for more widespread education through sampling campaign. The study calls attention of dairy marketers and significant stakeholders to barriers causing lack of consumption of yoghurt in Anand. Additionally, insights gained from the study can inform both business practice and theoretical models in behavioural and communication studies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	EVALUATING CONSUMPTION BARRIER AND ENGAGEMENT WITH YOGHURT USING SAMPLING CAMPAIGNS IN ANAND


	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The author needs to provide an evidence for this statement (‘Despite India’s position as the largest global producer and consumer of milk, yoghurt consumption remains limited in semi-urban areas’) by citing relevant publication/source or convince the reader about this occurrence.


	

	Is the manuscript scientifically, correct? Please write here.
	YES but the author needs to do some adjustment concerning presenting data in more clear manner in Table 3. ‘Reason for buying Amul Stirred Yoghurt’. It is confusing in the way 1 to 5 are used under Numbers of respondents. The author claims to use 150 respondents (n=150) and not 1 to 5 respondents. So, the author should try to clearly differentiate rating scale 1 to 5 from the study population (n=150).     
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	YES
	

	Is the language/English quality of the article suitable for scholarly communications?


	YES but the author needs to stick to the British English because that is what the author claims to be using. Thus, anywhere there is ‘behavior’ should be changed to ’behaviour’. Likewise ‘flavor’ should be changed to ‘flavour’

	

	Optional/General comments


	The author needs to allow the readers to understand sampling campaign and should not assume that all readers are familiar with the terminologies used in the study. “Sampling campaigns are marketing strategies in which businesses distribute free samples of their products or services to a targeted audience. The goal is to introduce the product, generate awareness, attract new customers, and boost sales”
The author needs to present good literature on ‘Sampling Campaigns’. This is missing in the literature review. For example cite authors such as Sarstedt, M., Bengart, P., Shaltoni, A. M., & Lehmann, S. (2018) - “The use of sampling methods in advertising research: a gap between theory and practice.” International Journal of Advertising, 37(4), 650–663. 

In paragraph 4, where the author mentioned – “Despite the growth of organized retail and improved availability of branded yoghurt, many consumers, particularly in semi-urban and rural areas, remain unfamiliar with the wide range of yoghurt products available in the market”

There is need to provide some assumed reasons for the occurrence of this problem. Although, the author stated the problem that occur as a result of this problem( e.g. lack of awareness can create resistance to change, especially when traditional curd is seen as a more economical or culturally rooted alternative).

The author also needs to show the aim of the study for more clarity. Thus, the author should include a subtitle before the research objective stating the aim of the study.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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