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	Reviewer’s comment

Artificial Intelligence (AI) generated or assisted review comments are strictly prohibited during peer review.

	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	The paper provides a clear and focused examination of the emerging use of TikTok as an app used for watching film clips, an understudied topic that deserves further investigation. In this regard, the study addresses a notable research gap. It is also important that the topic is approached through primary research, specifically tailored to the research question, which is both effective and enlightening. The paper is well-structured and analyzes the results systematically and methodically, arriving at specific and informative conclusions. I also appreciate that the author articulates a theoretical framework (Uses and Gratification Theory, constructivism approach, descriptive phenomenology principles) to rely on, complement and correlate with the primary research.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, the title is sufficient in its present form, since it fully and accurately provides information about the subject of the article. 

	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	Yes, the article’s abstract is fairly comprehensive. However, the conclusions could be enriched, especially provided that minor scientific and technical issues are addressed and the bibliography is expanded. 
	

	Is the manuscript scientifically, correct? Please write here.
	An important issue that requires improvement in the article is the lack of citations in several sentences and entire paragraphs in some cases. This should be corrected throughout the entire text, as each sentence should provide information about its theoretical foundation and must be properly cited. Missing citations include: 
“Beyond algorithms, previous research highlights the role of visual techniques, such as camera angles, in shaping audience interaction and engagement with media content. Camera techniques contribute to TikTok’s unique viewing experience by influencing psychological aspects such as immersion, presence, perceived realism, and entertainment. The way a video is framed or shot can heighten emotional engagement, making short-form content more impactful. By strategically using camera angles, TikTok videos create a heightened sense of realism and connection, reinforcing the platform’s immersive nature”.
“Since its launch in 2016, TikTok has emerged as one of the most popular application-based sharing platforms worldwide. Operated under the Chinese tech company ByteDance, TikTok has been downloaded over 2.6 billion times and currently boasts more than 1 billion active users each month. The platform allows users to produce and share a variety of audiovisual content, initially offering short video formats such as music clips and lip-syncs with durations of up to 15 seconds. Over time, TikTok expanded this limit, now allowing users to upload videos of up to 3 minutes, enhancing user creativity and flexibility”.
“TikTok, as an entertainment-based application, has proven to be effective at meeting users’ leisure needs by delivering content tailored to their preferences. Its powerful algorithm intelligently curates engaging videos, creating a “rabbit-hole” effect that keeps users watching and consuming what the platform serves”.
“With its features enabling users to flexibly determine both content and viewing time, TikTok offers a sense of convenience that often leads users to spend more time on the platform compared to traditional media, such as television. Consequently, viewers become highly immersed in the self-selected audiovisual content, devoting focused attention to the experience”.
“TikTok serves as an “instant companion,” offering on-demand entertainment that dispels boredom”.
Equally important, in my opinion, is to document a little more the theoretical framework and the choice of specific approaches to qualitative research, so that it is more organically linked to the research and thus more convincing, both theoretically (in Material and Methods chapter) and in the Results and Discussion. Although similarities and differences are correctly sought, this would help to highlight the uniqueness of the participants' experience and, within the framework of the constructivist approach, to make more evident and understandable the connection between the life setting and the contexts of life and work of the participants with their experience, (e.g., degree of boredom in daily life) as well as the very fact of the interpretative analysis of these data (i.e. that it is an interpretation of them and not an objective description).

In the same context, while the paper uses some recent literature, there is room for a broader engagement with current research developments. Especially in the Results and Discussion chapter, the interpretation of the results could be further strengthened bibliographically and related to a broader discussion on the relevant issues. In the subsection Film, newer literature should also be taken into account, especially on the newly emerged “new media film industry” (see related Zhang, Z. (2023). The Impact of the Interactive New Technology of TikTok on the Pre-production Stage of the Film Industry Chain. BCP Education & Psychology, 8, 123-128. https://doi.org/10.54691/bcpep.v8i.4299).
In addition, the article does not clearly indicate who the intended audience or beneficiaries of the research are. The same applies to its limitations and delimitation, e.g., the number of interviewees (small sample, yet representative of diverse groups?), or the possibility of future combination of the method used with others like observation, for instance).  
Moreover, in the Uses and Gratification Theory (UGT) chapter, where the main features of this theory are outlined, including the fact that “social and contextual elements shape audience activity’, there is no further analysis. I think it would be supportive to discuss here the issue of the addictive design of this particular platform and its impact on the action of users - for example in the context of flow theory. A relevant discussion of this assumption, instead of a simple static presentation of the theory, would help to deepen and integrate the research into the broader scientific discourse around the topic, to better outline the purpose of the article, while strengthening the validity of the scientific process. In this context, one could, for example, discuss the relevant literature on the use of TikTok by the Asian population, see, for example, Tian, X., Bi, X., & Chen, H. (2022). How short-form video features influence addiction behavior? Empirical research from the opponent process theory perspective. Information Technology & People, 36(1), 387–408. https://doi.org/10.1108/ITP-04-2020-0186 and Qin Y, Omar B, Musetti A. (2022). The addiction behavior of short-form video app TikTok: The information quality and system quality perspective. Front Psychol. 2022 https://doi.org/10.3389/fpsyg.2022.932805 
Finally, it would also be useful to see more recent articles such as the one below, which concerns a meta-analysis of relevant studies conducted in China and their correlation with specific motivations for using UGT. Notably, escapism, a motivation I was surprised to find not mentioned in the current research, is particularly highlighted in this analysis. Chen, Y. & Zhang, W. & Zhong, N.& Zhao, M. (2024). Motivations behind problematic short video use: A three-level meta-analysis. Telematics and Informatics, 95. https://doi.org/10.1016/j.tele.2024.102196 .
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	The bibliographic references are marginally adequate and could certainly be expanded. For example, the subchapter Film, which is a key topic for this specific research, spans chronologically between 2010 and 2018. It definitely needs expansion, as an important cognitive chapter is omitted, related to the reference to the new media film industry (see also above in the review form).


	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes, the. language/English quality of the article is sufficient and suitable for scholarly communications.
	

	Optional/General comments


	I believe that some of the data from the last paragraph of the New Media and Viewing Experience chapter could be correlated with the Results and used to enhance the Discussion.

Finally, additional data, such as the structure/content of questions, duration of interviews, and above all the date on which the interviews were conducted, should be mentioned in the Material and Methods chapter.
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