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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.
	In terms of digital marketing and consumer behavior, the topic is highly relevant to current trends. This project adds practical value by focusing on Scientific (a trending skincare brand) and the young, digital-native audience it targets in Yogyakarta. The Theory of Planned Behavior is well integrated with the Brand Equity Theory. There is a thorough conceptualization of constructs such as attitude, loyalty, and intention that are relevant to the study.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)
	The title is mostly suitable, as it accurately reflects the core constructs and variables studied.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.
	The abstract covers the main elements. However, rephrase “Positively and significantly” for conciseness and variety. 

Consider briefly stating the theoretical framework (e.g., TPB) in the abstract to emphasize the study’s academic basis.
	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically sound in terms of research design and statistical analysis. The use of PLS-SEM is appropriate for the model and constructs involved. 
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Most of the references are recent and relevant.
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language quality is acceptable but requires substantial improvement.
Comma splices, awkward constructions, and redundancy are frequent.

A full grammar, style, and clarity revision is needed—ideally by a native English speaker or using professional editing software.
	

	Optional/General comments


	INTRODUCTION

Break into shorter paragraphs, the explanations of influencer impact. 

“This research is inspired by…” – Avoid informal phrases in academic writing. Use: “This study builds upon the findings of Macheka et al. (2024), who…”

“...brand loyalty as a mediating variable, which is rarely applied in TPB-based studies…” — needs a supporting reference.

LITERATURE REVIEW

There are two sections labeled "2.5" and 2.6.

Definitions of constructs are too similar to those in the introduction.

2.1 Theory of Planned Behavior

Clarify how TPB links influencer/OCR impact to brand loyalty since TPB usually stops at behavioral intention.

2.2 Theory of Brand Equity

Brand loyalty is defined multiple times across the document. Define brand equity - explain four dimensions - link to brand loyalty and repurchase.

2.3 Celebrity Influencer

Redundant definitions from different authors without synthesis, combine definitions into one synthesized paragraph.

2.5 Attitude and Brand Loyalty

Repeats earlier definitions (especially brand loyalty). Add a critical perspective by explaining how attitude is expected to function as a mediator.

2.6 Repurchase Intention

Clarify how repurchase intention in this study connects to the TPB or Brand Equity framework.

2.7 Framework Model

Add a short paragraph explaining the paths in the model.

METHODOLOGY

Convenience sampling is acknowledged but not critically discussed. The bias and limitations this introduces should be addressed in more detail.

Explain the rationale for the respondent criteria as to why “3 times purchase in the past year”? 

Briefly mention the ethical safeguards taken.

3.1 Measurement

Combine redundant sentences.

· “This study employed a quantitative approach conducted through a survey.”

· “A quantitative approach enables…” — Repeating the idea in the same paragraph.

3.2 Sampling and Data Collection

Twitter is referenced; however, it is now known as X. Use current names or provide clarification.

RESULTS AND DISCUSSION

Results are restated rather than analyzed in discussions.

Summarize complex results before diving into detailed interpretations.

Tables have inconsistent punctuation and number formatting. Replace commas with periods in numeric data.

4.2 Measurement Model (Outer Model)

Replace “Factor Loading” with “Outer Loading” in Table 2.

Standardize note at the bottom: “Note: CA = Cronbach’s Alpha; CR = Composite Reliability; AVE = Average Variance Extracted.”

4.3 Structural Model (Inner Model)
After Table 5, briefly mention how each hypothesis result supports or extends the theory (TPB, Brand Equity).

CONCLUSION

Summarize findings more succinctly.

Suggest how results can inform future marketing or platform design strategies.

Could expand on how these limitations impact validity/generalizability. Add 2–3 actionable directions for future research.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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