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	The effects of Product quality on customer satisfaction and repurchase intention, particularly in the sealed snack industry. The 4 Ps of Marketing play a significant role in this study (particularly, product quality)
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According to Kotler and Keller (2008), product quality is the total of product characteristics that affect its ability to meet customer needs.


Kotler and Keller (2022) describe product quality as the ability of a product to perform its designated functions, encompassing accuracy, reliability, and longevity, achieved through careful supervision.
You may also define customer satisfaction as:

“The mind, heart, and spirit of marketing that manifests business philosophy and strategy” (Verzosa et al., 2024)
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A range of 75 to 150 consumers must figure out their degree of liking and/or preference for the product (Singh-Ackbarali & Maharaj, 2014).
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