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CSR AS A DRIVER OF FINANCIAL PERFORMANCE: EMPIRICAL INSIGHTS FROM INDIAN CORPORATES

ABSTRACT  

In recent years, Corporate Social Responsibility (CSR) in India has witnessed a significant transformation, particularly since its mandatory implementation on April 1, 2014, which requires companies meeting specified financial criteria to spend at least 2% of their average net profits of the preceding three financial years on CSR activities. This study examines the impact of CSR expenditure on the Financial Performance of Indian Corporates. The study sample consists of 18 non-financial companies that are constituents of the S&P BSE SENSEX Index. Balanced panel data with 90 observations over 6 years from 2017-2018 to 2022-2023 have been employed for data analysis. The required secondary data has been collected from the annual reports of the companies. CSR Expenditure has been selected as a measure to indicate the independent variable, Financial Performance, as the dependent variable is represented by Return on Equity (ROE). Leverage is measured through the debt-equity ratio (DER), and Size is represented by the natural logarithm of total assets and is employed as a control variable. The research hypotheses have been tested through Panel Data Regression by using the Random and Fixed Effect Model. The results of Panel regression analysis reveal that ROE is significantly positively impacted by CSR Expenditure, indicating that the benefits of CSR spending may not be immediately evident but can lead to improved financial outcomes over the long term. CSR expenditure does not have a significant impact on ROA. Leverage significantly positively impacts financial performance, suggesting that an optimal debt-equity mix can enhance a company's returns. Size negatively impacts ROE and ROA, indicating the issues relating to potential operational efficiency. The study findings highlight the importance of sustained CSR efforts for long-term financial success and conclude that companies that spend more towards Corporate Social Responsibility observe enhancements in their financial performance. 
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1. INTRODUCTION 

Corporate Social Responsibility (CSR) is increasingly being recognized and considered important in Indian Corporates. CSR includes various practices, policies, and initiatives that businesses incorporate into their decision-making and operations. The main objective of business is to gain profit in a manner that defends ethical values and benefits society. Bowen (1953) introduced the concept of CSR in his seminal work, “Social Responsibilities of Businesses”. Later Carroll (1979) defined CSR as “the social responsibility of business encompasses the economic, legal, ethical, and discretionary expectations that society has for organizations at a given time”. 

CSR in India is made mandatory by the Companies Act, 2013 for companies meeting specific financial thresholds to allocate 2% of their average net profits from the past three years towards CSR activities, as stated in Schedule VII, Section 135 of the Act (Ministry of Corporate Affairs). This move transformed CSR from a voluntary to a mandatory regime, making India the first country in the world to legislate compulsory CSR spending (Kapoor & Dhamija, 2017).  Historically, businesses primarily focus on maximizing profits, but recent trends show a growing integration of CSR activities, highlighting their evolving understanding and role towards societal welfare. This integration helps the organization in balancing stakeholder’s economic, environmental, and social needs (Fonseca et al., 2020).

Nowadays, a company's financial performance is assessed by its ability to maximize profits and values and also its commitment to fulfilling economic and social responsibilities (Kaur & Singh, 2020). The growing importance of CSR initiatives has indicated that businesses gradually recognizing their role in meeting societal expectations and also enhancing financial performance while balancing profitability with social responsibility (Carroll & Shabana, 2010). A company may experience improved financial performance, enhanced brand image and reputation, increased sales and customer loyalty, product safety, material recyclability and greater use of renewable resources by contributing towards CSR (Gautam & Singh, 2010). The relationship between CSR and Financial Performance has emerged as a  widely debated issue among researchers and academicians over the last few decades (Omrane & Bag, 2020). 

It has been observed that many researchers have explored the relationship between CSR practices and financial performance. Some studies indicated that CSR practices positively impact financial performance (K. Oware, 2020); (Muchiri et al., 2022); (Arian et al., 2023) and some studies found a negative relationship between CSR practices and financial performance (Sekhon & Kathuria, 2019). There were also some studies which did not find any significant relationship between CSR and financial performance (Jha & Rangarajan, 2020); (Sharma et al., 2021). 

Although extensive research has been conducted, there is still no consensus on the relationship between CSR and financial performance, emphasizing the ongoing importance of further research in this area. Therefore, this study aims to examine the relationship between CSR and financial performance in selected Indian companies. By exploring this relationship in the Indian context, the study contributes to the understanding of how Indian companies manage their social and environmental responsibilities while maintaining financial sustainability. 

