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	The current research paper is well structured and articulated in an appropriate manner based on the title. As social influencers in the present market conditions are highly influencing a product use and it’s growth and success in the market, it is felt by the reviewer that this research suits the requirement.
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	The reviewer is of the opinion that the present research work suits more as a case study as it covers about only one particular influencer’s views based on which the consumers have made their choices or reflected their purchase intentions.
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