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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This study is important because it shows how celebrity influencers and online reviews affect how people feel about a brand, stay loyal to it, and decide to buy again. It uses well-known theories to explain consumer behavior in the growing skincare market. The findings help businesses improve their digital marketing strategies. It also adds useful knowledge for future research on online consumer habits.
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	Yes, the title is appropriate, descriptive, and clearly conveys the main constructs of the study.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, the abstract effectively summarizes the research objectives, methodology, key findings, and implications.
Suggestion: The inclusion of the software used (SmartPLS) in the abstract would provide more clarity for readers about the analytical approach.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, the manuscript is scientifically sound. The literature review is comprehensive and logically supports the hypotheses. The methodology is clearly explained, and the use of Structural Equation Modeling (SEM) with SmartPLS is appropriate for testing the proposed relationships. The results are well presented and discussed in the context of prior studies and theories, providing meaningful insights.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Yes, the references are both sufficient and recent, with many from the last 3–5 years, reflecting up-to-date research. Foundational theories are well-referenced, and empirical support is drawn from both global and Indonesian contexts. No additional references are necessary, although including a few global studies on influencer marketing in non-skincare sectors could broaden the scope slightly.
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	Yes, the manuscript demonstrates good academic English with only minor grammatical and stylistic issues. The language is clear, formal, and appropriate for scholarly publication. A light proofreading for consistency (especially in punctuation and article use) may further improve readability.
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