2. REVIEW OF LITERATURE
Studies on CSR and financial performance are important as they provide vital insights into the intricate relationship between them and also help in identifying the limitations of previous studies. Alexander & Buchholz (1978) noted that the debate on the relationship between CSR and financial performance has been ongoing and suggested that further research could reveal different forms of relationships between CSR and financial performance. For instance, Balabanis et al. (1998) studied the economic performance of 56 large UK companies and found that doing CSR enhances firms' reputation and image and improves financial performance, and this drives companies to involve more in CSR.  The result of Crisóstomo et al. (2011) indicated that there is a negative correlation between CSR and firm value. In certain studies, CSR and firm value have a positive relationship, with evidence indicating that CSR activities can enhance firm value, but this occurs only under specific conditions (Servaes & Tamayo, 2013a). Shoukat Malik and Nadeem (2014), stated that globally competitive businesses have done CSR planning to sustain their competitive advantage. By doing CSR, the companies receive benefits, and this is the reason for their involvement in such activities. Kamatra and Kartikaningdyah (2015) from their study concluded that CSR has a partial significant effect on ROA and NPM and no significant effect on ROE and EPS. Kapadia (2017) conducted an extensive literature review and found that 66% of the studies revealed positive effects of CSR on corporate performance, while 5% of the studies found no significant relation between them, and 18% indicated negative impacts. Further, Maqbool and Zameer (2018) analyzed the CSR and financial performance of 28 Indian commercial banks listed on the Bombay Stock Exchange and found that CSR positively impacts profitability and stock returns and concluded that it pays to be socially responsible. However, a study by Sekhon and  Kathuria (2019) provided contradictory results by examining the top 150 companies listed on the CNX 500 using Panel data Regression and found a mixed result where CSR had a neutral relationship with ROA and NPM and a negative relationship with ROE. 

Al-Hadi et al. (2019) found that strong corporate social responsibility (CSR) performance significantly reduces financial distress in Australian firms, especially during their mature life cycle stages. Cherian et al. (2019) found that CSR positively impacts the financial performance of Indian manufacturing firms and suggested that companies should increase spending on CSR activities and employee benefits, as these expenditures lead to higher profitability and better performance of the company. Cho et al. (2019) found that CSR activities exert a positive influence on financial performance and suggested that firms should concentrate on those CSR activities that display significant results. Furthermore, research by Kaur and Singh (2020) found a positive impact of CSR on financial performance measures like value-added measures, profitability measures, and growth measures, whereas, indicated no noticeable relationship between CSR and market measures. Wu et al. (2020) found a significant positive impact of CSR on CFP, and they added that the relationship is more pronounced for more stable firms. Boukattaya and Omri (2021) studied the relationship between corporate social practices and the financial performance of companies listed on the France stock exchange and concluded that CSR and corporate social irresponsibility (CSI) exert opposite effects on corporate financial performance. Reddy and Adavelli (2021) investigated the relationship between CSR spending and company performance among Indian companies and the results revealed that financial performance indicators have a significant impact on CSR spending.  

Tyagi and Nagarajachari (2021) concluded that the impact of CSR on a company’s financial performance is significantly positive on financial ratios, which increase with the increase in CSR contribution and vice-versa. Suttipun et al. (2021) found a significant negative impact of CSR spending, and a positive impact of CSR awards and activities, on the financial performance of the Thailand companies. Sameer (2021) investigated the impact of CSR on the financial performance of six companies listed on the Maldives Stock Exchange and found a significant impact of CSR on financial performance. These results were further reinforced by Costa and Fonseca (2022) who studied the 1000 largest companies listed on the stock exchanges worldwide using hierarchical linear regressions and concluded that both CSR and innovation improve financial performance, as measured by ROA, ROE, Tobin’s Q, sales per employee, and annual turnover. Van Nguyen et al. (2022) indicated that there is a positive effect of both corporate social responsibility expenditure (CSRE) and corporate social responsibility disclosure (CSRD) on financial performance. Shukla et al. (2022) found a positive and significant relationship between CSR expenditure made on activities and the financial performance of the firms. This result was supported by Yang et al. (2022) who employed panel-based regression models to investigate the impact of CSR on firm performance indicators and their findings revealed that the overall CSR score has a positive and significant effect on the company’s financial metrics. 

