Review Form 3

	

	Journal Name:
	Current Journal of Applied Science and Technology

	Manuscript Number:
	Ms_CJAST_137182

	Title of the Manuscript: 
	THE EFFECT OF NETWORK MARKETING (LONGRICH) ON SOCIO-ECONOMIC DEVELOPMENT IN YAOUNDÉ VI, SUB-DIVISION.

	Type of the Article
	


	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
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