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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	Some of the variables in this study are traditionally well-researched in the field of marketing. Although this topic may be considered saturated, studying consumer behavior in the context of online shopping remains quite interesting in the era of digital marketing. This research model is simple.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The term "impact" is generally used in qualitative research, while quantitative research is more appropriately associated with the term "influence" or or "effect". Consider using the words "influence" or "effect" instead of "impact."
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	In the methodology section, it is recommended to specify the statistical analysis tools used to test the hypotheses, rather than the computer software employed.
	

	Is the manuscript scientifically, correct? Please write here.
	The reason why the researcher did not include the indicator of payment method selection in measuring purchase decisions should be explained.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	
	

	Is the language/English quality of the article suitable for scholarly communications?


	The English language quality is fairly good, but there are some distracting repetitions. 

Page 4:

Avoid repetition caused by translation issues. For example, on page 4 it is written:

"There are indicators social media marketing according to Gunelius (2011) i.e., a) Content Creation (content creation), b) Content Sharing (sharing content), c) Connecting (connections), and d) Community Building (build community)."
This kind of repetition should be revised for clarity and conciseness.
Page 8:

It is written: 
"Multicolonial Test," it should be "Multicollinearity Test"
“multicoloniality”, it should be "Multicollinearity "

“multicolonialism”, it should be "Multicollinearity "

“multicolony”, it should be "Multicollinearity "
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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