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	PART  1: Comments



	
	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript is important to the scientific community because it offers an organised and data centric assessment of the retail structure, consumer awareness and buying behaviour in semi urban Indian markets. The study identifies gaps in brand presence and customer engagement for smaller outlets for example Amul Green Retail Store and documents the need for better targeted marketing campaigns and infrastructure improvements to sustain competitiveness. These analysis enrich literature pertaining to retail evolution in emerging economies.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title of the article — “An Analysis of Infrastructure Facilities, Awareness, and Consumer Purchasing Behaviour Across Organized Retail Stores in Anand and Vidyanagar” is suitable 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract of the article provides a good overview of the study, but it can be made more comprehensive, structured, and impactful with minor revisions. 

Include specific details on the sample size (100 consumers) to give quantitative context. Mention the types of stores covered (supermarkets, hypermarkets, convenience stores) for clarity.
Briefly state the demographic profile (predominantly young, urban, educated) to connect consumer traits with purchasing behaviour.
Avoid overuse of percentages in the abstract—only the most significant statistics should stay.

	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically correct in terms of objectives, data collection, and descriptive analysis. However, it lacks inferential statistics, detailed sampling justification, and theoretical grounding. Adding these elements would significantly improve its scientific depth and academic quality.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The references are fairly sufficient and include a mix of relevant and recent sources, particularly those from 2022 to 2024, covering Retail 4.0, consumer behaviour, and sustainability. 
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language quality of the article is mostly clear and understandable, but it needs improvement for scholarly communication. Some sentences are lengthy, repetitive, and informal. The manuscript would benefit from better structure and academic tone to enhance clarity and professionalism.
	

	Optional/General comments


	The manuscript is relevant and well-structured but needs improvements in language, theoretical linkage, and statistical depth. Adding recent, India-focused references and refining the abstract and conclusion will enhance its quality for scholarly publication.
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	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in details)
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