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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This study contributes to understanding impulse buying behavior in e-commerce by examining key psychological and marketing factors. It offers practical insights for digital marketers and enriches consumer behavior literature.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is relevant and reflects the core focus of the manuscript.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The majority of the abstract is accurate, but it might briefly discuss the analytical process and make Shopee's involvement more clear. Think about combining the results and conclusion's repeated points.


	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript uses suitable statistical techniques and adheres to a sound quantitative approach. The findings are in line with the goals of the study and are explained clearly.


	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, sufficient.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language is mainly adequate, though small grammatical and stylistic adjustments are required for clarity and academic tone.


	

	Optional/General comments


	The report is relevant and in line with the most recent developments in e-commerce.

The article provides a pertinent and up-to-date analysis of the variables affecting impulsive purchases in online retail, namely in the fashion industry. The study's methodology is sound, and its conclusions have both scholarly and applied applications. Minor changes are recommended to update a few references, improve the abstract's readability, and polish the language for academic writing. All things considered, this research is well-structured and has the potential to make a substantial contribution to the literature on consumer behavior and digital marketing.
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