The findings of Hamad and Cek (2023) stated that CSR  plays an important role in motivating corporate governance practices, which ultimately enhances the corporate financial performance. Also, those Companies that prioritize both governance and CSR, lean towards improved financial performance. The empirical study conducted by Boler (2023) analysed the impact of CSR on the financial performance of India’s Top 10 NBFCs using a simple regression model with PAT, ROCE, ROE, and ROA as independent variables and discovered that a company's CSR contribution has a beneficial effect on its financial performance and when CSR contribution increases, the financial performance also increases. Further, Ha et al. (2023) corroborated previous outcomes while studying the relationship between CSR and financial performance, and found a significant positive relation, and concluded that CSR implementation helps firms to reduce transaction costs and increase access to finance in the market which enhances financial performance.

Prakash and Hawaldar (2024) found that while CSR spending tends to reduce financial performance, this effect becomes even stronger for companies at later stages of their life cycle. Li et al. (2024) found a positive, non-linear relationship between CSR and financial performance among Chinese companies, suggesting that firms can enhance their financial outcomes by actively engaging in socially responsible practices. Vuppuluri and Pandey (2025) explored how CSR mediates the link between corporate governance (CG) and corporate financial performance (CFP), revealed that while CG positively influences CSR, its impact on financial performance is indirect, highlighting that strong governance alone is insufficient for financial success without effective CSR practices.

3. NEED AND OBJECTIVE OF THE STUDY
Existing literature review reveals that the relationship between CSR and financial performance is complex and varies from study to study in different contexts and industries.  Some studies have found a positive and significant effect of CSR on financial performance, whereas others have shown mixed or negative impacts. This inconsistency emphasizes the need for further investigation, particularly in the Indian context, to comprehensively understand this relationship. Therefore, this study aims to explore the impact of CSR expenditure on the financial performance of select Indian companies, providing valuable insights into the nature of this relationship in the Indian context.


4. RESEARCH METHODOLOGY
4.1 Sample and Sources of Data
The S&P BSE SENSEX index has been considered as a base to select the sample. The S&P BSE SENSEX index constitutes 30 companies. From this index, 21 non-banking and non-financial companies were selected for the study. Three companies had incomplete datasets and were excluded from the sample, resulting in 18 companies as a final study sample having continuous data availability over the study period of six years from 2018 to 2023. The study utilizes a panel dataset, comprising 90 observations (18 companies over six years) for data analysis. Secondary sources have been used for data collection. CSR expenditure data and required financial data have been obtained from the annual reports of the sample companies.
4.2 Definitions of Variables
4.2.1 Independent Variable: CSR Expenditure
Previous researchers have employed different measures, such as disclosure-based measures (Sekhon & Kathuria, 2019); (Kaur & Singh, 2020); (Boukattaya & Omri, 2021), rating-based measures ((Cho et al., 2019); (Wu et al., 2020)), or financial-based measures ((Tyagi & Nagarajachari, 2021); (Reddy & Adavelli, 2021); (Suttipun et al., 2021)) to analyze the relationship between CSR and financial performance. However, most of the studies are based on disclosure measures and rating-based measures of CSR.  These measures are subjective in nature and can be biased toward a particular stakeholder whose perception is being studied (Shukla et al., 2022) and vary with the method used to calculate the score as well as the accuracy of the information (Balabanis et al., 1998). Also, these measures can be effectively employed only when firms consistently and transparently report their CSR activities. Therefore, disclosure-based measures such as CSR scores may not represent the most reliable proxy to measure companies' CSR spending because CSR scores are usually constructed based on a firm’s range of CSR activities and reporting (Servaes & Tamayo, 2013b).  In this study, CSR Expenditure as a financial-based measure is employed, as it provides a clearer picture of companies’ role and involvement in social welfare. CSR expenditure is firms' expenditure on activities unrelated to their operations but rather concerned with society's welfare (Crisóstomo et al., 2011). Using CSR expenditure as a proxy enables a more quantifiable assessment of corporate contributions to social development, aligning with regulatory frameworks in India, which mandate certain companies to allocate at least 2% of their average net profits from the preceding three years towards CSR activities (Ministry of Corporate Affairs).

