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ABSTRACT
The present study aims to assess the socio-demographic conditions of street vendors in Tlabung town and Mamit town and compare the occupational characteristics of street vendors in Tlabung town and Mamit town.The present study was conducted in Tlabung and Mamit in the year 2023.This research used both primary and secondary data. Primary data were gathered from 50 randomly selected women street vendors in two towns using structured interview questionnaires focused on their socio-economic conditions. Secondary data were sourced from government and non-government publications and research journals, and all data were analyzed using percentage calculations in Microsoft Excel.The study found that most women street vendors were middle-aged, especially between 41 and 50 years old, with younger vendors in Tlabung and older ones in Mamit. Marital status varied, with more unmarried vendors in Tlabung and more separated or widowed vendors in Mamit, reflecting different social conditions. Educational attainment was low, with many high school dropouts and some illiterate in Tlabung. Vendors primarily used personal savings to start businesses, citing financial hardship and unemployment. Income levels varied, with most vendors expressing moderate satisfaction.
Keywords:Street Vendors, Socio-Demographic profile, Occupation characteristics, Mizoram. 
Introduction
Street vending is a major component of the informal economy and it is among the most visible economic activities worldwide (Recchi, 2021). Street vending plays a crucial part in economic development by reducing poverty and creating employment (Nirathron, 2006; Njaya, 2014). 
Street vending is an important source of livelihood since an ancient time. Due to their ability to work for themselves, street vendors make up an important part of the urban population and play a crucial role in global urban economies. Residents can easily purchase everyday necessities at affordable prices from street vendors.
Street vendors are those who find it difficult to get secure jobs in the formal sector due to their lower level of education and lack of skills. They are self-employed, informal poor retail traders in the urban labour market. In India, National Policy for Urban Street Vendors (NPUSV, 2004) defined a street vendor as “who offers goods and services for sale to the public without having a permanent built-up structure but with a temporary static structure or mobile stall or head load”.
Street vendors are often considered among the most vulnerable and marginalized workers, yet they play a crucial role in providing essential goods and services to the community at affordable prices, making it easier for people to access these items. Street vendors also support their families by creating jobs and generating income (Suraiya and Noor, 2012). Timalsina (2011) mentioned street vending as a good source of generating livelihood for rural people in urban areas while providing goods at an inexpensive price. Thus, the present study aims to compare and highlight the socio-demographic conditions and the occupational characteristics of women street vendors in Tlabung town and Mamit town.
Objectives
1. [bookmark: _Hlk198628810]To assess the socio-demographic conditions of street vendors in Tlabung town and Mamit town.
2. To compare the occupational characteristics of street vendors in Tlabung town and Mamit town.
Study area
Tlabung town is located in the south-western part of Mizoram, which is under the district of Lunglei, Mizoram. It is a notified town. Tlabung was founded in 1871 by Lt. Col. T.H. Lewin, the Superintendent of the Chittagong Hill Tracts. According to 2011 census, Tlabung has a population of 4,554 among them 2,267 were males while 2,287 were females (Statistical Handbook, 2011).  
On the other hand, Mamit is located in the central region of Mamit district in the northwestern part of Mizoram. Mamit town is the headquarters of Mamit district in Mizoram. In the 2011 census, the total population was 7,884 among them 4074 were male and 3810 were female (Statistical Handbook, 2011). In June, 2018, NITI Aayog identified Mamit district as aspirational district due to the high poverty rate and low health and nutrition, education, and basic infrastructure (NITI Aayog, 2018).
Mamit and Tlabung towns of Mizoram show disparity in market characteristics indicating different community structures. Mamit has an operational daily market up to the evening, excluding Sunday by providing fresh goods. On the other hand, Tlabung has assigned 3 market days such as Tuesday, Thursday and Saturday; the activities of the market are most alert during early morning to about 11:00 AM (Thangluah et al., 2024) 
Methodology
This research incorporates both primary and secondary data. Primary data were collected through interview schedules. The well-structured questionnaire was developed for the collection of primary data regarding various socio-economic conditions of street vendors. A random sampling method was adopted and a total of 50 women vendors were interviewed through scheduled questionnaires in both towns. 
Documents published by Government and non-governmental agencies and research journals and works were used for collecting secondary data. 
The data was analyzed using percentages calculated in Microsoft Excel
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Roever (2011) examined the challenges faced by street vendors in Africa, Asia, and Latin America through three key criteria: physical environment, policy environment, and social protection. It highlights that vendors often work in inadequate conditions lacking essential infrastructure like running water and sanitation facilities. Moreover, local governments and police frequently evict vendors and confiscate their goods. Lastly, access to state-sponsored social protection is limited, leaving most vendors without the necessary support.
