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Examining the Effects of Perceived Mate Availability on Intrasexual Competitiveness and Alcohol Consumption: Hidden Effects of Gender and Relationship Status	Comment by Ifeoma Ofurum: The title is a bit long. Can we modify to:
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ABSTRACT 

	Aims: To investigate whether perceived mate availability influences intrasexual competitiveness and hypothetical alcohol consumption, and to examine the moderating role of gender and relationship status.
Study Design: Between-subjects, single-blind experimental design.
Place and Duration of Study: School of Psychology, University of Portsmouth, between March and June 2024.
Methodology: Ninety-two participants (52 females; aged 18–54, M = 26.34, SD = 7.12) were randomly assigned to read priming articles simulating either mate abundance or mate scarcity. Participants completed the Intrasexual Competition Scale (ICS) and an Alcohol Purchase Task (APT). Four dependent variables were generated from the APT: derived Q₀, derived α, observed intensity, and observed Omax. ANOVAs and MANOVAs were conducted to test the effects of priming condition, gender, and relationship status on these outcomes.	Comment by Ifeoma Ofurum: These figures are confusing. Explain.

Also, there is no clear statement of sample exclusion. 
Mention participant size after exclusions briefly.	Comment by Ifeoma Ofurum: Avoid mentioning "derived Q₀ and α" without explaining
Results: No significant main effect of condition was found on intrasexual competitiveness. However, significant interaction effects emerged, particularly for females in romantic relationships, suggesting that relationship status moderates sensitivity to mate availability cues. For alcohol consumption, mate scarcity increased hypothetical demand (Q₀) and reduced-price sensitivity (α), particularly among males in relationships. No significant effects were found for observed intensity or Omax overall, but significant interactions with gender and relationship status were present.
Conclusion: Mate availability cues influence hypothetical alcohol consumption, particularly among partnered males, supporting evolutionary models of risk-taking and mate signalling. The null effect on ICS underscores the need for improved manipulation checks and more sensitive measures of competitiveness. Cultural factors and socioeconomic variables should be considered in future studies to enhance generalisability.
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1. INTRODUCTION 	Comment by Ifeoma Ofurum: Most of your citations in this section are outdated. Kindly focus on more recent literature.

Of course, the cited theories are exempted from the update 

Alcohol is one of the most widely consumed recreational substances worldwide, second only to caffeine (Rajendram et al., 2006). In Europe, per capita consumption is among the highest globally, averaging more than three bottles of wine per week (WHO, 2019). Excessive alcohol use is a leading contributor to premature mortality, accounting for approximately 6.5% of all deaths in the European region (Rehm et al., 2009). Beyond mortality, alcohol misuse is associated with a wide range of health problems, including liver cirrhosis, pancreatitis, cancer, diabetes, and neurological and psychiatric disorders such as depression and suicide (Grønbæk, 2009; Rehm et al., 2003; Brady, 2006; Norström & Ramstedt, 2005). Social consequences are also significant, ranging from violence and vandalism to family conflict and financial instability (Klingemann & Gmel, 2001; Meloni & Laranjeira, 2004).

While the physical and social consequences of alcohol misuse are well documented, the motivational factors underlying alcohol use remain incompletely understood. One influential framework is the motivational model by Cox and Klinger (1988, 1990), which posits that drinking is driven by two orthogonal dimensions: valence (positive vs. negative reinforcement) and source (internal vs. external motivation). This yields four primary motives for alcohol use (Cooper, 1994). Closely related is expectancy theory, which assumes that individuals hold beliefs about the anticipated outcomes of alcohol consumption, influencing their drinking behaviour (Stacy et al., 1990). However, empirical findings related to expectancies are mixed, with inconsistent support for both positive and negative expectancy effects (Jones et al., 2001).

Moreover, there is growing recognition that some determinants of alcohol consumption may be implicit and not accessible through introspection (Cox & Klinger, 2004). These insights have prompted interest in alternative theoretical frameworks, including evolutionary psychology, which posits that behaviours, particularly those with fitness-related trade-offs, may be shaped by reproductive strategies rather than conscious deliberation.

