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ABSTRACT 
	The purpose of this study was to analyze the effect of lifestyle and financial literacy on consumptive behavior in students of the Faculty of Economics, Gorontalo State University. This study uses a quantitative method using data collection techniques using a questionnaire with a sample of 133 students from the class of 2021 and 2022. The data analysis technique used in this study used multiple linear regression dummy analysis with the help of the SPSS program. The results showed that simultaneously the Lifestyle and Financial Literacy Variables had a significant effect on Consumptive Behavior with a significance value of 0.000. Partial test results show that Lifestyle and Financial Literacy variables have a positive effect on Consumptive Behavior. The Adjusted R Square coefficient of determination is 0.931 or 93.1%, which means that the two independent variables can explain the dependent variable while the remaining 6.9% is explained by other factors outside the model. The results of the analysis per major show that Management majors have the highest influence on consumptive behavior compared to other majors, while Accounting majors show a negative and significant influence, which indicates that accounting students tend to be more frugal. These findings indicate that a consumptive lifestyle and financial understanding that is not accompanied by self-control can increase the tendency of students to overconsume.
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1. INTRODUCTION 

[Every individual has diverse needs in life and seeks to fulfill them in different ways. Some fulfill their needs in a balanced way, while others tend to overdo it. This can encourage someone to be consumptive. According to (Pramesti et al., 2023: 35) Consumptive behavior can be interpreted as an act of excessive consumption and less consideration of aspects of rationality, where a person often buys goods or services based on emotional desires rather than actual needs. These purchases often occur impulsively, which has the potential to cause financial waste and inefficiency in managing personal budgets. Technological advances, especially in the field of communication and financial transactions, facilitate quick and easy access to various products, thus strengthening the individual's urge to shop without considering the priority of actual needs.  Consumptive behavior is also influenced by psychological and social factors. According to Schiffman and Kanuk (2021), psychological factors such as motivation, perception, and attitude influence how individuals make consumption decisions. Meanwhile, the social environment, including peers and social media, plays a big role in shaping one's consumptive habits (Kotler & Keller, 2022). Students are one of the groups that are prone to consumptive behavior. According to Tasya Alifia Izzani et al., (2024: 260) Adolescence, which lasts in the age range of 13 to 21 years, is an important transitional phase in life, in which individuals begin to form self-identity. In this period, adolescents experience significant developments in their attitudes and behavior, often with the search for an ideal self-image.
Consumptive behavior is further facilitated by technological developments, especially with the rise of online shopping platforms and social media that promote consumptive lifestyles. Students are often driven to buy trending items to improve their social status or follow the lifestyle of their peers. In addition to social influences, advertising also plays a big role in creating consumptive urges. Massive promotions, attractive visuals, and limited offers or massive discounts can encourage students to buy goods even though they are not really needed. When advertisements are persuasive, the emotional appeal can obscure rational considerations.

This phenomenon is further exacerbated by the easy access to payment methods such as paylater and credit cards, which makes it easier for students to shop without considering their financial condition. The phenomenon that is widely seen today is that students, as late adolescents, tend to adopt a consumptive lifestyle that always follows the latest trends. Instead of focusing on fulfilling basic needs, many students are more interested in buying items to support their appearance and social status in the social circle. In the campus environment, students are also often influenced by friendship groups. Often the decision to buy a product is made due to group pressure or to maintain prestige in front of their friends. They are afraid of being considered out of touch, outdated, or less capable if they do not follow the flow of consumption that occurs in their social group.

These lifestyle changes are often not driven by essential needs, but rather by the desire to feel accepted and valued by peers. In this phase, the influence of the peer environment becomes more dominant than the influence of parents, making friends the main role model in determining lifestyle choices (Ardiva Zakia, Asri Ayu Adisti, 2022: 4). According to several previous studies conducted by (Hartiningsih et al., 2021), the factors that influence consumptive behavior include financial literacy and lifestyle. Financial literacy is a crucial skill that underlies an individual's ability to manage finances effectively. By understanding basic concepts such as budgeting, saving, and investing, a person can make wiser decisions regarding their financial management. According to Fathihani et al., (2023: 16) Financial literacy is the ability of individuals to understand and use financial information needed in personal financial management. This includes an understanding of financial products, budget planning, and risk management, all of which support individuals in making wise and responsible financial decisions.

