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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This study provides valuable insights into the factors influencing Gen Z’s purchase decisions on Shopee, a leading e-commerce platform in Indonesia. By examining the roles of brand ambassadors, website quality, e-WOM, and online reviews, the research addresses a critical gap in understanding digital consumer behaviour. The findings are particularly relevant for marketers and e-commerce platforms aiming to optimize their strategies for younger demographics. Additionally, the focus on Purwokerto’s student population offers a localized perspective that can inform regional business practices.  
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is appropriate and clearly reflects the study’s scope. However, to enhance precision, consider:  

"The Impact of Brand Ambassadors, Website Quality, e-WOM, and Online Reviews on Gen Z’s Purchase Decisions: Evidence from Shopee Users in Purwokerto."
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract is comprehensive but could be strengthened by:  

- Briefly mentioning the theoretical framework (e.g., cognitive theory).  

- Clarifying the practical implications of the findings for e-commerce platforms.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically sound, with robust methodology (SEM-PLS) and clear hypotheses. However, the non-significance of e-WOM and online reviews warrants deeper discussion. Are these results context-specific (e.g., cultural trust issues, platform design)?
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are relevant but could include more recent studies (2023–2025) on Gen Z’s e-commerce behaviors, such as:  

- Smith, A. (2023). Digital Trust in Southeast Asia’s E-Commerce. Journal of Consumer Behaviour.  

- Lee, B. (2024). Social Commerce and Gen Z: A Global Perspective. International Journal of Electronic Marketing.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is suitable for scholarly communication but requires minor editing for grammatical errors (e.g., "Electroic" in Section 2.4). A thorough proofread is recommended.  
	

	Optional/General comments


	This study examines the impact of brand ambassadors, website quality, e-WOM, and online customer reviews on Gen Z’s purchase decisions in the context of Shopee, a prominent e-commerce platform in Indonesia. The research is timely, given the rapid growth of digital commerce and the unique consumer behaviours of Gen Z. The manuscript is well-structured, with clear objectives, a robust methodology, and comprehensive data analysis. However, there are areas where the study could be strengthened to enhance its contribution to the literature.
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