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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript examines a timely and impactful topic: the impact of generative AI and digital clones on consumer trust and ethical perceptions in advertising. The integration of real-world case studies, such as Lil Miquela, and empirical insights into generational and cultural differences, enhances the relevance of the work. The ethical reflections are particularly valuable for both academic and industry stakeholders. The paper makes a significant contribution to discussions surrounding AI governance in marketing, thereby becoming important for the broader scientific community engaged in digital media ethics and marketing technologies. 
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	Yes its Suitable
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	Yes. It is comprehensive. The abstract could briefly mention that the study is based on secondary data to clarify the methodological scope.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically sound, well-referenced, and logically structured. It accurately integrates theoretical frameworks and empirical findings from recent studies.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	References are adequate, current (2022–2025), and span interdisciplinary journals. There are no obvious gaps.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The manuscript demonstrates a high level of English proficiency, making it suitable for academic publishing. Minor editing for stylistic consistency could improve readability.
	

	Optional/General comments


	The paper is well-structured and makes a valuable contribution to emerging debates on AI ethics in marketing.

A minor revision may enhance clarity in areas such as the methodology and demographic analysis.
The manuscript is publishable after minor revisions. These may include clarification of methodological limitations in the abstract, slight stylistic edits, and further tightening of demographic distinctions in the results.
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