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	         This manuscript contributes significantly to the scientific community by provided that insights into the impact of social media on consumer behavior, particularly among Filipino millennials. By exploring the nuances of social media's influence on purchase decisions, this study advances our considerate of the complex dynamics between social media, consumer behavior, and marketing strategies. The  study's focus on a specific demographic provides a framework for future research on diverse consumer groups, enabling more targeted and effective marketing approaches.
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3. strategies for leveraging social media to enhance brand loyalty and drive purchase intent.
	

	Is the manuscript scientifically, correct? Please write here.
	         The manuscript's scientific correctness depends on several factors, including, methodology, data quality,  Statistical analysis and conclusion
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	1.  Ensure references are recent (within the last 5-10 years) to reflect current trends and research in social media and consumer behavior.

               2. To Consider adding references that specifically focus on social media impact, marketing effectiveness and targeted advertising.
	

	Is the language/English quality of the article suitable for scholarly communications?
	The language and English quality of the article appear to be generally suitable for scholarly communication
	

	Optional/General comments


	Consider the following suggestions :
  1. Clarity and concision

  2. Verify that technical terms

  3. Eliminate any minor errors in grammar, punctuation, or formatting.

The article's overall quality and readability would be enhanced, making it even more suitable for scholarly communication.
	


	PART  2: 



	
	Reviewer’s comment

    
	Author’s Feedback (It is mandatory that authors should write his/her feedback here)

	Are there ethical issues in this manuscript? 


	(If yes, Kindly please write down the ethical issues here in detail)


	


Reviewer details:

M. Abdul Rahuman, Sadakathullah Appa College ( Autonomous ), India
Created by: DR
              Checked by: PM                                           Approved by: MBM
   
Version: 3 (07-07-2024)