According to sexual selection theory (Darwin, 1871; Trivers, 1972), traits that reduce survival can evolve if they enhance reproductive success. This applies especially to males, who, due to lower obligatory parental investment, have evolved traits and behaviours aimed at maximising mating opportunities (Emlen & Oring, 1977). For example, the peacock’s tail is maladaptive for survival but advantageous for mate attraction. In humans, men more often value physical attractiveness in mates, while women place greater importance on resource acquisition and stability (Buss & Barnes, 1986). This asymmetry has implications for intrasexual competition: males are more likely to display status or risk-taking behaviours to attract mates, while females often focus on physical appearance (Buss, 1988).

Initially, female aggression and competitiveness were thought to be by-products of male aggression due to shared genetics (Wallace, 1891). However, research now shows that intrasexual competition exists in both sexes, especially when access to mates or mate-relevant resources is limited (Rosvall, 2011). Under such conditions, women may also engage in competitive behaviours to secure reproductive opportunities.

Arnocky et al. (2014) demonstrated that perceived mate scarcity increases intrasexual competitiveness in both men and women, regardless of relationship status. Other work has linked intrasexual competition to mate retention behaviours (Arnocky et al., 2018). Additionally, individuals are often willing to accept long-term physical or psychological costs to improve short-term mating prospects. For example, intrasexual competition is a stronger predictor of body dissatisfaction and disordered eating than media exposure (Ferguson et al., 2011), and it also predicts anabolic steroid use among male bodybuilders (Harris et al., 2019).

Given these findings, alcohol use may also be interpreted within an evolutionary framework. Risk-taking, which includes impulsivity and alcohol consumption, is known to be associated with intrasexual competition (Baker & Maner, 2009). Furthermore, drinking games among university students have been identified as a form of competitive mating display, particularly for men (Hone et al., 2013; Hone & McCullough, 2015). Other research has found correlations between intrasexual competitiveness and hazardous alcohol use (Harris et al., 2019), though causality remains unclear and most studies rely on student samples.

This study addresses these gaps by examining whether perceived mate availability influences intrasexual competitiveness and hypothetical alcohol consumption in a broader, more demographically diverse sample. It also considers the moderating effects of gender and relationship status, two variables frequently implicated in both mating and alcohol use research (Pedersen et al., 2009). Alcohol demand is measured using the Alcohol Purchase Task (Murphy & MacKillop, 2006), which provides behavioural economic indices of consumption and price sensitivity.

The following hypotheses were tested: mate scarcity would increase intrasexual competitiveness; higher intrasexual competitiveness would be associated with increased alcohol consumption and reduced-price sensitivity; and gender and relationship status would moderate these effects.	Comment by Ifeoma Ofurum: Hypotheses are mentioned but could be numbered or bulleted for better clarity.

2. material and Methods 

2.1 Participants 	Comment by Ifeoma Ofurum: Did they sign a consent form before partaking in this study?

A total of 129 participants completed the study. After applying exclusion criteria (see Section 2.5.1), the final sample included 92 participants (52 females), aged 18 to 54 years (M = 26.34, SD = 7.12). Participants were recruited online via Facebook, targeting individuals from the United Kingdom and Lithuania. Eligibility criteria included being 18 years or older and reporting any alcohol consumption. Participation was voluntary.
Table 1 presents the demographic characteristics by condition.	Comment by Ifeoma Ofurum: Reformat Table 1 to be clear. Use a standard format with rows for demographics, columns for conditions.

Also, present some of the statistical outcomes in your tables to enhance clarity and comprehension.
	Condition (N)
	Age (SD)
	Gender (male/females)
	Ethnic Background (white)
	Relationship status (single)
	*Drinking frequency (%)


	Mate Abundance (N = 41)
	25.9 (5.44)
	20/21
	80 %
	37 %
	1. 24 % 
2. 44 %
3. 27 %
4. 5 %

	Mate Scarcity 
(N = 51)
	26.69 (8.26)
	20/31
	80 %
	39 %
	1. 27 % 
2. 43 %
3. 26 % 
4. 4 %


Notes. *Drinking frequencies: 1. Monthly or less, 2. 2-4 times per month, 3. 2-3 times per week, 4. 4 or more times per week. 

