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	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	This manuscript bridges a critical gap in understanding how AI-driven tools enhance operational scalability and content quality for micro-influencer marketing agencies. By quantifying efficiency gains (e.g., 40% reduction in content creation time) and engagement improvements (e.g., 27% increase in shares), it offers actionable insights for small-to-mid-sized agencies. The study also highlights affordable AI tools (e.g., Canva, Sprout Social), democratizing access to technology in a niche but growing market.
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	The title accurately reflects the study’s focus. No alternative title is suggested.
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The abstract is comprehensive but could briefly mention:

•The mixed-methods approach (qualitative case studies + quantitative metrics).


	

	Is the manuscript scientifically, correct? Please write here.
	The manuscript is scientifically robust, with:

•Clear research questions addressing AI’s impact on content quality/scalability.

•Triangulated data (interviews, surveys, platform analytics).

•Statistical validation (Pearson’s r = 0.81 for AI use/engagement correlation, p < 0.01 significance).
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	References are sufficient and recent (2020–2023), including industry reports (Hootsuite, Sprout Social) and peer-reviewed studies (e.g., Kapoor et al. 2022). 
	

	Is the language/English quality of the article suitable for scholarly communications?


	The language is scholarly but minor grammatical edits (e.g., "flow of frequent customized content may bury agencies" → "may overwhelm agencies") could enhance clarity.
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