According to Susetyo & Firmansyah (2023: 262) Financial Literacy helps Indonesians understand various financial services institutions, and equips them with skills in choosing financial products and services. In addition, people will also be more aware of the features, benefits, and risks associated with these products and services. Financial literacy can be obtained through formal education, as taught in schools, as well as through informal education, as taught in schools, as well as through informal education, which is obtained from the family environment. Thus, the family environment plays an important role in shaping a person's financial knowledge and attitudes from an early age, because the family plays a major role in shaping individual mindset and behavior.

Based on Initial Observations that researchers get, there are several problems where some Gorontalo State University students buy goods based on desire rather than buying goods according to their needs, which is indicated by students often shopping online by 59.50%, and there are still a few students who still do not understand financial literacy so that students do not make personal financial records with a percentage of 57.10% who choose not to record their personal finances.

Based on the survey results, it can be seen that the majority of students have high online shopping habits, with an average of over 57%. In addition, around 55% of students do not record their personal finances, which shows a lack of awareness of the importance of financial literacy in managing personal finances. In addition, the phenomenon of consumptive behavior among students can also be attributed to the increasingly intensive use of social media. Many students are encouraged to buy products based on influencer recommendations, digital advertisements, and trends that develop on social media.

The purpose of this study was to analyze the effect of lifestyle on the consumptive behavior of students of the Faculty of Economics, Gorontalo State University and from this study can also analyze the effect of financial literacy on the consumptive behavior of students of the Faculty of Economics, Gorontalo State University.]

2. methodology 

[This research was conducted from January to April 2025. This research was conducted at the Faculty of Economics, Gorontal State University, street Jendral Sudirman No. 6 Gorontalo City. The research subjects were students of the Faculty of Economics, Gorontalo State University, class of 2021-2022. This study uses a quantitative approach with multiple linear regression method of Dummy analysis where to analyze the causal relationship between independent variables: Financial Literacy (X₁), Lifestyle (X₂) on Student Consumptive Behavior (Y). The population of this study included 133 students of the Faculty of Economics, Gorontalo State University class of 2021-2022, with sampling Proportional Random Sampling. To test the validity of the instrument using the Pearson product moment correlation method, which is used to determine the level of validity of the instrument to be studied. To test the instrument can be used against a computer against the SPSS (Stastistical Product and Service Solution) application. An instrument is said to be valid if in the calculation it is known that r count > r table against the value of the error rate a = 5%, otherwise if the value of r count < r table then the instrument is said to be invalid.
The reliability test was tested using the Cronbach's Alpha coefficient :
 (Arikunto, 2013: 239). In hypothesis testing, two approaches are used 

simultaneous F test and partial t test. To Test Simultaneous F To measure the simultaneous F test using the formula: 
H₀ : βo,β₁,β₂,β₃,β₄,β₅ = 0 → There is no simultaneous effect
H₁: At least one β ≠ 0 → There is a simultaneous influence

(Sugiyono, 2013) Regression is a formula used to determine how much influence the dependent variable has on the independent. The data analysis technique used in this study is to use multiple linear regression analysis, where this regression analysis is used to determine the effect of lifestyle variables (X1), Financial Literacy (X2), and major category (in the form of dummy variables: D₁, D₂, D₃), on student consumptive behavior (Y). The regression model used in this study is :

[image: ]

The coefficient of determination (R²) is used to determine the relationship between exogenous variables (X) and endogenous variables (Y), the greater the R, the greater the correlation. The coefficient of determination (R²) aims to determine how much the ability of exogenous variables to explain endogenous variables. The R square value is said to be good if it is above 0.5 because the R square value ranges from 0-1 (Auliya et al., 2014: 1-5). ]  

3. results and discussion

[3.1 Results
Table 1. Results of Partial Analysis of Independent Variables on Dependent Variables
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	119.475
	3.255
	