2.2 Design

This was a single-blind, between-subjects experimental study conducted online using the Gorilla platform. Participants were randomly assigned to one of two conditions: mate abundance or mate scarcity. The independent variables were condition, gender, and relationship status. The dependent variables included intrasexual competitiveness and alcohol consumption, operationalised through four indices. Ethical approval was granted by the University of Portsmouth Department of Psychology Ethics Committee.	Comment by Ifeoma Ofurum: You should separate this into a heading of its own for clarity. 
Can you provide the number of the document here?

What about signing of a consent form before the participants became a part of the study?

2.3 Materials and Procedure	Comment by Ifeoma Ofurum: Section numbering is inconsistent (e.g., 2.3, then jumps into 2.1.1 again).
Cross check your numberings please

2.1.1 Demographics Questionnaire
Participants first completed a demographics questionnaire assessing age, gender, ethnicity, relationship status, and drinking frequency.

2.1.2 Priming Task
Participants were randomly allocated (1:1 ratio) to the mate abundance or mate scarcity condition. Each group read a brief fictitious article, adapted from Spielmann et al. (2009), designed to manipulate perceived mate availability. Articles in the abundance condition described favourable romantic prospects and high partner availability, while the scarcity condition emphasised limited opportunities and difficulty finding new partners. These manipulations have previously been validated and shown to affect intrasexual competition (Arnocky et al., 2014).

2.3.3 Intrasexual Competition Scale (ICS)	Comment by Ifeoma Ofurum: Check your numbering
Participants then completed the 12-item ICS (Buunk & Fisher, 2009), which measures competitiveness toward same-sex individuals. Items were rated on a 7-point Likert scale (1 = not at all applicable to 7 = completely applicable). Example items include: "I can't stand it when I meet someone of the same sex who is more attractive than I am." A mean score was computed by averaging all item responses. Higher scores indicate stronger intrasexual competitiveness. The ICS has demonstrated good reliability in previous studies (e.g., α = 0.83; Harris et al., 2019).

2.3.4 Alcohol Purchase Task (APT)

Following the ICS, participants completed the APT (Murphy & MacKillop, 2006). This behavioural economic task measures hypothetical alcohol demand across increasing price points (£0 to £9 per drink). Participants imagined being at a bar with friends from 9 PM to 2 AM, where standard alcoholic drinks were available. They were asked how many drinks they would consume at each price point (e.g., "How many drinks would you purchase if each cost £1?").
The task generated four dependent variables: Derived Q₀: estimated consumption at zero price; Derived α: price sensitivity (elasticity); Observed Intensity: actual consumption at £0; Observed Omax: maximum monetary expenditure across prices.
The APT has demonstrated validity in both hypothetical and real settings (Amlung et al., 2012).

2.4 Data Analysis

2.4.1 Data Cleaning

Of the 129 initial participants, 37 were excluded: 3 provided non-binary or missing gender responses, 17 reported never drinking alcohol, 11 were removed due to poor-quality APT data (e.g., empty responses, bounce violations, or reversals from zero), 5 outliers were removed to meet assumptions of normality. This resulted in a final sample of 92 participants: 41 in the mate abundance condition and 51 in the mate scarcity condition.

2.4.2 ICS Analysis

Mean ICS scores were analysed using a three-way between-subjects ANOVA with condition, gender, and relationship status as factors. Levene’s test indicated no violations of variance homogeneity.

2.4.3 Alcohol Purchase Task Analysis

Demand curves were modelled using Hursh and Silberberg’s (2008) exponential equation:	Comment by Ifeoma Ofurum: Too much emphasis on model fitting details in a behavioural study (e.g., detailed equation of Hursh and Silberberg) may not be ideal.

For a general psychology journal like the one you are making this submission to, it’s best in my opinion to focus more on the meaning and implications of the tests rather than complicated model fitting.
ln(Q) = ln(Q₀) + k(e^(–α × Q₀ × C) – 1), where: Q = consumption at price C, Q₀ = baseline consumption (at or near zero price), α = price elasticity, k = constant (set to 2.3, reflecting a log consumption range of 10). Zero values were replaced with 0.01 to enable log transformation. Curve fitting and model comparisons were conducted using GraphPad Prism 9.2.0.