Selvakumar et al. (2014) conducted a study on street vendors in Sivakasi, Tamil Nadu, identifying eleven key challenges they face in their business. These include limited business opportunities, issues with local politicians, difficulties in collecting credit, an unfavorable physical environment, inadequate storage, hygiene and sanitation problems, challenges with registration, unstable earnings, hostility from local authorities, competition among vendors, and a lack of government support. Additionally, their analysis using Chi-Square tests revealed that all null hypotheses were accepted, indicating that vendors collectively acknowledged both the problems they encountered and the prospects for their businesses.
Kaur and Kaur (2017) found that the main challenge for street vendors in India is their inability to obtain formal institutional credit. This lack of financial resources hampers their ability to expand their businesses and achieve economic stability, ultimately limiting their socio-economic contributions. Street vending is a crucial livelihood source for the urban poor, and the researchers argue that this marginalized group deserves support through social and government initiatives, including NGOs, along with policies and laws to protect and promote the informal sector.
Bhowmik (2005) conducted a review titled "Street Vendors in Asia," focusing on street vendors in several Asian countries, including Bangladesh, Sri Lanka, Thailand, Singapore, Malaysia, the Philippines, Vietnam, Cambodia, Seoul, and India. The study highlighted a growing number of street vendors, driven by declining job opportunities in the formal sector and limited work in rural areas, particularly in countries like Bangladesh, Nepal, Vietnam, and Cambodia. Despite this growth, most Asian governments have been unwilling to identify street vending as a legal activity. However, countries like Malaysia, the Philippines, and India have implemented policies to regulate and protect vendors. Most street vendors in Asia are not unionized, with Korea and India being exceptions, where organizations like NASVI have had notable success.
Nirathron (2006) conducted a study on street food vendors and customers in the Klogtoey and Dindaeng districts of Bangkok. The research revealed that approximately 88% of the vendors were migrants, and many had previously worked in other sectors such as farming or manual labor. About 56% operated as individual vendors, while 44% were family-run. Many entered food vending primarily for financial reasons (48%), while 22% sought greater autonomy. The study found that 97% believed there were ample earning opportunities in vending, with 80% reporting adequate income and 86% expressing satisfaction with their work. Among consumers, around 33.2% purchased food multiple times a day, and 43.5% opted for cooked meals. The main reasons for choosing street food were its proximity (44.7%) and affordability (39.2%). The study also analyzed the advantages and disadvantages of street food vending, noting that convenience was the primary advantage (70.1%), while the main drawback was obstruction for pedestrians (53.5%).
Dimas (2008) examined the complexities surrounding street vending and proposed solutions based on successful global practices. He highlighted that street vendors pose significant challenges for urban governance, with city officials often resorting to removal tactics that prove counterproductive. Dimas advocated for a shift in the mindset of urban policymakers, suggesting the formulation of effective policies that leverage a "trickle-down effect" for street vendors. He recommended initiatives like allocating capital to reduce poverty, promoting microfinancing, and establishing registration processes for small enterprises. These measures, he argued, could enable street vendors to contribute positively to society.
Analysis and discussion
1. Socio-demographic profiles of street vendors in Tlabung town and Mamit town.
The study revealed that the majority of women street vendors in both towns were middle-aged, specifically between 41 and 50 years old. This indicates that middle-aged women play a significant role in the street vending industry in both Tlabung and Mamit. The study also revealed that Tlabung town has a relatively higher number of younger vendors compared with Mamit town. On the other hand, Vendors from Mamit town were older than Tlabung town. This indicated the distinct on social or economic conditions in Mamit town, where older women may turn to street vending for income due to limited job opportunities in formal sectors or to supplement household earnings. This showed the variation in age demographics between the two towns (Table 1).
The marital status of women street vendors in Tlabung town and Mamit town provided important insights into their economic and social roles. The majority of vendors in both towns were currently married, with 58 per cent in Tlabung town and 56 per cent in Mamit town. This suggested that the currently married women balance domestic responsibilities with contributing to household income, benefiting from shared resources and spousal support, which enhances business sustainability (Table 1).
In Tlabung town, the higher percentage of unmarried vendors (26%) reflected a trend among younger women seeking financial independence and entrepreneurial opportunities before marriage. On the other hand, the higher proportion of separated vendors in Mamit town (22%) highlights social challenges, as separation can lead to emotional and financial vulnerability (Table 1).
The presence of widowed vendors, particularly in Mamit town (10%), emphasizes the economic challenges they face, relying on vending as their main income source after losing a spouse. financial aid and business training are essential for this group (Table 1).
I am recommended, Add Number of Respondents for out 50 women vegetable vendors 
Table 1 Socio Demographic profiles of Women Vegetable vendors

