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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This study provides valuable empirical evidence on the impact of negative online sentiment on automotive sales, contributing to the growing body of research on digital consumer behaviour and reputation management. By leveraging big data analytics and sentiment analysis, the research offers a methodological framework for assessing real-time public opinion and its influence on high-involvement purchase decisions. The findings are particularly relevant for automotive manufacturers and marketers, highlighting the necessity of proactive crisis communication strategies in an increasingly digital marketplace. Additionally, the study fills a gap in the literature by focusing on model-specific sales impacts in an emerging market (Malaysia), offering insights that can be extended to other industries and regions.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	My suggestion

The Impact of Negative Online Sentiment on Automotive Sales: A Big Data Analysis of Chery Omoda 5 in Malaysia
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	· Specify the NLP techniques used (e.g., BERT, VADER) for sentiment analysis.

· Briefly mention the control variables (if any) in the regression analysis.

· Add a sentence on the practical implications for industry stakeholders.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript appears scientifically sound, with robust methodology (sentiment analysis, correlation/regression) and clear alignment between research questions, data, and conclusions. The strong negative correlation (*r = -0.924*) is well-supported by temporal trends. 

However:

Causality vs. Correlation: While the correlation is strong, the study acknowledges that causality cannot be definitively proven without experimental controls.

Sentiment Analysis Limitations: Automated NLP may miss nuanced sentiment (e.g., sarcasm). A brief discussion on validation (e.g., manual sampling) would strengthen the methodology.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and recent (mostly 2020–2024), covering key themes like eWOM, sentiment analysis, and automotive sales
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is suitable for scholarly communication, with clear, formal, and precise phrasing. Minor grammatical improvements could be made (e.g., "Peaks in negative sentiment... coincided with" → "Peaks in negative sentiment... were associated with").
	

	Optional/General comments


	The study addresses a timely and important topic—the influence of online sentiment on consumer behavior—with a focus on the automotive industry, which is highly sensitive to reputation risks.\

It provides empirical evidence from an emerging market (Malaysia), filling a gap in literature that often focuses on Western economies. The use of big data analytics (NLP, sentiment analysis, regression modeling) is methodologically robust and aligns with current trends in digital consumer research.
Areas for Improvement

Causality vs. Correlation: While the correlation is strong, the study should more explicitly acknowledge that external factors (e.g., economic conditions, competitor actions) could also influence sales. A Granger causality test or instrumental variable analysis could strengthen claims.

Sentiment Analysis Depth: Specify which NLP tools/lexicons were used (e.g., VADER, BERT, LSTM).

Discuss validation (e.g., manual annotation of a sample to assess accuracy).

Generalizability: The focus on a single model (Omoda 5) limits broader applicability. A comparative analysis with other models/brands would enhance insights.

Policy Implications: Could briefly discuss how regulators might address misinformation in automotive reviews.
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