4.2.2 Dependent Variable: Financial Performance
Return on equity (ROE) calculated as the ratio of net profit after taxes to shareholder funds is selected as the first indicator to measure financial performance (Shoukat Malik & Nadeem, 2014); (Kamatra & Kartikaningdyah, 2015); (Tyagi & Nagarajachari, 2021). Return on Assets (ROA) has been used as the second measure of financial performance,  calculated as a ratio of earnings before interest and tax to total assets (Cho et al., 2019); (Sekhon & Kathuria, 2019); (Wu et al., 2020); (Tyagi & Nagarajachari, 2021); (Costa & Fonseca, 2022).

4.2.3 Control Variables
Since this study emphasizes examining the impact of CSR expenditure on financial performance, the study must control the other factors that may influence firm performance and may be related to CSR. Firm Size and Leverage are considered control variables  (Cho et al., 2019); (Sekhon & Kathuria, 2019); (Kaur & Singh, 2020).  A firm size may predict CSR, as larger firms are more likely to be subjected to external pressures (Cho et al., 2019). Firm size has been measured through the natural logarithm of total assets (Maqbool & Zameer, 2018); (Kaur & Singh, 2020);(Suttipun et al., 2021). Reports on CSR expenditure provide long-term projections to creditors, which enable firms that publish them to retain higher long-term leverage compared to firms that don't engage in CSR activities (Yang et al., 2022).  Leverage has been measured by debt-to-equity ratio (DER) (Maqbool & Zameer, 2018);(Kaur & Singh, 2020);(Suttipun et al., 2021).


4.3 Hypotheses
The following hypotheses are tested in this study. 
H01: CSR expenditure has no significant impact on the Return on Equity (ROE).
H02: CSR expenditure has no significant impact on the Return on Assets (ROA).

4.4 METHODOLOGY FOLLOWED
Panel Data Regression technique is employed to identify the impact of CSR expenditure on the financial performance of selected sample companies. There are three different techniques for estimating panel data models. The Common Constant Method (Pooled OLS method) estimates a single constant (α) across all cross-sections. The Fixed Effects Model (Least-Squares Dummy Variables (LSDV) enables several constants for each company, yet with time stability. In the Random Effect Model, the intercept difference is explained by the randomness of the sample selection process from a larger population. This study employs either a fixed-effects model or a random-effects model to control for heterogeneity in the panel data regression (Wooldridge, 2010)The study conducted the F-test, Hausman test, and Lagrange multiplier test to determine the best fit among the three estimating models.  

Table 1. Panel Diagnostics tests
	Tests
	Hypothesis

	Lagrange Multiplier-Test (Breusch Pagan test) 
	H0: Pooled OLS Model
H1: Random Effect Model

	F-test
	H0: Pooled OLS Model
H1: Fixed Effect Model

	Hausman-Test
	H0: Random Effect Model
H1: Fixed Effect Model


Source: Compiled by author

Table 2. Selection of Model
	 
	F-test
	LM test
	Hausman test
	Preferred model

	Model 1
	0.0000
	0.0000
	0.0825
	Random Effect

	Model 2
	0.0000
	0.0000
	0.0204
	Fixed Effect


Table 2 represents the results of the LM (Lagrange Multiplier) test and F-test indicating that Pooled OLS is not appropriate for both models. The outcomes of the Hausman test suggest that, for model 1, REM is preferable and for model 2, FEM is preferable. Based on the preferred model, the following panel regression equations have been estimated.

ROEit=α + 𝛽1CSR1𝑖𝑡-1+𝛽2DER2𝑖𝑡-1+𝛽3Size3𝑖𝑡-1 + Ɛit…(1)
ROAit=α + 𝛽1CSR1𝑖𝑡-1+𝛽2DER2𝑖𝑡-1+𝛽3Size3𝑖𝑡-1 + Ɛit…(2)
Here,
ROEit  & ROAit   = Dependent Variable (Financial Performance)
CSR1𝑖𝑡-1 	    = Independent Variable (One-year lagged CSR expenditure)
DER2𝑖𝑡-1 	    = Control Variable (One-year lagged Leverage)
Size𝑖𝑡-1	                = Control Variable (One-year lagged Size)
Ɛit 	                = Error term for individual i at time t.

This study has employed a one-year-lagged CSR expenditure, as it provides a more realistic picture of CSR expenditure on firm performance by addressing the periodic gap between CSR investment and its realization in profitability (Oware, 2022). Following the methodologies of (Maqbool, 2019); (Oware, 2022), the study employs a "prospective" framework that incorporates time lags to assess whether CSR expenditure generates immediate rewards for companies and leads to long-term benefits.

