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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The research title is apt, considering it addresses an important topic in digital marketing that links brand awareness and electronic word-of-mouth marketing through customer satisfaction, using a case study of the fashion industry. The research needs some refinement to comply with the journal's academic standards.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, it is suitable based on content of manuscript. 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Researchers must adhere to the abstract writing standards in terms of relevance, purpose, research methodology, results, and recommendations. Researchers are required to limit the number of words to 250 to ensure that all aspects of the abstract are thoroughly covered.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, it is does 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	References need to be reviewed as some references are incomplete and some are in the research but not in the bibliography.
	

	Is the language/English quality of the article suitable for scholarly communications?


	Proofreading is required as there are some grammatical and expressive errors.
	

	Optional/General comments


	This manuscript addresses a fundamental issue in the digital landscape, particularly in the field of digital marketing. The article requires a structural review in terms of linguistic formulation, a deeper exploration of the methodology, and a detailed commentary on the findings. This will provide a clearer understanding of how to improve consumer behavior in the e-commerce sector.
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