Additionally, observed intensity and Omax values were directly analysed. Observed intensity corresponded to the number of drinks at £0. Omax was calculated by multiplying each consumption response by the corresponding price and extracting the highest value. As these variables were positively correlated (r = 0.52, p = .001), a multivariate analysis of variance (MANOVA) was used to assess effects of condition, gender, and relationship status. Assumptions of multivariate normality and equality of variance were met (Box’s M and Levene’s tests non-significant).

All statistical analyses were conducted using IBM SPSS Statistics Version 26.0 and GraphPad Prism Version 9.2.0.

3. results	Comment by Ifeoma Ofurum: End the Results section with a short paragraph summarizing the main significant and non-significant findings.

3.1 Intrasexual Competition Scale	Comment by Ifeoma Ofurum: There is no consistent effect size reporting for all results (although ηp² is included in some places).
Confidence intervals should also be reported.
A three-way ANOVA was conducted on ICS scores with condition, gender, and relationship status as between-subjects factors.
The main effect of condition on ICS score was not significant, F(1, 79) = 0.34, p = .56, ηp² = .001, which contradicts the original hypothesis. However, there was a significant main effect of gender, F(1, 79) = 4.68, p = .03, ηp² = .06, with males scoring higher on ICS than females. The main effect of relationship status was not significant, F(2, 79) = 1.42, p = .29, ηp² = .04.
There was a significant interaction between condition and relationship status, F(1, 79) = 4.90, p = .03, ηp² = .06. Pairwise comparisons indicated that, within the mate scarcity condition, participants in romantic relationships scored significantly higher on ICS than single participants.
The three-way interaction between condition, gender, and relationship status was not significant, F(1, 79) = 0.42, p = .52, ηp² = .001. However, post hoc analyses revealed that within the mate scarcity condition, females in relationships scored significantly higher on ICS than single females.
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Note. Higher scores indicate stronger willingness to compete with same sex individuals. 
Figure 1. Mean ICS scores (+/- 1 SD) of males and females based on relationship status for both conditions.
3.2 Alcohol Purchase Task
To analyse demand curves, data from the Alcohol Purchase Task were fitted using the exponential model described in the methodology. The model showed excellent fit in both conditions, with R² = .98 for the mate abundance group and R² = .99 for the mate scarcity group.

Participants in the mate abundance condition showed a mean Q₀ of 4.7 (SD = 0.79), while those in the mate scarcity condition had a higher mean Q₀ of 5.2 (SD = 1.07). Corresponding α values were 0.0063 (SD = 0.0043) for mate abundance and 0.0053 (SD = 0.0041) for mate scarcity. Statistical comparison of these curves revealed that the Q₀ estimates differed significantly between conditions, F(1, 21) = 7.60, p = .01, indicating greater hypothetical alcohol consumption at zero price under mate scarcity. The α estimates were also significantly different, F(1, 21) = 21.00, p = .001, with a steeper decline in consumption under mate abundance. These findings are consistent with the hypothesis that perceived mate scarcity increases alcohol demand and reduces price sensitivity.
[image: A graph of a drink price
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Figure 2. Demand curve (log consumption; price).  Mean alcohol demand curve for both conditions.

Analysis of directly observed values (consumption at £0 and maximum expenditure) did not yield significant effects for condition, F(2, 78) = 0.19, p = .82, Wilks’ λ = .99, ηp² = .005, or gender, F(2, 78) = 1.73, p = .18, Wilks’ λ = .96, ηp² = .04. However, relationship status showed a marginally significant effect, F(4, 156) = 2.43, p = .05, Wilks’ λ = .87, ηp² = .06, with single participants tending to report higher alcohol-related outcomes compared to those in romantic relationships. Further pairwise comparisons revealed that this effect was significant only for maximum expenditure, while differences in consumption intensity were not statistically significant.	Comment by Ifeoma Ofurum: The way some tests were reported (e.g., "Wilks’ λ = .90") may be too technical without clear explanation.
You need to include clearer explanations

There was a significant interaction between condition and relationship status, F(2, 78) = 4.19, p = .02, Wilks’ λ = .90, ηp² = .06. Participants in relationships exposed to mate scarcity reported higher consumption intensity and maximum expenditure than those in the same relationship status group under mate abundance. The interaction between condition and gender was not significant, F(2, 78) = 1.27, p = .29, Wilks’ λ = .97, ηp² = .03. However, the three-way interaction among condition, gender, and relationship status was significant, F(2, 78) = 4.42, p = .02, Wilks’ λ = .90, ηp² = .10.

