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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The manuscript contributes significantly to the areas of marketing especially consumer behaviour and e-commerce. The conclusion drawn contradicts the popular belief that brand awareness and electronic word of mouth are direct drivers of repeat purchases. It instead emphasizes the role of customer satisfaction in repeat purchases. This revelation can help marketers analyse the behaviour of Gen Z who are highly into buying products online. 
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, it is suitable, clear and informative. Only one suggestion that title too should use the word customer satisfaction instead of consumer satisfaction to maintain consistent or similar terminology throughout the manuscript.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Firstly there is no opening line in the abstract. Secondly no line regarding importance of the study. Thirdly the conclusion misses the emphasis on customer satisfaction. For this both the results and conclusion can be revised.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes,  overall the manuscript is scientifically sound. The manuscript misses on the “Limitations of the Study” and “Scope for Further Studies”.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, adequate.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, only consumer satisfaction should be replaced with customer satisfaction to maintain consistency.
	

	Optional/General comments


	The study is relevant in the era of digital commerce. The manuscript is clear in its communication. It gives marketers an insight to increase sales. The research tools used are apt and suitable. 
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