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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This article is of considerable importance to the scientific community because it examines the psychological and social factors influencing the intention to purchase skin care products and fills a gap in the consumer behavior literature. This article provides new insights into the role of cognitive and social variables in the purchase decision-making process, which can be effective in formulating marketing policies and developing products with a consumer needs-based approach.
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	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Specifically, the abstract should better highlight the research's differentiation
	

	Is the manuscript scientifically, correct? Please write here.
	The introduction requires a more precise articulation of research gaps and stronger scientific sourcing. The literature review needs a more robust comparison of results with prior studies and further analysis of FoMO's mediating role.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	It would be better to add some 2025 sources.
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	Optional/General comments


	This paper presents a coherent structure and valid methodology, yielding practical marketing applications for skincare products. However, revisions are needed to enhance its impact. Specifically, the abstract should better highlight the research's differentiation. The introduction requires a more precise articulation of research gaps and stronger scientific sourcing. The literature review needs a more robust comparison of results with prior studies and further analysis of FoMO's mediating role. The methodology section would benefit from expanded details on sampling and bias control. The results section should provide theoretical explanations for non-significant relationships. Finally, the discussion and conclusion should clarify the findings' relationship to previous research and explain the lack of FoMO's effect on purchase intention. Addressing these points will improve the paper's overall scientific and practical coherence.
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