Further analysis showed that males in romantic relationships reported significantly higher consumption intensity and expenditure under mate scarcity compared to those under mate abundance. Additionally, single males in the mate abundance condition showed higher maximum expenditure than single males in the mate scarcity condition.
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Figure 3. Mean consumption intensity values (+/- 1 SD) for both conditions separated by relationship status and filtered by gender.
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Figure 4. Mean maximum expenditure values (+/- 1 SD) for both conditions separated by relationship status and filtered by gender.
3.3 Awareness of Study Purpose
When asked to guess the purpose of the study, 15 participants (16%) responded that correctly or partially referenced intrasexual competition. The remaining 77 participants (84%) gave incorrect or unrelated responses. These results suggest that the priming manipulation was subtle enough to avoid demand characteristics for the majority of participants.

Discussion	Comment by Ifeoma Ofurum: End the discussion with a paragraph about broader implications and suggest future research areas.

This study aimed to replicate prior findings that perceived mate scarcity increases intrasexual competitiveness and to explore whether this manipulation also influences alcohol consumption behaviour. It additionally examined the moderating roles of gender and relationship status. The results provide partial support for the hypotheses, with significant findings emerging primarily in the domain of alcohol consumption rather than competitiveness.

Contrary to expectations and previous research (e.g., Arnocky et al., 2014), the manipulation of mate availability did not produce a significant main effect on intrasexual competitiveness. However, interaction effects suggest that relationship status moderates the response to mate availability cues. Specifically, individuals in romantic relationships, particularly females, reported higher competitiveness under mate scarcity compared to single participants. These findings suggest that the priming manipulation may differentially activate mating-related motives depending on one’s current relationship context. It is possible that partnered individuals experience heightened mate guarding or mate retention concerns when scarcity cues are present, especially if they perceive competition for their partner's attention.

The null main effect for competitiveness may reflect limitations in the sensitivity of the Intrasexual Competition Scale (ICS), which was designed to assess stable traits rather than transient states. It is also possible that the manipulation itself was insufficiently strong or that its effects decayed before measurement. The absence of a direct manipulation check limits the ability to draw firm conclusions in this regard.

By contrast, the alcohol-related outcomes provide stronger support for the hypothesised effects. Participants exposed to mate scarcity showed higher hypothetical alcohol consumption and reduced-price sensitivity on the Alcohol Purchase Task (APT), as reflected in higher Q₀ and lower α values. These effects were particularly pronounced among males in romantic relationships, suggesting that alcohol demand may function as a form of costly signalling in mating-relevant contexts. This interpretation aligns with prior research linking risk-taking to status-driven behaviours (Griskevicius et al., 2007; Baker & Maner, 2009) and with the idea that alcohol use can serve social and strategic functions within mating dynamics.
Interestingly, no significant differences were observed in the directly reported values of observed Q₀ and Omax across the full sample. However, interaction effects emerged once again: participants in romantic relationships, especially males, showed greater consumption and spending under mate scarcity conditions. Single males, on the other hand, exhibited higher expenditure under mate abundance, a finding that runs counter to initial predictions. One possible interpretation is that single males exposed to abundance cues may perceive greater opportunities for short-term mating and respond with increased display behaviours, including willingness to spend on alcohol.

These findings raise the possibility that perceived mate availability interacts with mating strategy—conscious or unconscious—to influence economic decisions around alcohol. The results support the argument that alcohol consumption may, in some contexts, be shaped by mating motives and that behavioural economic tools such as the APT can effectively capture these subtle changes.

It is important to acknowledge that other mechanisms can be in play, including changes in self-esteem, testosterone levels, or anxiety, which were not directly measured. While speculative explanations based on these variables are theoretically grounded (e.g., Bernhardt et al., 1998; Nepomuceno & Stenstrom, 2021), they require empirical testing in future research. For example, measuring circulating testosterone or incorporating validated self-esteem and anxiety scales would allow for more robust conclusions about mediation effects.	Comment by Ifeoma Ofurum: This is a speculation, and speculations are not always tied to data e.g., speculating that testosterone could explain results and yet no testosterone was measured.