	36.709
	.000

	
	Live style
	.550
	.054
	.485
	5.854
	.002

	
	Financial Literacy
	.359
	.053
	.400
	4.828
	.000

	
	D1_in Accounting
	-4.069
	1.986
	-.726
	-2.111
	.037

	
	D2_in Management
	8.006
	1.950
	.355
	4.106
	.001

	
	D3_in Economics
	2.998
	1.981
	.535
	1.514
	.133

	a. Dependent Variable: Consumptive Behavior


Source: IBM SPSS 21 Output, 2023

Based on the table of multiple linear regression results above using the help of the SPSS version 21 program, a multiple linear regression equation can be made for the variables of Lifestyle, Financial Literacy, and dummy variables of majors (Accounting, Management, Economics, and economic education as a reference major) on Consumptive Behavior, which is presented in the form of a regression equation as follows:
[image: ]
Consumptive Behavior = 119.475 + 0,550X₁ + 0,359X₂ - 4,069D₁ + 8,006D₂ + 2,998D₃ + ε
The regression equation above shows the result of a constant value of 119.475 stating that if the Lifestyle and Financial Literacy variables are considered constant, then the average Consumptive Behavior is 119.475. The regression test results show that the constant value of 119.475 is the basis for the value of student consumptive behavior when all independent variables are zero. In addition, the Lifestyle and Financial Literacy variables have a significant effect on consumptive behavior, with a significance value of 0.002 and 0.000, respectively, smaller than the significance level α = 0.05, this indicates that the two variables statistically have a significant effect on consumptive behavior. The regression coefficient on the Lifestyle variable of 0.550 indicates that each 1 unit increase in lifestyle will increase consumptive behavior by 0.550, assuming other variables are constant. This positive effect means that the higher the lifestyle, the higher the consumptive behavior of students. The regression coefficient on the Financial Literacy variable of 0.359 indicates that each 1 unit increase in financial literacy will increase consumptive behavior by 0.359 units. Although the effect is relatively small, it is statistically significant, which indicates that the higher the financial literacy, the higher the consumptive behavior. This may be due to the fact that students who have financial literacy feel more able to meet their needs and desires financially, although this does not necessarily reflect frugal or efficient behavior. The dummy variable D2_Management has a regression coefficient of 8.006 and a significance value of 0.001, indicating that students majoring in management have a consumptive behavior level 8.006 points higher than students majoring in economic education (Reference Category), and this difference is highly statistically significant at the 99% confidence level. Thus, the total predicted value for students majoring in management is 119,475 + 8,006 = 127,481. The dummy variable D2_Management has a regression coefficient of 8.006 and a significance value of 0.001, indicating that students majoring in Management have a higher level of consumptive behavior by 8.006 units compared to Economics Education students, and this difference is also statistically significant. The D3_Economics dummy variable has a regression coefficient of 2.998, but a significance value of 0.133 (> 0.05), so it is not statistically significant. That is, there is no significant difference between Economics and Economic Education students in terms of consumptive behavior. The predicted value for students majoring in economics is 119.475 + 2.998 = 122.473. The dummy variable D1_Accounting has a coefficient of -4.069 with a significance value of 0.037, indicating that students majoring in accounting have a lower level of economic behavior by 4.069 so that it is said that Accounting majors are equivalent to Economics and Economic Education majors. In this model, the Economic Education major is used as the reference category (baseline category), therefore, the baseline predicted value for economic education students is 119.475, and all interpretations of the dummy variable coefficients (D1,D2,D3), are compared against this value.
3.2 Discussion