5. ANALYSIS AND DISCUSSION
Table 3: Descriptive Statistics
	 
	CSR
	ROA
	ROE
	DER
	SIZE

	 Mean
	227.33
	0.17
	0.20
	0.83
	11.22

	 Median
	157.79
	0.15
	0.17
	0.57
	11.15

	 Maximum
	922.00
	0.49
	0.84
	3.18
	13.79

	 Minimum
	2.70
	0.04
	0.00
	0.18
	9.15

	 Std. Dev.
	208.41
	0.11
	0.14
	0.66
	1.03

	 Observations
	90
	90
	90
	90
	90


Source: Compiled by author

Table 3 exhibits the descriptive statistics of selected measures for the CSR expenditure, Financial Performance, Leverage, and Size of 18 sample companies. The CSR expenditure of companies ranges from a minimum of 2.70 crores to a maximum of 922 crores.  The average ROE is 20% indicating that companies efficiently generate good returns on owner’s equity. The average value of DER of 0.83, indicates that sample companies are adopting higher debt levels in their capital structure. 

Table 4. Correlation Matrix
	Variables
	CSR
	ROE
	ROA
	DER
	SIZE

	CSR
	1.000
	
	
	
	

	ROE
	0.096
	1.000
	
	
	

	ROA
	0.120
	0.906**
	1.000
	
	

	DER
	0.056
	-0.096
	-0.406
	1.000
	

	SIZE
	0.744**
	-0.291**
	-0.366**
	0.438**
	1.000


Source: Compiled by author, **significance at 1%, *significance at 5%

Table 4 represents the Correlation Matrix of selected measures. The results indicate that Size significantly positively correlates with CSR and leverage. The study employed the VIF test to evaluate multicollinearity among independent variables. “The variance inflation factor shows how the variance of an estimator is inflated by the presence of multicollinearity” (Gujarati, 2009). A VIF below 10 is considered acceptable, whereas a value of 10 or above indicates multicollinearity (Gujarati, 2009). 

Table 5. Variance Inflation Factor (VIF)
	 
	Model 1
	Model 2

	CSR
	1.8976
	1.2367

	DER
	1.1129
	1.2227

	SIZE
	2.0403
	1.4191


Source: Compiled by the author
Table 5 presents the variance inflation factor (VIF) for each regression model, indicating that the values range between a low of 1.1129 and a high of 2.0403. This range indicates that multicollinearity is not an issue among the independent variables, as the VIF values remain within acceptable limits. 

Multiple Regression of Panel Data
Table 6. Dependent Variable (ROE)
	 
	POLS
	REM
	FEM

	Variables
	Coeff.
	T-stat
	Coeff.
	T-stat
	Coeff.
	T-stat

	CSRA
	0.0006
	6.3586**
	0.0005
	4.0380**
	0.0001
	0.5695

	LEV
	0.0696
	3.2153**
	0.0864
	3.0556**
	0.1528
	2.8436**

	SIZE
	-0.1468
	-7.0412**
	-0.1434
	-5.5048**
	-0.1249
	-2.5774*

	R-square
	0.3781
	0.2657
	0.7322

	Adjusted R-square
	0.3564
	0.2401
	0.6546

	F - statistics
	17.4297**
	10.3742**
	9.4339**

	Durbin Watson
	1.0178
	1.7716
	2.2041


Source: Compiled by the author, **significance at 1%, *significance at 5%
Table 6 presents the outcomes of panel regression analysis with ROE as a dependent variable, CSR expenditure as an independent variable, and DER and SIZE as control variables. The results of the REM indicate that CSR expenditure has a significant positive impact on ROE at a 1% level of significance. Therefore, the first null hypothesis stating that there is no significant impact of CSR expenditure on ROE has been rejected. The value of R-squared is 0.2657, indicating that independent variables explain a 26.57% variation in ROE. Leverage has a significant positive impact on ROE, and firm Size has a significant negative impact on ROE. Model diagnostics indicate that autocorrelation is not present, as the value of Durbin-Watson statistics is 1.7715< 2.500.