Avoid speculative explanations 
Taken together, the results suggest that mating-related environmental cues can influence behavioural decision-making around alcohol, particularly among individuals in romantic relationships. These findings add to a growing body of research indicating that evolutionary motives extend beyond social cognition to affect consumption and health behaviours. They also highlight the importance of considering gender and relational context when interpreting these effects.

4.4 Limitations and Future Directions	Comment by Ifeoma Ofurum: There is no mention of sample bias. 
E.g your participants were mostly white from UK/Lithuania, and then there is the online sampling bias too to consider.

You also did not highlight that small sample size per group affects power.

Adding a sentence like below would help:
Small sample size per subgroup may have limited statistical power to detect moderate effects.

In your recommendation, you recommend larger, more diverse samples in future study.


This study has several limitations that should be considered. First, the absence of a manipulation check limits confidence in whether perceived mate availability was successfully altered, particularly given the null findings on intrasexual competitiveness (Arnocky et al., 2014). Future studies should directly assess participants’ perceptions post-priming.

Second, the Intrasexual Competition Scale may have lacked sensitivity to detect subtle, situational changes in competitiveness, particularly in older or more diverse samples. Prior research has shown the scale performs well in younger student populations (Buunk & Fisher, 2009), but further validation in broader samples is warranted.

Third, while participants were recruited from the UK and Lithuania, nationality and cultural background were not recorded or analysed. Cultural differences could have influenced both mating norms and drinking behaviours, and future studies should control for or compare across national contexts.

Fourth, socioeconomic variables such as income which may influence alcohol purchasing patterns and price sensitivity (Hursh & Silberberg, 2008) were not measured. Including these variables could clarify the interpretation of demand curve parameters.

Finally, random attention checks were not used in the present study which could have affected the quality of the data. inclusion of random attention checks should be considered. This could help ensure engagement in priming task and improve the quality of data.


4. Conclusion

This study investigated the effects of perceived mate availability on intrasexual competitiveness and alcohol-related decision-making. While no overall increase in competitiveness was observed, interaction effects suggest that relationship status, especially among females, may moderate responsiveness to mating cues. More robust effects were observed on hypothetical alcohol demand: mate scarcity increased estimated consumption and reduced-price sensitivity, particularly among males in relationships. These findings partially support evolutionary models of mating-related behaviour and provide preliminary evidence that mating motives may influence economic decision-making around alcohol. Future research should incorporate manipulation checks, include cultural and socioeconomic variables, and use more sensitive measures to clarify these mechanisms.
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Out with the old, in with the new

You’ll be happier than ever in no time 0 By Lee Bargh

Why is it that when you find love again entered new relationships, they had them
after a breakup, it feels like you've rate their happiness and satisfaction again,
never been happier in your whole life? this time with their new partner. The
Weren't you this happy in your past  encouraging finding is that most people —a
relationships too? What makes this whopping 87% — reported being happier
one so different? and more satisfied with their new partners
than they did when with their past
The exciting truth is that this pinnacle partners.

of happiness may be the real thing!
Even more exciting is that people tended to

In a recent study published in the find these new rewarding relationships
Journal of Social and Personal within only five months of their breakups!
Relationships, psychologists Janet This was true regardless of how

Kerrigan and William Hoffman asked  discouraged people felt about their future

people to rate their happiness and prospects, which, not surprisingly, was
satisfaction in romantic relationships. more common when they had been

The researchers then followed the dumped. In fact, about seven months
progress of those relationships over 5 following a breakup, 91% of people in the
years. If partners broke up and study had found a new partner.

People tended to find new rewarding relationships

within only five months of their breakups

So how am I this happy so quickly?

First of all, experience with relationships, both successful and well, not-so-
successful, helps us to better understand how relationships really work.
According to Janet Kerrigan, “We are so bombarded from youth with fairy
tale images of how relationships will magically develop and that we will ‘live
happily ever after.”” But once we've been in a real relationship, and we
learn the hard way that people have flaws and it can be tough to keep the
magic alive, we develop more realistic expectations of relationships.
Understanding that relationships take effort encourages us to work harder
with our partners, which helps keep relationships strong. Go figure that
realizing relationships aren’t always perfect makes them more...perfect!

