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	Reviewer’s comment
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	Author’s Feedback (It is mandatory that authors should write his/her feedback here)



	Please write a few sentences regarding the importance of this manuscript for the scientific community. A minimum of 3-4 sentences may be required for this part.


	In this article predicting customer interest in neuromarketing using a hybrid feature selection algorithm that combines the Gray Wolf Optimizer and Cheetah Optimization Algorithm. The significance of this research lies in its contribution to improving the accuracy and efficiency of customer preference prediction using neuromarketing strategies and decision-making processes. This Study offers a valuable tool for marketers and researchers aiming to better understand consumer behavior. 
	

	Is the title of the article suitable?

(If not please suggest an alternative title)


	Yes, title is suitable with the study. but it can be improved for clarity, impactful.
Suggested title: - “Predicting Customer Product Preferences Using EEG and a Hybrid Gray Wolf–Cheetah Optimization Algorithm in Neuromarketing” 
	

	Is the abstract of the article comprehensive? Do you suggest the addition (or deletion) of some points in this section? Please write your suggestions here.


	The description of the algorithm could be more detailed and precise. The reader needs to understand how the gray wolf and cheetah algorithms work. The abstract has some grammatical and syntactical issues that need to be addressed. The abstract could briefly highlight the potential applications or implications of the research.
	

	Is the manuscript scientifically, correct? Please write here.
	Yes, Overall, the manuscript seems a scientifically valid approach to use of EEG signals for neuromarketing analysis. The use of innovative algorithms for feature selection and classification is more approaching. Further evaluation metrics and comparisons with existing methods would also help reinforce the robustness of the proposed model.
	

	Are the references sufficient and recent? If you have suggestions of additional references, please mention them in the review form.
	Suggested to add recent work on EEG coherence and connectivity patterns in marketing decisions and studies that discuss neuroimaging techniques in conjunction with EEG (e.g., fMRI + EEG).


	

	Is the language/English quality of the article suitable for scholarly communications?


	Yes. The article uses appropriate technical language related to EEG, neuromarketing, and machine learning
	

	Optional/General comments


	In general, the manuscript is acceptable, but a few refinements and additions can make it even stronger and more impactful. These suggestions are intended to enhance clarity, depth, and overall coherence, ultimately ensuring that the article is as effective as possible in presenting its findings to the academic community.
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