Review Form 3

	

	Journal Name:
	Asian Journal of Education and Social Studies 

	Manuscript Number:
	Ms_AJESS_137216

	Title of the Manuscript: 
	Brand Awareness and Electronic Word of Mouth Affect Repurchase Intention: The Mediating Role of Consumer Satisfaction

	Type of the Article
	


	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	Purchase, repurchase behaviour of customers explain an interesting area that firms need to work on for purposes of sustainability/going concern. Such a study benefits firms and other policy makers
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title is stated in a way that one cannot tell whether interest is causality or association! 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	clear
	

	Is the manuscript scientifically, correct? Please write here.
	There is need to enrich it with sufficient literature in terms of gaps identification,objectives/hypothesis, research design (philosophical orientation), model estimation and need to remove methodology details (reliability, validity) from findings section
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	yes
	

	Is the language/English quality of the article suitable for scholarly communications?


	Work more on coherence, logic
	

	Optional/General comments


	The paper needs to have a thorough literature review that portray knowledge gaps, otherwise justification for the study seems far-fetched.  How the author developed hypothesis and was tested in the field helps the reader. What is there, what is lacking (study problem), which interventions so far for altering purchase behaviour, the solution you are proposing (study purposes) is not reflected

WHY! Many issues are brought in the discussion without connecting the topic to the ongoing debate. It helps the reader when you bring out key debate around your study variables. There is reference to one platform usage, GEN Z, and fashion but not context details in regard to purchase, repurchase challenges the unit of analysis has. Logically and empirically connect the variables you are investigating. Rework on these issues for clarity purposes

METHODOLOGY

The research design portrays no guiding philosophical direction. Once done it helps the reader to know which key assumptions (objective or subjective?) made on the nature of reality under study. This informs of course the epistemological orientation (one may not know where questionnaire as a data collection tool is coming from as stated in the methodology). The study does not show the estimation model but shows measurement model; this needs backup in terms of explanation why. The techniques for analyzing mediation are not shown also

RESULTS

The validity, reliability statistics ought to be in the methods section


The presentation of results according to study objectives/HYPOTHESIS helps the reader; it helps if the author reworks on that....It equally helps if bi-variate and multivariate levels of analysis portray reality in terms of findings

CONCLUSION: Better alignment of conclusion with findings, objectives/hypothesis helps
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