Yet another reason why satisfaction may be higher this time around is that
we learn from our failed relationships what we want (and don’t want) in a
partner. Even having your heart broken can be good in the long run.
Kerrigan says, “Emotional pain helps people be more honest with
themselves, to really understand what it is they want.” And most of us —
because we want to avoid having the same problems in our next
relationship — use this newfound information to weed out potential duds.

At the same time, this increased knowledge about ourselves and what we
want our relationships to look like helps us to be more efficient in finding
our next partner. For instance, if you realize that you especially want a man
with strong family values, you might come to understand that you’re more
likely to meet him through Habitat for Humanity than at the local singles
bar. Or you might have a better idea of which one of your friends you're
willing to trust to set you up on a blind date.

Because of this, it turns out we actually do tend to find better mates the
next time around. We have more realistic expectations for our relationships,
which promote relationship satisfaction and longevity, and at the same time
we have a better idea of where to meet the right people. So don’t waste
your time thinking there’s no more fish in the sea, because not only do you
have better bait, you’re throwing back the guppies and are ready for the big
catch. 0
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Beggars can’t be choosers
After losing love, the outcome can be bleak 0 By Lee Bargh

Have you ever felt that after the
ending of a relationship you must be
doomed to be alone forever? If you
couldn’t make this relationship last,
how will you ever be able to find
someone to spend your whole life
with?

people tend to remain single for longer
than they expect or want. The researchers
found that people who had experienced
the end of a relationship within the past
year struggled to find a new partner. The
reason? Nearly 87% of the respondents
said that there simply “wasn’t anyone good
While these may just sound like the ~ to date.”

sad laments of a heartbroken lover,
. researchers say they may contain
some unfortunate truths.

Since people do not seem to be dating the
cream of the crop the second time around,
it’s not surprising that a longitudinal study
According to a recent study published ~following people’s relationships over a five
in the Journal of Social and Personal  Yyear span found that people tend to report
Relationships by psychologists Janet ~ being less satisfied with their new partners
Kerrigan and William Hoffman, the sad than they were with their previous

reality is that after breaking up most  partners.

Nearly 87% of the respondents said that
there simply “wasn’t anyone good to date.”

Where have all the good ones gone?

Maybe you’d be better off looking for a needle in a haystack. Finding a great
partner, it turns out, was the biggest life frustration for people in Kerrigan and
Hoffman’s study.

Just as the best deals get snapped up before you can get to the sale, the best
partners are a hot commodity. Since they’ve got lots of options, they’re usually
gone before you can get to them. According to Janet Kerrigan, “The problem is
that since loyalty and commitment are so much of what makes a person attractive,
the best partners get in relationships and stay in them.” So Mr. and Ms. Right are
out there, it’s just that they’re a couple, and so aren’t available.

Satisfaction in new relationships is another issue. Because we tend to experience
such strong emotions with breakups, we like to feel as though we've learned
something from them. This may include what we believe we want (and don’t want)
in a partner. Or it could outline what sort of relationship trajectory we expect. The
problem is that we actually don’t learn as much about relationships as we think we
do. In fact, the hurt or anger that lingers from previous relationships impairs
decision making and leads to selecting poor options for partners and what sorts of
behaviour are appropriate in relationships.

Along with these poor choices (and perhaps because of them), satisfaction can also
be lower because we may feel as though we’re “settling” if our new guy doesn’t
quite measure up to what we know we deserve. My girlfriends commonly talk
about their guys saying “He’s getting better,” or “He promised to stop doing so and
so.” These kinds of attitudes promote low satisfaction since our partners are
obviously less than ideal, but deep down inside we know we can’t really change
them. We must decide, then, whether we’d rather settle with this one, or risk
being alone forever on the chance that we find the right one.

Now rather than trying to break up happy looking couples to “free up” a potential
mate, consider what you can do to take care of yourself. Try to stay busy, exercise,
learn a new language — focus on taking your happiness into your own hands. Don’t
waste your time waiting for some knight in shining armour to come make
everything better. ¢