	Indicators
	Tlabung
	Mamit

	Age
	Less than 30
	18%
	8%

	
	31-40
	32%
	28%

	
	41-50
	36%
	38%

	
	51-60
	6%
	16%

	
	Above 60
	8%
	10%

	Marital Status
	Unmarried
	26%
	12%

	
	Married
	58%
	56%

	
	Divorced
	10%
	22%

	
	Widow
	6%
	10%

	Education
	Illiterate
	8%
	0%

	
	Primary School
	48%
	12%

	
	Middle School
	28%
	20%

	
	High School
	10%
	64%

	
	Higher Secondary School
	6%
	4%

	Family Size
	Less than 5
	64%
	60%

	
	More than 5
	36%
	40%


The educational levels of street vendors in Tlabung town and Mamit town were quite low, reflecting significant challenges in their backgrounds. In Tlabung town, 8 per cent of vendors were illiterate, while 86 per cent of the sampled vendors were high school dropouts. However, Mamit town has no illiterate vendors, but an even higher percentage (96%) were high school dropouts (Table 1).
Only a small fraction of vendors have completed high school, with just 6 per cent in Tlabung town and 4 per cent in Mamit town achieving this level of education. This educational disparity highlights the need for initiatives to improve access to education and vocational training for street vendors, which could enhance their skills and economic opportunities (Table 1).
The family sizes of street vendors in Tlabung town and Mamit town were quite similar, with the majority of vendors in both towns having less than five members in their households. Specifically, 64 per cent of vendors in Tlabung town and 60 per cent in Mamit town fall into this category. This similarity in family size may reflect common cultural or economic conditions in both towns, suggesting that most vendors manage relatively small households (Table 1).
2. Occupational characteristics of street vendors in Tlabung town and Mamit town.
Regarding entry into street vending, the majority of respondents in both Tlabung town (64%) and Mamit town (66%) chose street vending primarily due to financial problems. Moreover, 28 per cent of vendors in both towns mentioned unemployment as a significant factor in their decision to engage in vending. Around 6 per cent in Mamit town and 8 per cent in Tlabung town reported that health issues prevented them from participating in more physically demanding jobs (Table 2).
Table 2 occupational characteristics of Women Vegetable vendors
	Indicators
	Tlabung
	Mamit

	Reasons
	Health problem
	8%
	10%

	
	Financial Problem
	64%
	66%

	
	Unemployment
	28%
	24%

	Sources of capital
	Personal Saving
	72%
	90%

	
	Lent from relatives
	20%
	6%

	
	Private money lender
	8%
	4%

	Monthly Income
	Less than ₹5000
	20%
	36%

	
	₹5001- ₹10000
	40%
	52%

	
	Above ₹10000
	40%
	12%

	Satisfaction on income level 
	Low
	22%
	22%

	
	Moderate
	62%
	66%

	
	High
	16%
	12%


Most street vendors in both Tlabung town and Mamit town mainly relied on personal savings to start their businesses. Specifically, 72 per cent of vendors in Tlabung town and 90 per cent in Mamit town used their savings as initial capital. In contrast, borrowing from relatives, private lenders, or banks was less common. Merely 6% and 20% of street vendors in Mamit town and Tlabung town, respectively, obtained their initial funding from family members. Additionally, loans from money lenders and private financiers accounted for 8 per cent of vendors in Tlabung town and just 4 per cent in Mamit town (Table 2). The findings highlighted that the significance of personal savings as the main capital source, indicating a strong reliance on individual financial resources. 
In Mamit town, the majority of street vendors reported monthly earnings between Rs. 5001 and Rs. 10000. However, there was a significant variation in income levels, with only 12 per cent of vendors earning more than Rs. 10,000 per month. In contrast, Tlabung town presented that a different income distribution. Among the street vendors from Tlabung town, 40 per cent of street vendors earned between Rs. 5001 and Rs. 10000 in a month, while another 40 per cent earned above Rs. 10,000. Additionally, those earning less than Rs. 5,000 per month account for 36 per cent of respondents in Mamit town and 20 per cent in Tlabung town (Table 2).
These findings indicated variation in income between the two towns. Mamit town had a higher proportion of vendors in the lower income, while Tlabung town showed a more balanced distribution with a significant portion earning above Rs. 10,000 (Table 2).
The study assessed satisfaction on income level among street vendors in Tlabung town and Mamit town by providing three satisfaction levels: high, moderate, and low. The findings revealed that 16 per cent of vendors in Tlabung town and 12 per cent in Mamit town reported a high level of satisfaction with their jobs. In contrast, a larger proportion expressed moderate satisfaction, with 62 per cent in Tlabung town and 66 per cent in Mamit town. Notably, 22 per cent of vendors in both towns reported a low level of satisfaction (Table 2).
Conclusion
The study focused on the women street vendors in Tlabung and Mamit towns. The high proportion of married vendors showed that the responsibility for family management and income in both towns. Tlabung had a relatively higher percentage of unmarried vendors, suggesting that many of these women are pursuing financial independence and business opportunities and Mamit has more separated and widowed vendors which states significant social challenges. Educational levels had been low in both of the towns, therefore requiring economic opportunities. The majority of vendors used their savings to start up their businesses. The distribution of income showed that women vendors from Mamit town were earning less than the women vendors from Tlabung town. The levels of satisfaction with incomes were moderate, which shows the desire of many vendors to uplift their standard of living.
From the findings, it can be concluded that support from the government to woman street vendors from Tlabung and Mamit towns could be uplifting the conditions of women by meeting their needs, supporting these vendors will not only benefit individually but also have a positive impact on the community.
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