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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	It can be predicted that this article will contribute to the literature in terms of addressing a current issue in the field of marketing with different variables.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the current title is suitable 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is clear enough 
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the article is scientifically correct, but the methodology part could be made clearer. For example, why was glasses chosen as the focal product? 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and recent.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The article’s English quality meets the basic requirements for academic publication, but a thorough language edit would enhance clarity. There are punctuation errors, spacing errors and spelling errors in the article. Needs to be edited. 
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	Although the article is handled well in general, there are places that need to be edited both in terms of punctuation and bibliography. The bibliography part is nested in some places. 
Also, attention should be paid to English spelling in figures. I believe that the author wrote these parts in his own language during the analysis phase. It must have been overlooked. 
Only one of the words glasses or eyeglass should be used. It seems to differ throughout the article. 

The findings should be discussed more clearly. For example, in which way does price perception affect the purchase decision? What is meant by price perception should be better explained in this section. It is important to pay attention to this clarity for other variables. The inclusion of more explanatory statements in the discussion section is important for the article to be cited and provides a clearer text to the reader.
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