Lifestyle is one of the main factors that influence student consumptive behavior. Based on the results of descriptive analysis, the lifestyle variable has an average score of 4.02 which is in the "good" category. This variable consists of four indicators, namely activities, interests, views of self and others, and basic character. Of the four indicators, the activity indicator shows the highest score of 4.38 which is in the "very good" category. This shows that students are active in various activities such as online shopping, hanging out in cafes, following social media trends, and other consumptive activities.
The interest indicator is in second place with an average value of 4.05. Students have a high interest in certain products such as fashion, gadgets, and contemporary food that are widely promoted through social media. This interest is not always based on need, but on the desire to appear fashionable and accepted by the social environment. This reinforces social influence as a trigger for irrational consumption.
The indicator of views of self and others scored 3.96. Students tend to form a self-image through the consumption of certain goods, especially those related to appearance. They feel more confident and valued when using branded goods or following certain trends. This shows that the perception of self-identity also shapes consumptive habits. 
Basic character as the last indicator recorded a score of 4.11 which is also in the good category. This basic character reflects how family background, place of residence, and education shape students' consumptive tendencies. Students who come from middle to upper economic families tend to have a higher consumptive lifestyle compared to students from low economic backgrounds.
As for the four lifestyle indicators, the dominance of the activity indicator shows that the consumptive lifestyle of students is more influenced by daily habits that are consumptive in nature. Activities such as online shopping, using food delivery services, and hanging out in hits become part of the routine that is considered normal by students. This is a reflection of lifestyle changes due to the development of technology and digital culture.
In terms of majors, the dummy regression results show that students majoring in Management have the highest influence on consumptive behavior with a coefficient value of 8.006. This shows that Management students tend to have a more consumptive lifestyle. 
Their academic and non-academic activities often demand high appearance and social engagement, so consumption becomes a means to fit in.
Meanwhile, students majoring in Accounting show a negative coefficient of -4.069, which means that they tend to have lower consumptive behavior or can be said to be on par with Economics and Economic Education majors. This result is significant at the 5% level and suggests that accounting education that emphasizes efficiency and financial recording shapes a more rational and frugal consumption attitude.
Economics Education students are used as the reference category in the regression model. While the Economics major has a positive coefficient but is not significant. This shows that although there is a consumptive tendency, the effect is not as strong as that of Management majors. This difference reflects that educational background and academic environment play an important role in shaping students' lifestyles. Accounting students, for example, have the habit of recording expenses, comparing prices, and refraining from impulse purchases.
This fact is reinforced by the finding that the activity indicator is the main driver of consumptive lifestyles. Students who are active in social media, campus activities, and off-campus communities are more often exposed to consumptive lifestyles. This reinforces the importance of environmental influences in shaping consumption habits.
The results of this study are in line with the opinion of Mohi, et al (2025) which states that activities, interests, and opinions greatly influence a person's consumption decisions.Where in practice, management students are generally more active in organizational activities, seminars, and entrepreneurial activities that demand a professional appearance, thus encouraging them to pay attention to their style of dress, gadgets, and other status symbols.Similarly, research by Pramesti et al. (2023) which states that individuals who are exposed to a consumptive social environment and have a strong urge to be recognized, tend to be more easily encouraged to behave consumptively, especially if this lifestyle is supported by a major environment that supports this culture. Financial literacy is an important factor in determining how well students can manage money and avoid consumptive behavior. Based on the results of descriptive analysis, students' financial literacy is in the good category with an average score of 3.97. Financial literacy is measured through five main indicators, namely knowledge of financial concepts, ability to communicate about finance, ability to manage personal finances, ability to make financial decisions, and confidence in future planning.
Of the five indicators, the ability to communicate about financial concepts recorded the highest score of 4.09. This shows that students feel comfortable and confident in discussing finance, both with friends, family, and lecturers. However, this ability is not necessarily followed by wise financial behavior.]  

4. Conclusion

[This research by hypothesis testing, data analysis using multiple linear regression dummy analysis can be concluded that the Lifestyle Variable has a Positive and Significant Effect on the Consumptive behavior of Faculty of Economics Students class of 2021-2022 Gorontalo State University. 	
The Financial Literacy variable has a positive and significant effect on the consumptive behavior of the 2021-2022 batch of Faculty of Economics students at Gorontalo State University. Lifestyle and Financial Literacy Variables have a Positive Effect on the Consumptive Behavior of Faculty of Economics Students class of 2021-2022 Gorontalo State University.]
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