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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript makes a valuable contribution to the scientific understanding of how negative online consumer sentiment can impact automotive sales in emerging markets. While existing literature has focused mainly on Western contexts and brand-level analyses, this study provides empirical evidence at the model level within Malaysia’s automotive sector. It highlights the practical relevance of real-time sentiment monitoring and reputation management using big data tools. The work also advances methodological integration of NLP and statistical modelling in applied marketing research.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is suitable and accurately reflects the study’s scope and content.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive and well-structured. It summarises the methodology, key findings, and managerial implications. I suggest adding a brief mention of the limitation that the study focuses on a single model and market, to balance the strong claims of generalisability.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes. The manuscript is scientifically sound. The data collection process is well described, the analytical methods are appropriate, and the statistical results are robust. The empirical findings well support the conclusions.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are sufficient and mostly recent, with a strong representation of literature from 2020 to 2024. The study appropriately cites both methodological and domain-specific works. No additional references are required.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the language is clear, professional, and suitable for scholarly communication. Minor editing for flow and conciseness could further improve readability, but no significant issues are present.
	

	Optional/General comments


	This is a timely and relevant study that bridges digital marketing, big data analytics, and consumer behaviour. It will be of interest to both academic researchers and industry practitioners in the field of automotive marketing. I recommend a minor revision to enhance clarity in the abstract and to address acknowledged limitations more explicitly in the conclusion.
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