Table 7. Dependent Variable (ROA)
	
	POLS
	REM
	FEM

	Variables
	Coeff.
	T-stat
	Coeff.
	T-stat
	Coeff.
	T-stat

	CSRA
	0.0004
	6.6535**
	0.0003
	3.2101**
	2.84E-05
	0.2629

	LEV
	-0.0024
	-0.1560
	0.0121
	0.6431
	0.0522
	1.7776

	SIZE
	-0.1025
	-6.9366**
	-0.0854
	-5.0471**
	-0.0661
	-2.4963*

	R-square
	0.4777
	0.2156
	0.8663

	Adjusted R-square
	0.4594
	0.1883
	0.8275

	F - statistics
	26.2143**
	7.8813**
	22.3545**

	Durbin Watson
	0.6213
	1.5548
	1.9382


Source: Compiled by the author, **significance at 1%, *significance at 5%

Table 7 presents the results of panel regression analysis with ROA as a dependent variable.  The results of the fixed effect model indicate that CSR expenditure has an insignificant impact on ROA. Therefore, the second null hypothesis stating that there is no significant impact of CSR expenditure on return on assets (ROA) has been accepted. Firm size as a control variable has a significant negative impact on ROA and DER has an insignificant impact on ROA. Model diagnostics indicate that autocorrelation is not present as the value of Durbin Watson statistics is 1.9382< 2.500.

The regression analysis reveals a significant positive relationship between Corporate Social Responsibility (CSR) expenditure and Return on Equity (ROE), indicating that spending on CSR contributes to long-term financial performance. This finding is consistent with existing literature,(Shoukat Malik & Nadeem, 2014); (Maqbool & Zameer, 2018); (Cho et al., 2019); (Cherian et al., 2019); (Kaur & Singh, 2020); (Tyagi & Nagarajachari, 2021). The analysis indicates no significant impact of CSR expenditure on Return on Assets (ROA) (Sekhon & Kathuria, 2019) suggesting that CSR spending may improve equity returns, but it doesn't necessarily enhance the firm's ability to generate returns from its assets. Leverage as a control variable positively and significantly impacts ROE, emphasizing that leveraged firms through the benefits of an optimal debt-equity mix can achieve higher equity returns (Kamatra & Kartikaningdyah, 2015). However, leverage shows no significant effect on ROA.  Firm size exhibits a consistent significant negative impact on both ROE and ROA (Sameer, 2021), pointing to operational inefficiencies associated with larger firms. These varied findings indicate that the impact of CSR on financial performance can be influenced by specific measures and contexts. Companies are advised to consider CSR as part of a balanced approach to improving financial performance, rather than relying on it exclusively.

6. CONCLUSION
Corporate Social Responsibility (CSR) is increasingly regarded as a potential driver of financial performance and sustainable business success. In India, the shift from voluntary CSR initiatives to a legally mandated requirement under the Companies Act 2013 emphasizes its growing relevance in corporate strategy. This study provides empirical evidence on the impact of CSR expenditure on financial performance, highlighting the importance of CSR activities in promoting sustainable financial growth. Recognizing the effects of CSR expenditure on financial performance may not be immediate, so the study incorporates a one-year lagged CSR expenditure to account for the delayed impact of CSR activities. By conducting this, it aims to provide a more accurate understanding of how CSR influences financial performance over time, ensuring the long-term benefits and strategic implications of CSR initiatives. In alignment with previous studies, the study employed Financial Performance as the dependent variable, represented by Return on Equity (ROE). The debt-equity ratio (DER), a measure of leverage, and size, defined as the natural logarithm of total assets, are employed as control variables. This study confirms that Corporate Social Responsibility (CSR) expenditure positively impacts Return on Equity (ROE), suggesting that while the benefits of CSR spending may not be immediately evident, they contribute to long-term financial success and CSR outlays may generate incremental benefits that gradually materialize over time. The analysis also reveals that leverage positively influences ROE, implying that the judicious use of a debt-equity mix can enhance a company's financial performance. Firm size negatively affects financial performance, indicating challenges in optimizing operations and effectively managing resources as they scale. However, no significant impact of CSR expenditure was found on Return on Assets (ROA).

The findings carry practical implications for corporate decision-making. Companies should view CSR expenditure not merely as a regulatory obligation or an immediate cost but as a strategic outlay that delivers long-term financial returns. This study provides insights for Indian corporates to align their CSR policies with broader financial and operational strategies to achieve sustainable growth and competitive advantage Although this study provides valuable insights, future research could explore longer lag periods to capture the sustained impacts of CSR expenditure.
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